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MOSTLY PERSONAL 


By JOHN T. BARTLETT, Co-Publisher 


“Our Roving Bible,” the sub- 
ject of Lawrence E. Nelson’s arti- 
cle in this issue, was a dual selec- 
tion of the Religious Book Club 
for January, has had heavy con- 
tinuing sales . . . An orphan at 
14, Larry Nelson worked his way 
through high school and college, 
has taught English at the Uni- 
versity of Redlands since 1925 
... Heisa poet... He founded 
Redlands Writers’ Week, which 
for fifteen years has brought literary celebrities to 
Redlands (described by Mr. Nelson as “15,000 people, 
50,000,000 oranges’) . . .On the campus he is chair- 
man of the Department of English; director, Division 
of Languages and Literature; director, Graduate 
Studies, chairman, Humanities . . . He is president 
of the Writers’ Round Table and a director of two 
national writers’ oragnizations . . . He has no secre- 
tary, and types with two fingers . . . He was born in 
Missouri in 1893. 

AAA 


An A. & J. reader, a famous writer of magazine 
serials long in Who’s Who, wrote us, “Try to get 
Mr. Price to do an article on working habits.” That’s 
the story behind E. Hoffmann Price’s contribution to 
this issue. His previous contributions: ‘The Adven- 
ture Story” (August, 1944), “Act the Part’? (Novem- 
ber, 1944), and “Research: How and What For?” 
(July, 1945.) . . . Charles Carson (‘‘Plausibility Vs. 
Fact’’) has just sold a novel on his noted ancestor, 
Kit, to a British house. 

A A 


The instructor referred to by Emalene Wark in 
"You, Too, Can Write Articles,” is Dr. Victor E. 
Reichert, who teaches a class in magazine and fea- 
ture writing at the University of Cincinnati Evening 
College. Mrs. Wark is a 25-year-old housewife who 
fills a full-time secretarial position, attends U. C. 
Evening College, and finds time to write, also. She 
wrote two of the articles mentioned in her report, 
the one on hiking, bought by Traflways. and “What's 
Happened to War Songs?’ published in Musical 


Digest. 
AAA 

Willard Hawkins, who concluded his study of the 
detective story in the May Student Writer department, 
has sold his Denver printing business, bought a home 
in a bustling frontier town, and for a time is going 
to take a long-needed rest. (The attraction for Mr. 
and Mrs. Hawkins at Craig, Colo., is the family of 
their daughter, Valerie, in particular a little grand- 
daughter. ) 

For the first time in more than thirty years, Mr. 
Hawkins is not an active member of The Author & 
Journalist staff. We hope and expect to have him 
back occasionally. The Student Writer department 
will be revived from time to time as suitable material 
appears. For example, we will publishthe department 
soon with an article Erle ae has done 


John T. Bartlett 


for ais, entitled, “Don’t Quit!” 


New publishing ventures are springing up by the 
scores, sponsoring a wide (and in some respects, wild) 
variety of magazines. The condition will probably 
continue for many months. A substantial number of 
new titles will be launched by old-established houses ; 
we have no more to say concerning these than this: 
they represent very special opportunity. 

Among other new books, there will be high mor- 
tality. Some will never get beyond the announce- 
ment stage, others will founder after a few months. 

Be especially cautious in dealing with newly- 
organized magazines. Keep carbon copies of your 
manuscripts. If a report is slow, send followup let- 
ters—and if you don’t get a reply, send The Author 
& Journalist the particulars. 
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Magazine paper continues very hard to get; all 
trade associations are urging members to continue 
war-time weights and trim-sizes . . . The Screen Writ- 
ers Guild has launched a campaign for a new licensing 
plan; instead of selling film rights for a flat sum, the 
author would lease for a stipulated period (seven 
years, for example). The Authors’ League Council 
has approved the proposed method which has a suc- 
cessful French background. Licensing would give 
the writer greater security and, usually, larger net 
returns after taxes . . . Pamphlet Press, a division of 
Reynal & Hitchcock, 8 W. 40th St., New York 18, 
will specialize in paper-bound short books selling in 
an 814x11 format for $1 ... When writing to A. 
& J. advertisers, mention this magazine. It’s a favor 
to us—and a favor, too, to advertisers and yourself. 


AAA 


The second writers’ conference sponsored by the 
Arkansas branch of the National League of American 
Penwomen will be held August 8-10 at State Teach- 
ers College, Conway, Ark. . . . Alan Swallow will 
direct a conference under Denver University auspices, 
and H. W. Taylor the annual Writers’ Workshop at 
Gunnison, Colo. Both of these are July events... 
Midwestern Writers’ Conference, Chicago, July 24-27, 
has leased the Studebaker Theatre . . . Department 
stores around the country are putting on successful 
autographing promotions for local authors. Denver 
honored Libbie Block for ‘Wild Calendar’ in Feb- 
ruary, an entire local stable (Casey, Raine, Halliday, 
Wayne, Humphreys, Parkhill, Lowall, Barrett, Davis) 
for “Denver Murders,”” in April, and Marian Castle, 
for “Deborah,” in May. 


AAA 


“Above all, the would-be writer must learn that 
nothing is so helpful a contribution toward his success 
as constant work,” remarked August Derleth in the 
introduction to his new and excellent volume, ‘“Writ- 
ing Fiction” (The Writer, cloth, 201 pp., $2.50) ... 
Another book we have enjoyed is ‘A Word In Your 
Ear and Just Another Word’, by a British writer, 
Ivor Brown, originally published in two volumes. J. 
Donald Adams writes the foreword for the American 
edition brought out by Dutton (cloth, 268 pp.. price 
not stated on review copy). The author writes of 
words which for one reason or another have captured 
his fancy, discusses their history, and illustrates with 
quotations. 
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cent on American, 15 per cent on Canadian, 20 per cent on foreign sales) if you 
have sold $500.00 worth of fiction or articles to national magazines, or a book, within the past year. 
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waive the fees after we sell $250.00 worth of your work. The terms in this and preceding paragraph apply only if 
we handle your complete account. Write us listing your sales and ask for our agency information sheet. 


We 


worth of your work, we 
charge a reading fee of $2.50 on manuscripts up to 
2000 words; $5.00 on scripts 2-5000, and $1.00 per 
thousand on those 5-12,000. Special rates on books. 
For this we render a professional appraisal of your 
sales possibilities, and practical advice. 
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The need is for outstanding original stories, books 
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given book manuscripts for both publication and 
filming. 

| represent established authors as well as new 
writers and offer both sales service and criticism. 


Write today for my Free Booklet explaining 
my service. 
ADELINE M. ALVORD 
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6605 Hollywood Bivd. Hollywood 28, California 
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ves markets. 50c. also need “* 
ON WITH YOUR a “must” for article 


writers and camera fans. 


FRANK A. DICKSON 
808 Elizabeth St. 


Anderson, S. C. 


SELL IN THREE MONTHS 
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June, 1946 
WORKING HABITS 


. . . By E. HOFFMANN PRICE 


ACCORDING to a survey 
made just before the war, the 
full-time writer in one pro- 
fessional field (pulp) spends, 
on average, thirty-five 
hours a week at his desk. Just 
why the term “full-time’’ is 
used is far from clear to me; 
but it is clear that remarks on 
working habits won’t have 
any meaning for that “aver- 
age’ writer, mainly because 
the guy doesn’t work. 

My writing is a business, 
operated on principles com- 
parable to those I used in 
managing a compressed acetylene plant—except 
=. since I own this fiction factory, I put in Jonger 

ours. 

Every so often, there is a cry to the effect that 
“You can’t make a living writing” for the pulps, or 
the mystery market, or some other field, followed 
by data on low word rates and low average income. 
If writing doesn’t keep you in style to which you're 
accustomed, then you are really not a writer; your 
remedy is simple; get a job that does pay. I started 
in business in 1932, when magazines were folding 
tight and left, pay on publication was the rule, and 
“experts” were publishing articles to prove the pulps 
were finished. So stimulated and encouraged, I spent 
from 8 a.m. to 5:30 p.m. at my desk, and then put 
on a night shift. The habit has endured. 

Specifically: keep office hours. Even a Federal 
bureaucrat has to do that. Sit down to your desk. 
Plot a story. If it doesn’t jell, stuff it in a file, and 
start another one. Don’t fool around waiting for 
“ideas”. Dig in and get them. Pan them out, in the 
way a placer miner washes sand. 

I think with my fingers. So, no matter how empty 
my head is, I feed paper to the mill and start working: 
something, anything at all. Just to keep that machine 
ticking. Such action prods the subconscious. 

Still no story? All right, grab a phone book, and 
transcribe columns of surnames and Christian names. 
Grab the card index of yarns written, starting with the 
last item completed, and state in as few words as 
possible the theme, locale, hero’s emotional conflict, 
of each of a dozen or twenty yarns. One day I ended 
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E. Hoffmann Price 


up by taking ‘‘Allah Sends a Reaper,’ whose Jocale 
is the Red Sea, and whose hero is one who because 
of his excessive ambition has burned himself out 
as a big business man. A moslem saint suggests a 
rehabilitation. This became a Western, in which a 
Chinese section hand whom the hero has rescued 
from a mob of miners cites Confucian wisdom in the 
course of adventures which lead to rehabilitation. 
My bankroll was rehabilitated $500 worth. 

That's what I mean by working, instead of day- 
dreaming and pining. 

Again, go through the research department, digging 
deeper and deeper into facts, the stuff whereof stories 
are made. Many a day, I have ten to fifteen sheets of 
notes, comments, setups, payoffs, gags, arranged in 
permutations and combinations. I’ve written not one 
word of fiction. I stuff it all into the waste basket, 
but the fact remains, I have worked a full day of my 
seventy-hour week. 

Here’s something I find handy: keep from two to 
five yarns going simultaneously, all at different stages 
of completion. The minute one goes sour, switch to 
another. Meanwhile, the subconscious unravels the 
snarled story. Right now, I have two serials, and 
three novelettes going, but instead of carrying on with 
the deeds of Saul Epstein in the Old West, I’m doing 
first draft of these notes on working methods. 

I work at home. Visitors have long since learned, 
the hard way, not to knock at my door, much less open 
it. Even when I am not actively at work, I stay put, 
write a letter, or read a book until closing time, 
rather than establish a precedent by greeting visitors 
during office hours. Stopping for that twenty-minute 
chat, and that highball, is like pausing in the midst 
of a 10,000-meter run to eat a hot dog. 


The card on the door reads, ‘Danger! Men At 
Work! Keep Out.” 

After all, you don’t barge unannounced into an 
M.D.’s consultation room. Why then bust in on a 
writer? 

Of course, if you don’t want to be tough and dis- 
agreeable you can resign yourself to a thirty-five hour 
week, with income to match. Or, receive visitors only 
by appointment, and make no appointments except 
for good reasons, one of which sociability is not. 

When an old friend pops in from Luzon, or 
New Guinea, or North Africa, all bets are off. But 
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then, interviewing him is very properly considered 
writing business. 

I trained my neighbors the first week we moved 
into this house. While collecting for the Community 
Chest, I met a swell fellow by the name of Smith, 
who asked me to come over and bring the wife. I 
said, “You look like a man who talks my own lang- 
uage, so I can be frank without offending you. Our 
wives would probably get along beautifully, and start 
neighborly hobnobbing, with the result that the house 
would be in an uproar, and then we'd be over for 
dinner, and then you'd be over for dinner. I am up 
tu say neck in work, and am swamped with out-of- 
town visitors.” 

We are on the friendliest of terms, do each other 
favors such as signing for insured parcels arriving 
during the other’s absence—but isolation is main- 
tained. 

I've met dozen of writers, all over the country. 
With few exceptions, they spend most of their time 
doing almost everything but writing. A one-time big 
shot of international fame solemnly told me, ‘You're 
a fool grinding out sixty yarns a year. Now look at 
me, I keep the rates up by restricting the supply.” 

The truth was, he preferred a skinful of Bourbon 
to a day’s work. Editors finally got tired of clamoring. 
His rates remain what they were ten years ago. Mine 
have trebled. 

Speaking of Bourbon, you'd be amazed at the 
number of people who wonder if alcohol doesn’t fa- 
cilitate fiction output. My answer is, generally no. In 
my case, however, there are exceptions. 

Sometimes I experience a four o'clock tired feeling. 
Story is going along beautifully, more than an average 
day’s work has been completed, why not knock off? 
A couple of quick ones give me just the lift needed 
for another thousand words, maybe two thousand. 
Again, when I have gone well into the night shift, 
there comes a draggy period. Three ounces of Dem- 
erara rum or good brandy—and I'm off for the kill. 
High-powered beating of a typewriter burns up the 
brandy like fuel. 

But beware of over-fueling! One snort too many, 
and you'll turn out copy a Hottentot wouldn't sub- 
mit. 

All in all, alcohol and writing do not mix. 


* 

Another problem I've had to whip is that group of 
well meaning friends who hound me with closely 
spaced invitations to barbecues, dinners, cocktails, 
“To meet some awfully interesting friends. You'll 
get some story ideas.” I’ve finally convinced them 
that for more than thirteen years, I’ve followed my 
own intuitive ways for getting ideas. My answer is. 
“You've been over for dinner lots of times, but did 
I tell you you’d get a swell insurance prospect, or a 
whack at an appendectomy customer?” Same applies 
to the well-meaning menaces bent on bringing visitors 
who are to give me story ideas. The truth is, these 
visitors, splendid people in themselves, want some 
novelty entertainment. So I say, “Take ’em to the 
newsstand. My sparkling and incredible personality is 
reflected in every yarn I write, or else I long since 
would have gone out of business. My time and vi- 
tality are valuable, the more I give away chatting to 
strangers, the less there is to sell to editors.” 

A writer's club asked me to participate in what 
they called a “panel.” Even offered to pay transpor- 
tation to their city. I told them, “I'd lose a couple 
days’ work. Worse yet, you'd all lose a day’s work, 
listening to me. You'd be better employed at your 
desks, writing. I know of no other way to learn how 
to write.” 
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Artist’s Conception of Author—‘Boy, I'll have to try that 
myself sometime!” 


This isn’t selfishness, conceit, or arrogance: merely 
self defense. To facilitate his practice of medicine, 
an M.D. protects himself against intrusions. Do thou 
likewise. Unless you’re one of those diffident souls 
who apologetically admits, “Well, I write a little, 
once in a while.” 

I don’t read magazines to find out what fellow 
writers are doing, for the editors who buy my stuff 
do so largely because it is different from what the 
other contributors give them. I plugged along years, 
faithfully studying to get the slant of this one and 
that, and I sold 80 per cent of what I wrote: mainly 
because my own individuality would poke up its 
muzzle and howl. Finally I woke up, said to my- 
self, “Nuts for slanting, be yourself.” Readers read 
because they wish to be someone else; a writer is 
different. 

Detailing the above is far more useful than could 
be any description of the pure mechanics of my 
writing, yet for those interested in details, I'll say 
that while I have used the dictaphone, it didn’t pay 
off. My copy became diffuse, needed a 30 per cent 
slashing of repetition, and so doubled the typing 
needed to produce a finished manuscript. 

My wife takes my edited first drafts and transcribes 
the copy, after which I read it for final corrections. 
I use “Corrasable” bond, from which typing can be 
wiped with a soft eraser, without leaving a trace. The 
more nearly perfect a manuscript is, the easier it is 
to read. Interlineations are kept to the minimum . . 
it is better to erase and rewrite an entire line. An 
editor is a harassed and bedevilled person whose 
fourteen-hour day is a whirl of irritations. Don’t Jet 
the appearance of your manuscript irritate him. 

To cut down airmail costs, I started using 13-pound 
bond. One of my best customers yelled, ‘Please use 
something heavier, 1 read a lot of manuscripts while 
lying in the bath tub, and the light cuts through.” 
So I switched to 16-pound. 

The noiseless typewriter drives me frantic. It has 
a “pasty” touch. With a standard model, the key- 
click keeps me in touch with the tempo of hoof-beats, 
the clash of scimitars, the tinkling anklets of a Kash- 
miri dancing girl, the blaze of Peacemakers, or the 
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clump-clump-clump of Honest John Carmody tramp- 
ing through the apartment of a murdered banker. 
As I said, I think with my fingers. 

R. A. Emberg, a talented writer who just falls into 
magazines I spent years trying to make, refuses to keep 
carbons. My idea is to carbonize everything. This 
paid off when an artist who had part two of “Last 
Boat For Zamboanga” up and died. They never did 
find my manuscript. Ken White blessed that carbon 
copy! 

A part of each day I devote to clipping newspapers 
and news digests, and filing the items under such 
headings as ‘Moslem,’ “Chinese,” ‘Philippine Is- 
lands,” “Crime,” ‘‘Science’’—with subcaptions for 
specialties. 


I log each story on a serially numbered 3x5 index 
card, with working time entered daily. When the 
yarn sells, the card gets a sale number. Then there 
is a cross indexing according to type: Western, crime, 
adventure, fantasy, or fact article. Each of these 
categories is set up with .a cumulative all-time sales 
total. Thus, I can tell at a glance which type pays the 
most profits, which had the highest sales expectancy, 
which pays the highest average word rate, and which 
requires the least production time per thousand 
words. Thus, when a flock of orders comes in from 
my agent, I know which job should get the priority. 

When a line doesn’t pay, I quit it. For some 
years, I found crime stuff profitless compared to other 
types. So, no more whodunits until last year, when 
in response to an urgent appeal from a customer who 
gave me a lot of adventure story business, I did a 
crime novelette. My fresh approach, entirely different 
from the conventional flavor which had finally 
gagged me, paid a good profit. I am once more in 
the detective field. 

Positively no collaborations. By the time I’ve re- 
built the other fellow’s yarn until it’s got the flavor 
of my own stuff, I might as well have started from 
scratch and kept all the proceeds. A request for col- 
laboration means that someone has a so-called “idea” 
that he can’t sel! himself. Ideas, after all, ate common 
property. Don’t be a chump and give someone else 
a 50-50 cut for the right to use, in garbled form, 
that which you yourself already own, and without 
doubt have already used, in basic form, time and 
again. If you want to do some nice fellow a favor, 
why that’s something else. 

When I used to do collaborations, stuff appeared 
by-lined “E. Hoffmann Price and John Doe.” But 
now, when for pure sociability I break the rule, the 
by-line reads John Doe, solo. Or, else, I’m there, solo. 
When editors deleted my collaborator’s name a couple 
of times, I took the hint. Why cover-feature a writer 
who seems to have needed an assistant? 

Since making it standard practice to read aloud 
each first draft, I've done better work. Not only are 
repetitions, unconvincing dialogue, and awkward 
locutions eliminated, but the general rhythm of the 
work is also improved. What started me consciously 
checking each line was an editorial gripe: “This stuff 
is too smooth. Break it up. Mustn’t lull a reader to 
sleep. Use more contractions. Make your stuff a bit 
more vernacular.” 

That’s paid dividends. Carrying on with a good 
idea, I spend part of my working day—or night!— 
reading aloud from Butcher & Lang’s Odyssey, from 
the Bible, and from Mallory. Without forcing the 
issue, I prefer three homely Anglo-Saxon words to 
one Latin derivative. The former are concrete, vig- 
orous; the latter, expository, abstract. Let philos- 
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ophers and scientists keep the abstractions they 
coined to suit a need. 

Most of us, working at home, are hag-ridden by 
household distractions which the business or pro- 
fessional man doesn’t get till after office hours. 
Maybe I’ve been blunt and brutal, but my wife event- 
ually learned that a writer is a guy who writes, because 
he can earn more that way than by being gardener, 
plumber, handy man, and errand boy. She does all 
the banking, and can replenish the wine department 
without asking a lot of questions. 

To sum up on working habits: any habit is good, 
provided you forget all the tripe about the thirty- 
hour week. Unless you are so obsessed with writing 
that a seventy-hour week is routine, and an occasional 
hundred-hour week for three-four weeks in a row is 
just extra pleasure, go into something where you can 
get pay for hating the work you do. 

While I’ve not had a vacation for more than three 
years, I did during the pre-war days spend five to 
eight weeks a year on the road, seeing people and 
places; and of course, using my 35-milimeter camera 
as a photo-notebook to record story material. Every- 
one has to plan his working hours according to his 
vitality. The essence of my mctid is, don’t let your 
time be piddled away by need!:s_ .nterruptions, don’t 
for the sake of politeness tolerate all the impositions 
dumped on a fictioneer. Do the time-killers make 
good the over-draft at the bank? 


O O 
Commercial Bulletin and Apparel Merchant, 2642 
University Ave., St. Paul 4, is not at the present time 
buying any material. H. S. McIntyre is editor. 


Fellows, the magazine for boys, has been bought by 
Comfort Press, Inc., 200 S. 7th St., St. Louis 2, and 
is in the market for (1) Aviation stories, standard 
varieties—airlines cargo stuff (no War) and inter- 
planetary fact and fiction; (2) Boys business career 
stories, but no Horatio Alger stuff; (3) How-to-do-it 
features, hobby information including sketches, draw- 
ings, and photos to augment written material, 50 to 
1000 words; (4) sketches, photos, articles ,etc., on 
what boys do in their spare time—clothing fads and 
fancies, hobbies, avocations, spare-time money-making 
activities, etc., and (5) Stories, photos and articles 
about boys who “do something different’’, like build- 
ing a model auto, winning a contest, getting public 
or organization recognition excelling in sports. All 
material should be given the boy’s slant—what boys 
10 to 18 actually want to do—and should be written 
clearly, completely, and with spirit and adjectives— 
“but watch the slang,”’ advises Robert B. Tuttle, editor. 
Usable material will be paid for on acceptance at an 
average of 1 cent a word. 


National Furniture Review, 666 Lake Shore Drive, 
Chicago 11, seldom uses news service features or 
free-lance writings. ‘Review articles are usually 
written by members of the staff, furniture retailers, 
home furnishings consultants, etc.” reports Karma 
Johnson of the editorial staff. 


HAPPY LANDING 
By WILLIAM W. PRATT 


The ed. I love most 

And will joyously toast 

Is the one who says “Yup” 
After ten have said “Nup.” 
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ARTICLES 


By EMALENE WARK 


“YOU'VE seen the ad, “They laughed when I sat 
dewn at the piano...’ You don’t really believe 
you could learn to play as quickly as the advertise- 
ment says, but you're tempted to try. 

That's the way the students in our “Magazine and 
Feature Writing’ class felt about article writing. 
We thought that the professor was exaggerating 
when he said he expected us, by the end of the 
year, to have made enough money from writing to 
pay for our tuition. But before the year was over, 
we discovered that he was right. Although we had 
never sold articles before, six of us earned $350— 
more than enough to keep us at our typewriters! 

First of all, we learned the basic principles. 


(1) You must have a working knowledge of cor- 
rect English grammar. 

An inquiring mind and a “nose for news” 
are essential. 

You should be absolutely sincere about what 


you write, enthusiastic in your research, and 
correct in your presentation of facts. 


(2) 
(3) 


You must study current markets and slant 
your articles toward them. 


(4) 


Your constant companion should be a note- 
book for recording “‘tips’” before they are for- 
gotten and lost. 


Your manuscript should be typed, double- 
spaced, etc. 


We learned, however, that the application of all 
these rules might never bring a sale unless we ob- 
served the most important point of all: Write about 
what you know. 

One girl in the class was a stenographer for a 
wholesale shoe manufacturer. Having absorbed a 


(5) 


(6) 


great deal of information about the care of shoes, 
doubly valuable during rationing, she wrote an ar- 


YOU, TOO, CAN WRITE 


ticle and sold it to Glamour, 420 Lexington Ave., 
New York 17. 

Another stenographer, who worked for a theatrical 
publication, attended an indoor circus featuring JoJo, 
one of the few women clowns. The troupe convinced 
the writer that the only way she could learn about 
circus life was to become a clown for a day. Don- 
ning a suit and clownish make-up, she took part in 
the afternoon performance. By facing an audience 
from behind the footlights, and later mingling with 
the actors backstage, she obtained enough material 
for several articles. One of them, “The Lady is a 
Clown,” was bought by She, 521 Fifth Ave., New 
York. 

Hobbies furnish good material for a writer, too. 
One person noted, when buying sheet music for her 
piano and marimba, that no truly great war song 
had been inspired by World War II. Her article, 
“What's Happened To War Songs?” appeared a few 
weeks later in Musical Digest, 119 W. 57th St., New 
York 19. 

The same girl went on a hiking trip with her hus- 
band in the Smoky Mountains. She is strictly the 
porch-sitter type and went along just to be a good 
sport. Two blisters and stiff muscles prompted her 
to write a resumé of the overnight hike. Trailways 
Magazine, 35 E. Wacker Drive, Chicago 1, published 
“Go, Feet!” in its Spring issue. 

Housewives can turn their observations into money. 
One woman attended a dinner party at a home where 
the children were not allowed in the living-room. 
Her article, “Do You Live in Your Living-room?” 
was published in The Better Home, 161 Eighth Ave., 
Nashville 3. Another idea came to her when she 
had difficulty in keeping her daughter occupied on 
moving day. She jotted down her suggestions for 
keeping children from underfoot on that occasion, 
and “Moving Day for Sally’’ was purchased by Par- 
ents’ Magazine, 52 Vanderbilt Ave., New York 17. 

The daily newspaper is an unending source of ideas 
for the writer. One student clipped a soldiers’ prayer 
and sent it to a religious publication. The editor 
wrote: “I am including your ‘Soldier Prayer’ in our 
issue for June 10. Enclosed is our check for $1.50 
in appreciation of your favor in sending it to us.” 

Who says that editors aren’t kind and considerate 
to beginners? 

You can turn everyday experiences into salable 
articles. (Don’t let rejection slips discourage you, 
though. All of us have boxes full of them!) Write 
about what you know, and your friends’ derisive 
smiles will change to looks of awe when the checks 
start rolling in. They'll say they knew you had it 
in you all the time; you needed only the ten easy 


lessons! 


Basketball Illustrated, 160 N. La Salle St., Chicago. 
an annual published by F. T. Kable, with A. L. 
Jones, Jr., editor, pays on publication at no specific 
amount for articles on sports and action photos on 
basketball. 

Radio News, 185 N. Wabash Ave., Chicago 1. 
has increased its rates to 21/4 cents to 5 cents a word, 
including photos, for technical and semi-technical 
articles of value to service-men. 


The Author & Journalist 
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CONQUEST OF CHAOS 


By LAWRENCE E. NELSON 


SOME books just won't take 
no for an answer. They pester 
the prospective author until 
he writes them in self-de- 
fence. 

Young Isaac Watts griped 
one Sunday morning about 
the hymns just sung in his 
preacher dad’s church. The 
old man flared up with, ‘“Sup- 
pose you write something 
better.” Isaac couldn't shake 
off the dare and he became 
one of the most famous hymn 
writers of all time. 

James Fenimore Cooper crabbed about the corny 
novel he was reading. He could write a better one, he 
raved. His wife needled him, “Why don’t you?” 
He made the Leatherstocking tales known from 
Moscow to Mecca. 

Stephen Chalmers grinned impishly as he wrote 
a burlesque detective story just to show how very 
bad the current ones were. To his amazement his 
book became a best selling whodunit. 

S. S. Van Dine, Vachel Lindsay—but why multiply 
cases ? 

My own book, “Our Roving Bible,” recently 
published by Abingdon Cokesbury, was one of those 
books that beg to be written. I got fed up with 
preachers, Sunday School teachers, college professors, 
club women and others of my betters always belching 
“tremendous,” “stupendous,” “incalculable,” “i 


Lawrence E. Nelson 


in- 
comparable,”’ and other circus-poster words whenever 
they strayed into the field of the influence of the 
Bible upon English and American literature and 
language. 

“Just what is the influence, and where?” I jn- 
nocently asked. Invariably they hemmed and hawed 
and turned red in the face. Some of them snorted 
and waved their arms. Finally it dawned upon me 
that they didn’t answer because they didn’t know. 
They had merely been making conversation, voicing 
pious hopes and vague suppositions. 

By that time I was intensely curious myself, so I 
turned to the libraries to find out. To my surprise, 
I couldn't. 

Here was a book crying aloud to be written. It 
met the basic requirements of a salable book. Pro- 
spective publishers would of course ask, “Who will 
be interested in such a book?” I could answer, 
“Preachers of all denominations, Sunday School teach- 
ers, religionists of all shades of opinion, college pro- 
fessors and students of literature, social historians, 
club women, the general public.” It touched upon 
the lives and opinions of at least half the English- 
speaking world. 

Yes, there was certainly a potential market for such 
a book. 

The next question would inevitably be, ‘What 
competition will such a book have from books already 
in the field?” 

I had searched the United States Catalog of Books 
in Print, The Readers’ Guide, the Educational Index, 
the International Index, the Essay Index, and other 
such works well enough to be able to answer, “None 
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at all. In 1917, one pioneer book appeared, written 
by a man who was an amateur in the field. In 1924, 
another man treated this and two other subjects 
in a hundred pages. There are a few scattered chap- 
ters in other books, a few studies of this aspect of 
the work of single authors, and several magazine 
articles, the best ones tucked away in obscure maga- 
zines. 

I could say, as Mark Twain once put it, “with the 
calm confidence of a man holding five aces,’’ that 
there had never been published a really panoramic, 
factual book on the subject; that the two btave first 
attempts had been out of print for twenty years. 
There would be absolutely no competition from 
works already in the field. What more could a pub- 
lisher ask? Or an author? 

Naturally, at this point I should check with pub- 
lishers. I did. After all, no publisher could wisely 
say more than that he was interested in the idea and 
would be glad to see the manuscript when it was 
completed. 

I believed in the idea and in myself, so I took the 
plunge. 

Digging out from the various bibliographical helps 
lists of all books and magazines which might have 
even a minor bearing upon the subject, I began 
tracking them down in libraries, carefully copying 
verbatim pertinent references, with author, publisher, 
place, date, and page references all duly noted on 
each page of notes. (Adjoining sheets have a fiendish 
wav of getting separated, and Lord help the poor 
devil who doesn’t have full reference data on every 
page of his notes.) 

Theoretically, I should have had each separate 
item on a separate card, but since I don’t expect to 
live to be more than two hundred years old, there 
just wasn’t time. 

In the libraries where that was permitted, I went 
back into the stacks to check the indexes of books not 
on any of my lists. I turned up thus a wealth of 
unlisted fragments of material. Important reference 
books I skimmed through from beginning to end, 
unearthing multitudes of new leads. 


Books and magazines not in the seventeen large 
libraries I searched, I located through Union Lists, 
and I had them mailed to my home library on Joan. 
One important article in a library two thousand 
miles away I had typed for four dollars and sent me 
by the library. 

The remaining gaps I filled out by personal re- 
search. 

When I had finished, I possessed a bale of notes, 
the comfortable feeling that I had checked at Jeast 
ninety-five per cent of the material listed in the 
bibliographical helps, and much additional material 
not so listed. I had also the rather sobering know!l- 
edge that I probably knew more about the subject 
than any other person had ever known. 

Just then, in December, I chanced upon a notice 
that the Bross Foundation, to celebrate its semi- 
centennial, was offering a prize of $15,000 for a book 
in the field of religion. The closing date was Sep- 
tember first. “I'll write my book and enter it. I'll 
send it on August 20th.” This in December. 

How to begin? I had thousands of notes and hints 
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I had jotted down as they came to me, sometimes a 
score on a single page. Here was a beautiful chance 
to get muddled, to flounder, and to fail. I must 
somehow achieve order out of the chaos of my notes. 

I went through the entire lot, underlining with 
colored pencil the key words so that I could thereafter 
see at a glance what the item was about, without tak- 
ing the time to read it each time. A mark on the 
margin automatically drew my eye to the most import- 
ant part of the passage. 

Before I laid the page down I glanced over the 
underlined words to discover the time locale of the 
earliest item on it. If it had to do with something 
before 1066 it went into folder number one—‘Anglo 
Saxon Period.’ If it was between 1066 and 1500, it 
landed in folder number two—'‘‘Middle English Per- 
iod.”’ 


When my materials were sorted they were in eight 
or ten folders, the last being ‘Twentieth Century.” 

I could now pick up folder number one, spread 
before my eyes all that I had on the Anglo-Saxon 
period, and concentrate on that, forgetting the other 
ninety-eight per cent of my material. 

I found it easy to sort this folder’s material into 
half a dozen sub-piles, thus being able to deal with 
each sub-topic without confusion. 

When chapter one was written, I re-sorted the 
items in folder number one, putting into the proper 
folders ahead any page which had on it any item 
dealing with later material, and discarding all the 
rest. 

Thus whenever I came to any period I had before 
me all my notes on that material, and nothing else. 

Folder two was much fuller, and broke up into 
four chapters, as did folder three. My eight or ten 
original folders thus gradually subdivided into thirty- 
nine, one for each chapter of the completed book. 

But the book was easy to write, because I mastered 
one small portion at a time. 

Since I was aiming at a popular audience I took 
especial pains to get intriguing chapter headings: 
“Streamlining Satan,” ‘Horse Laughs and Hot Giz- 
zards,” “Wigs to Wigwams.” I made the chapters 
brief and prefaced each with some amusing or stimu- 
lating quotation: “Neat but not gaudy, as_ the 
devil said when he painted his tail pea green;” 
“Blessed are the meek, for they shall irritate the 
earth;” “Going to church doesn’t make you a Christ- 
ian any more than being born in a garage makes you 
an automobile.” 

Still, aiming at a popular audience, I gave un- 
usually extensive treatment to books familiar in child- 
hood—Robinson Crusoe, Pilgrim’s Progress, the 
Mother Goose rhymes, the tales of King Arthur, fea- 
turing each in a separate chapter. 

However, because of the large number of chapters, 
and the fact that there were frequently several chapters 
in the same chronological period, I found that read- 
ers had to study the table of contents to ferret out 
the outline. This was bad. An outline ought to be 
apparent at a glance. 

I solved the problem by grouping the chapters by 
periods and making clearly stated group headings. 
In the hands of the editors these later became the 
chapter headings and my thirty-nine chapters became 
sub-sections, so that finally I was back to my original 
eight or ten main divisions, with the added values 
of my more numerous subtitles. 

I had said in December that I would send the manu- 
script on August twentieth. At four o'clock on 
August twentieth I typed the last revision; at four- 
thirty the manuscript, 531 pages long, not including 


10 


the index (25 pages), was in the express office; at 
five o'clock it was on its way to Chicago, where 
Lake Forest College was in charge of the contest. 

The prize went to a famous theologian for a book 
on the personality of Jesus, or the philosophy of re- 
ligion, or something of the sort, and I received a 
letter from Charles Scribners Sons, publishers for the 
Bross Foundation. My manuscript had been recom- 
mended to them by the Foundation. Might they see 
it? 

They might. 

They read it and frankly confessed that they didn't 
know what to do with it. Their professional readers 
were enthusiastic. It was a fascinating book, crammed, 
(perhaps overcrammed) with interesting material- 
almost encyclopedic, in fact. On the other hand, it 
was so condensed as to seem jerky at times. More- 
over, certain portions, such as the chapter showing 
the influence of the Bible upon profanity, and the 
part discussing the Biblical basis of much of the slang 
of the underworld, would certainly offend the more 
squeamish of the brethren. Worse. still, the book 
didn’t fit into any of the usual book sellers’ classifi- 
cations, which raised certain sales difficulties with 
and for booksellers. Finally, the book was long, too 
long to be published at a profit. 

Still the readers and editors liked it. What to do? 

Finally they asked—Would I be willing to shorten 
the book and re-submit it? They could give no as- 
surance of publication, but were intensely interested. 

I was willing. There were two ways I could 
shorten the manuscript. I could drop out certain 
chapters bodily. That was the easy way and the book 
was so constructed that it could be done without 
wrecking the other chapters. 

I chose the hard way. I went through the entire 
manuscript, cutting ruthlessly everything that didn’t 
yell to high heaven to remain. I cut to the bone, and 
sometimes I nicked the bone a bit. I condensed until 
every word had to carry an overload. 

When I had finished, the manuscript had shrunk 
from 531 pages to 380, and I must confess that it was 
materially improved thereby. 

Back it went. More anguish. I finally called it 
home. It arrived accompanied by the plea, would I 
be willing to try shortening it still more? 

Not without trying it on another publisher. 

Just then one of my friends sent me a clipping 
announcing a competition sponsored by the Abingdon 
Cokesbury Press. I fired the manuscript in. 

The response came so quickly that it startled me. 
Here was no hesitating. ““We like your book and are 
ready to submit a contract. Since the paper shortage 
is upon us we cannot guarantee just how soon we 
will publish it, but we'll do so just as soon as 
possible, and we'll pay you an advance royalty be- 
cause of the possible delay.” 

e 

They did not request a single change, except the 
clarification of a sentence or two, and the addition 
of a chapter to bring the story up to date with the 
war and its ending. 

In a few weeks they got the necessary paper and I 
was busy getting copyright permission for the many 
quotations made necessary by the plan of the book. 
Since protection extends for twenty-eight years and 
may be renewed for a like time, anything published 
within fifty-six years was potentially subject to copy- 
right. 

I was warned to be especially careful about verse, 
to get permission for even a two-line quotation. 
Permission should be sought for prose passages of 
a hundred words or more. 
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Of the scores of permissions sought, all were 
granted except one—Rudyard Kipling’s daughter 
withheld permission for the use of seven lines from 
one of his poems, so those had to be omitted. Per- 
mission to quote the verse of Ogden Nash or Emily 
Dickinson came unusually high—about a dollar a 
line. Nearly all publishers granted permission without 
charge. One could not ask for greater courtesy than 
was extended. 

Then came the title. I had originally named the 
manuscript “O Mighty Book.’ That didn’t fit. It 
implied an emotional approach, while mine was 
factual. I wished to write a book easily read by the 
general public, but also rich for the specialist. (There 
are 23 pages of references.) So I changed the title 
to “A Book Goes Forth,” under which heading I 
sold the manuscript. 

In due course the press’s advertising men and book- 
store managers went into a huddle and said, “We 
don’t like the title. It doesn’t give the prospective 
buyer a clear idea of its contents. It would apply 
just as well to a book on the mechanics of the book- 
publishing business.” 

They were right. 

Would I mind if they changed the title to “The 
Bible in English and American Life’? Here was a 
good chance to hit the ceiling. I didn’t. I said. ‘My 
iob was to write the book. Your job is to sell it. 
Call it whatever you wish.” 

So the title was changed. 

A few davs later I got a rather sheepish letter. The 
girls in the editorial and mechanical offices of the 
press were raising Cain. It was far too interesting a 
book to be loaded with a title that sounded like a 
theological student’s masters’ thesis. 

e 

The gals brought such heavy pressure that the 
matter had to be referred from Nashville, Tennessee, 
to the Big Boss in New York, who went into session 
with his head advertising man. Between them they 
pulled a new title out of the bag, “Our Roving 
Bible—Tracking Its Influence Through English and 
American Life.” Under that title and subtitle it 
would appear if I had no objections. 

I had none. I was an amateur in the field of 
selling. Thev were experts. It would be silly for 
me to interfere. They could call it “Our Bovine 
Rival,” so far as I was concerned. The moment I saw 
the new title in an advertising layout. I knew that 
their final judgment had been sound. I am sure that 
the change in title has greatly increased the sales of 
the book. 

Meanwhile I had been busy making a card-file 
dummy index. That was fortunate, for when they 
made up their book dummy thev wrote me that they 
were allowing ten pages for index. I shot back, 
“You'll have to give or I'll have to chop. There are 
twenty-five pages of index.” They gave. There are 
twentv-four and a half pages. Had I not done this 
work far in advance, expansion would have been ex- 
ceedingly difficult. 

The book is out now. No longer do people have 
to turn red in the face and wave their arms when 
anyone asks for definite information as to the influ- 
ence of the Bible upon English and American Jliter- 
ature and language. They can turn to “Our Roving 
Bible” and find out. 

And I don’t have their previous glittering general- 
ities on the subject irritating me any more. I feel 
like the Pasadena merchant who has a twenty-foot 
long sign across the front of his variety store, “I 
Don’t Hate Anybody.” 

And nothing is nagging at me, except— 
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In gathering the material for “Our Roving Bible’ 
I ran across another field that is even more neglected, 
and shrieking to be written. 

By the Lord Harry, I'll write a book about that, 
too. And it'll be four times as much fun and ten 
times as interesting as the other. I have the first six 
chapters already tentatively blocked out, and, boy, are 
they honeys! 


The title of the new book will be but that 
would be telling. The publishers will probably 
change it anyway. 

ON OUR COVER— 


“QUIT trying to write. Going 
into the poultry business. Think 
I'll like it better,” was the mess- 
age from a disillusioned writer we 
received recently on the back of 
an A. & J. subscription blank. 
Quite the reverse of Betty Mac- 
Donald who quit trying to raise 
chickens and went into the writ- 
ing business, thinking she’d like 
it better! 

“The Egg and I’, the book 
that has for months (it has consistently been on the 
best-seller list since its publication last fall, has cur- 
rently sold close to 1.000.000 copies) put a smile on 
the face of the country, tells why. It is autobiograph- 
ical. To read it is to learn about the author, and to 
live with her those years on a chicken ranch in the 
Washington-state wilderness, to soak with her in 
winter rains. to become acquainted with the neighbors 
who were thrust upon her—and to marvel at the 
bubbling good nature of the writer (see cover pic- 
ture) which made it possible for her to write a book 
that sparkles with the diamond dew of humor on the 
grey web of daily living with the chickens. and the 
loneliness and the rain. “The Egg and I” is Miss 
MacDonald’s first book. It originally ran as a serial 
in The Atlantic Monthly. Screen rights have just 
been sold to International Pictures——M. A. B. 


Gas 


Midwest Horizons (originally titled Horizons) 
360 N. Michigan Ave., Chicago 1, has been in- 
definitely postponed due to inability of the pub- 
lishers to obtain a continuing source of paper 
stock. “The staff has been dispersed, the magazine 
shelved,” states James J. McGuinn. 

Trek. 119 N. 7th St., St. Louis 1, “due to terrifi- 
cally adverse conditions at present in the publish- 
ing field,” has been forced to postpone publica- 
tion for about 90 days, according to Henry 
Eaton, publisher. 

Wheeler Newspaper Syndicate, 231 St. James St. 
W.. Montreal 1, Que., is in the market for fiction, 
preferably light romances. There is no preference 
regarding locality or nationalities or themes. Material 
is bought outright, at varying rates of payment, with 
a minimum of $5 a story. “While the initial success 
of our service has been most encouraging,” states 
Joffre M. Dechene, Montreal manager, “we are 
working hard at strengthening the service to a point 
where we will feel justified in making higher rates 
available to authors and artists.” 

Business Girl. 51314 §S. Ervay, Dallas 1, Texas, 
heretofore a regional publication. is now national in 
scope, buying from writers in all parts of the coun- 
try. Betty Oliver is managing editor. 


Margaret A. 
Bartlett 
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PLAUSIBILITY VS. FACT 


| By CHARLES CARSON 


WHEN you write a fiction 
story, you write one that is 
plausible. You see that. every 
act is carefully motivated, that 
no character ever steps out of 
his role, that the action builds 
to a logical climax with no 
loose ends left dangling. 

This is fiction and it is 
plausible, according to edi- 
torial standards. It may some- 
times appear to be impossible, 
but still it is plausible. Par- 
don me if I seem to be repeat- 
ing, but I’m only telling you 
what the editors keep telling 
me ‘down at the office.” 

Personally, I believe only what I see, and I have 
never bumped into a ready-made fiction plot. Al- 
ways, there was the loose end dangling somewhere; 
there was the character who did not run true to form; 
there was the complication that started off well but 
never led to anything; and always we have with us 
the unhappy ending. Yes, this is life, but you don’t 
sell life to Rogers Terrill at two cents a word, or to 
Ben Hibbs for a dime, until you have switched it 
around to fit an editorial pattern. And remember, 
this pattern is designed by an editorial board, not by 
you or vour experiences. 

For a couple of decades I have remonstrated in 
lectures and textbooks that there is all the world of 
difference between plausibility and fact. In life any- 
thing can happen. In fiction only the plausible can 
happen. 

Not long ago, a young fellow brought me a story 
wherein a couple of hi-jackers robbed a place, and 
while the police were still hot on their trail they 
came back, stuck up the same establishment, and were 
caught by a dumb cluck of an employee who hap- 
pened to bump into them. I told the writer it was 
implausible to suppose the thugs would re-visit the 
scene of the crime while the cops were still checking 
clues about the premises. 

The writer came back with a letter saying, “You 
tell me this wouldn’t happen. Well, listen, I was in 
Denver a few years back when a pair of hoodlums 
robbed the same drug store each Thursday for three 
consecutive weeks. The third time they came, a 
couple of cops were stationed around the corner and 
shot the hell out of ‘em. Now, what do you mean 
when you say it isn’t plausible?” 

Police records show that what he said was true. 
It shouldn’t have happened, but it did. Fiction ed- 
itors aren’t interested in what really happened; they 
want the kind of thing that logically should have 
happened, circumstances being what they were. 


Recently, a book manuscript came to me, dealing 
with a white man who lived among the Indians in 
a section of the Old West. It stated that he fathered 
a total of seven hundred half-breed offspring. Mind 
you, this story was fiction. When I protested to the 
writer that this was illogical, even in the case of 
wildest promiscuity, she immediately produced rec- 
ords from the Buteau of Indian Affairs to show that 
one trapper was known to have had exactly seven 
saneed and nine children. Again this writer was 
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confusing fiction with fact. I was not asking her 
for documentary evidence, I was asking only for a 
situation which the reader would find acceptable. 

World War II has been filled with impossible sit- 
uations, improbable feats of daring and ingenuity 
which brought victory to America and hope to pos- 
terity. Always, Americans have done the impossible. 
Sure, it’s all true, if you want to write history, but 
fictionists aren't writing history. Their mission is to 
entertain. 

On the other hand, let’s have a look at fictional 
yarns, which have never happened in this or any 
other world. In our historical Westerns, we find 
many striking examples. We see redskins riding over 
the horizon, into waiting cavalrymen and death. On 
they come, hundreds of them. You'd think they love 
death, these stupid Indians, who seem to be dying 
just for the drama of it. Yet, history tells us that 
if their losses were more than two percent, they 
would invariably retreat. This is simple military 
strategy and good sense, and incidentally, the Indians 
did have pretty good sense. 

In one of my fictional Westerns, I had Kit Car- 
son shooting more Indians than most Westerners of 
that day had ever seen. Actually, Kit had only nine- 
teen notches carved in his gun butt when he and Fre- 
mont entered California in 1846, and this was twenty 
years after Kit took to the plains. The truth is that 
men like him never went about looking for trouble, 
and most of the time his gun was holstered. But 
each foray described in my story appeared perfectly 
logical at the time it happened, and the action was 
properly motivated. 

* 

Not long ago a lady in a local writers’ club 
showed me a rejected confession story, which editors 
had declared “implausible.” Yet, the writer assured 
me that such a thing did happen. It concerned a girl 
who was engaged to a young man who went off to 
war. The soldier was an honest sort, and all that. 
But after he had been away for a few months, the 
alleged heroine took up with a dashing character, 
who, on the surface, was a fugitive from The Amal- 
gamated Society of Heels. 

Now, it frequently happens that a well-meaning 
girl is “taken in” by such a person, but you can’t 
make his motives too obvious. In other words, your 
girl reader wants to feel that, while the heroine has 
used bum judgment, under similar circumstances 
she would have done the same thing. As the story 
was, the reader could only infer that the viewpoint 
character was an idiot, a strumpet, or both. 

Since the reader of confession stories likes to fancy 
herself in the role of the heroine, she expects the 
heroine to do what she might do under parallel cir- 
cumstances. If the reader has any sense, she knows 
that she would never be that gullible. Therefore, to 
her, the situation is implausible. She doesn’t like the 
girl in the story—and neither does an editor! 

If we were to take an example of impossibility in 
fiction, we should probably select Amazing Stories. 
This magazine comes under the heading of pseudo- 
scientific stories. Yet, each yarn they print must 


have a scientific basis as a springboard. In the light Js 


of science, it must appear that the story could have 
(Continued on Page 24) 
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azine, El Centro, Calif. (M-25) Illustrated 
feature from “2. desert Southwest on_travel, 
ver- 


mining, archaeology, 
stocked with 
Vhotos $1 to $3 
Digest and eo dang 686 Broadway, New York. (M-25) Second 
serial rights on articles on politics, national defense, science, 
psychology, self-help, vocational guidance. Authentic, sparkling. 
No poetry, fiction, photos. Credit to author and magazine; also 
free copies of issue containing digest. F. L. Nelson, lc-2c. 


Magazine, The, 212 West Wisconsin Ave., Milwaukee 
Personality sketches on prominent or interesting Eagle 
articles on cities or sections of the country with 
1200-1500. Robert W. Hansen. 3c; photos 


Randall personalities, Indians. 
andall Henderson. 1%c and up, prose. 


Eagle 
3. (M) 
members, 
some Eagle color, 
$5, Pub. 

Elks Magazine, 50 E. 42nd St., New York 17. (M-20) War ar- 
ticles, 5000; cartoons. All material must touch on war or 
post-war world. Coles Phillips. $100 to $500, Acc. 

wire (Esquire-Coronet), 919 N. Michigan Ave., Chicago 11. 
(M-50) Sepenetirates unsentimental articles; masculine view- 
point; essays, sketches, short stories, especially action, 2 
cartoons, cartoon ideas. (No feminine by-lines.) David A 
Smart. Usually $100 up for story or article. Needs satire. 


Acc. 

erybody’s Diges (W. J. Smith, 
lew York 17. tM 15) World events, 
unique and human interest stories, humor, etc. ; 
digest, 20% new material. Wm. H._ Kofoed, 
Edit. Theodore Irwin, Ed.; Madalynne Reuter, Mng. Ed. 
Good Acc. 

Extension (The National Catholic Monthly), 360 N. Michigan 
Ave., Chicago 1. (M-30) Short stories, 2000-6000; romance, 
adventure, detective, humorous; six installment serials, 5000; 
short-shorts; articles; cartoons. Eileen O’Hayer. Good 
rates. 

Eyes, 
sonnets or short 
whites and Negroes 
Nanton. Payment by 


Facts, 75 West St., New York 6. (M-25). 
on historical, scientific, political, military, social, 
and literary subjects with current application, 2000-3000; 
to 500. Henry Walsh 3c, top of $1506, Pub. 

Far East, The, St. Columbans, Milton, Mass. (M-10) Catho 
lic mission features largely staff-prepared; buys short (1500- 
1800) stories with authentic Catholic background; authentic 
travel and human-interest articles and photos on China, Philip- 
pines, Burma, Korea, Japan, etc.; non-political cartoons; good 
poetry. Stories, $30, Ace.; articles and photos, proportion- 
ately; poetry, 10c a line. (Send 10c to St. Columbans, Milton, 
Mass., for sample copy.) 

F n Service (V.F.W.), Broadway at 34th, Kansas City, 
Mo. Factual military service stories; articles on noe ene per- 
tinent to interests of both discharged veterans and men in 
service, 1000-2000. Barney Yanofsky. Good rates, Acc. 

Fortume, 350 Sth Ave., New York 1. (M-$1) Articles with 
staff-written. Some source material pur- 
chased. DG eer, Publisher. 


Ev Inc.) 420 Lexington 
Ave., politics, business, 
personalities, 
fillers 


Negro progress; 
Negroes and_ of 
Fontellio- 


City, la. (M-25) Articles on 
verse; fillers; photos of 
working cooperatively. H. I. 
arrangement. 


Iowa 


Factual articles 
psychological, 
fillers, 


Way, Philadelphia 31. (M) Articles of 
general political, social, or literary interest, to 2500 words. 
D. G. Redmond. 1c. 

Future, 407 S. Dearborn pte ae 5. (M-25) National mag- 
azine of U. S. Junior C. of Articles on any subject of inter- 
est to young men (21-35) AS 2000, with illustrations; cartoons. 
_ Bower, Ed. ub. 

Ghost Town News, 112 W. 9th St., Los Angeles, Calif. (M-25) 
Articles truly representative of the great est— interesting 
human interest stories of people and places; authentic tales 


brief biographical sketches of old Westerners; 
entertaining stories. 900-1000 word articles with one or two 
pictures preferred. Nichols Field Wilson. 1%c, Pub. 

G. I. Jos (Volitant Pub. Co.), 103 Park Ave., New York 17. 
Articles, stories, with serviceman angle, to 2000; fillers; pho- 
tos; cartoons. 2c; cartoons, $10; acc. Photos, $5, Pub. 

Grit, Williamsport 3, Pa. (W-7) Clean short stories, adven 
ture, mystery, love, Western, etc., 1000-3500; serials. Odd, 
strange pictures, brief text; personalities and articles of general 
interest, 300-1300; short illustrated articles for women’s and 
children’s pages. Howard R. Davis. $4 to $8 per short story, 
varying rates for articles, photos $3, Acc. 

Harper’s Magazine, 49 E. 33rd St., New York 16. 


Timely articles for intelligent readers; short stories; 
Frederick Lewis Allen. Acc. 


of the Old West; 


(M-40) 
essays; 


fillers; verse 

Hence, 68 W. Washington St., Chicago. (M-25) Articles of 
veteran interest, 500-20( short stories of, general interest, 
novelettes, serials; veteran-interest editorials, 500; verse, 
jokes, cartoons, cartoon ideas, photos. Henry Richmond. Vary- 
ing rates, except for verse, 21 cents a line, Pub. 

Human Nature, 1950 Curtis St., Denver 2, Colo. (M) Ar- 


ticles dealing in a simplified, popular way with the psychol 
ogy of behavior, 1500-2500. An inspirational conclusion is very 
desirable. Fillers, 150-300. James Ferguson. “%c up, Acc. 


Inter-American, 201 FE. 57th St., New York 22. (M-25) 
Features, articles on specific current developments in Latin 
American countries, strong human-interest approeck. but no 
romantic drivel, to 2000. Scott Seegers. 2%c; photos, $5, 
Acc. Reprint proceeds split with author. Query. 

In Short, (Farrell Pub. Co.) 48 E. 43rd St., New York 17. 
(M-15) Light, general articles, under 2000; very occasionally 
humorous short stories (very short); humorous fillers, to 300. 
Lyon Mearson. 5c; jokes $2-$5; fillers, $5-$10, Acc. 


J. C. Review, 130 N. Wells St., Chicago 6. (M)_ Easy-to- 
read, popular style articles cn vocational guidance, child care, 
family welfare, and care of the aged. Louis Ludwig. 3c-5c, Acc. 
No longer in market for outside material.) 

Journal of Living, New York 23. 
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1819 Broadway, (M-35). 


Short fact items, fillers, jokes, epigrams, dealing with food, 
nutrition, better living. Query first on feature length articles 


Leonard M. Leonard, Ed.; Ann White, i Ed. Excellent 
rates, articles; fillers, $3- $5; jokes, $2-$3, Acc. 

Judy’s, Judy Bldg., 3323 Michigan wd Cie Oo 16. (M-25) 
Current ‘interest articles -1200 (no rewrites encyc. — 
or textbook); short stories, 800-1600. Will Tuiy. le, 

Kiwanis Magazine, The, 520 N.° Michigan Ave., Chicago 
(M) Articles of a public affairs nature and on communit 
1000-2000. Felix B. Streyckmans, Mng. Ed. 2c-3c, 

cc 


Lea'herne k, Marine Barracks, 8th and | Sts., S.E. Washing 
ton 25, D. C. (M-15) Articles by enlisted Marines only. 

Liberty, 37 W. 57th St., New York 19, (M-10) Romantic, ad 
venture, humorous short’ stories, youthful appeal, 1000-5000; 
2-part serials; timely human interest articles; verse; fillers: 
cartoons. Edward Maher. First-Class rates, ‘Acc. 


Ma:zLean’s (MacLean), 481 University Ave., Toronto, Canada 
(Semi-M-10) Short stories, love, romance, sea, mystery, indus- 
trial, war, adventure, outdoor, up to fhestrated articles 
of Canadian interest; cartoons. W. A. Irwin, Ed. 3c up, Acc 

Magazine Antiques, The, 40 E. 49th St., New York. (M-50) 
Authoritative articles representing new discovery, or a new 
point of view, or a new opinion, regarding some a f 
glass, china, metalware, furniture, etc., 1000-2500. 
efs; essays, news items; photos. Alice Winchester. 1%c, Pub.; 
exclusive photos, paid for at cost. 

Magazine Digest, 20 Spadina Rd., 
original articles and fillers. Anne Fromer, 

cc, 


Buys 
7c-10c, 


Toronto, Canada. 
Mng. Ed. 


Marine Corps Gazette, The, Maring Corps Schools, Box 
106, Quantico, Va. (M-30) bupireneen military, and Marine 
Corps subjects, 1000 to 2000, illustrated. 3c, Pub. 

Pontiac Bldg., 542 S. Dear- 


March of Progress Magazine, 
horn St., Chicago 5.  (M-25) 
non-controversial 


Action-packed human-interest, 
articles 
mass readership, 


entertaining to a 
particularly in the Family Group, to 2400; 
quizzes, puzzles, games; fillers; shorts. John G,. Finch. Short 
material, 1c, features, 2c-3c, payment on completion of edit- 
ing. 50% of income from reprints. 

Mayflower’s Log, The, Mayflower Hotel, Washington 6, D. C. 
(M) Stories, verse and sophisticated articles on general sul 
, 1000-2000; anecdotes, 15-150, flat rate $3 an item. Frank 
Payment by article, average ‘c-2c, Acc. (Over 


Stimul: ating or 


stocked. ) 

Menorah Journal, The, 63 Sth Ave., 
Jewish short stories, sketches, one-act 
IIenry Hurwitz. le up, Pub. 

Modern Mexico, 381 4th Ave., New York 16. 
articles and articles dealing with the cultural 
husiness, people, and day-by-day life in Mexico; 
2000 Base plus photos. Ind. 

realer, The, 1075 Beaver Hill, Montreal, P. Q., Canada. 
ave toy Short stories to 1500. Roslyn Watkins. Ic, b. 

_ Montreal Standard, The, Montreal, P. Q., Canada. 
Features of Canadian interest, short stories, 
ettes, about 35,000. A. G. Gilbert. lc-2c, Acc. 


Nation, The, 20 Vesey St.,New York 7. (w. 15) Articles on 
economics, up to 2400. Freda Kirchwey. 
l’%e ub. 

National 
Mainly a 
Redmond. 


New York. 
plays, essays, 


(Q-$1.50) 
poetry 


Human-interest 
institutions, 
some fiction; 


(W-10) 
, novel- 


2030 
All 


Way, 
material 


Philadelphia 31. 
staff-written. 


National ic Magazine, 16th and M Sts., N. W., 
Washington 6, D. C. (M-50) Official journal National Geo- 
graphic Society. Articles on travel and geographic subjects up 
to 7500; Gilbert Grosvenor. First-class rates, Acc 


Upland 


Digest, 
original 


(M) 
digest. G 


National Jewish Monthly, The, 1003 K St., N.W., Washing- 
ton, D.C. (M-15) Short stories, articles, essays, Jewish inter- 
est. 1000-3000. Edward E. Grusd. lc to 2c, Pub. 


National Police Gazette, 1560 Broadway, New York 19. Fact- 
ual police stories, sports stories, to 1500; qerecnsilty pieces on 
sports figures; short Washington items. Harold H. Roswell. 
2c up, Pub. 

_New Masses, 104 E. 9th St., New York 3. (W-15) Progres- 
sive sociological, economic articles, addressed particularly t 
the middle class; also short stories, reportage, sketches, poems 


cartoons, photos. Payment by arrangement. (Marxist.) 
New Mexico Magazine, Santa Fe, N. M. (M-15) Illustrate; 
articles on New Mexico. George Fitzpatrick, $10 to $15 pe 
article, Pub. Verse, no payment. 
New Republic, The, 40 E. 49th St., New York. (W-15) Gen 
eral articles, 1500-2500, dealing with economics, sociology, na 
tional and international affairs. Bruce Bliven. 2c, Pub. 


New Yorker, The, 25 W. 43rd St., New York 18. (W-15 
Short stories and humor 400 to 2000; factual and hiographica 
material up to 2500; cartoons, cartoon ideas; light verse 
Good rates. Acc. 

Omnibook, 76 9th Ave., New York. (M-35) 25,000 w 
abridgements of current best-selling books. Pays up to 
for abridged reprint rights, Acc. (Not interested in original 
material. ) 

Opinion, 17 E. 42nd St., New York 17. (M-25) Articles 2000 

Dr. Stephes 


short stories 2000; verse; fillers; Jewish interest. 
S. Wise. Ic, b. 

ee: A Journal of Negro Life, 1133 Broadway, N 
York. (Q-25) Short stories, articles, poetry; Negro life a 
problems. Madeline L. Aldridge. No payment. 

Our Army, 11 Park Place, New York 7. (M-30) Stimulating 
controversional mililtary articles; short service stories 1 " 
1200; jokes; cartoons; regular army background. Carl Gardner 
Payment based on piece, not number of words, 


Our Book—Good Will, 405-406 Blackstone Bldg., 1426 W 
St., Cleveland 13. Features, articles, fiction, short§ 
poetry, with emphasis on idealism and good will, under 


Frances Merchant. 'c. 


The Author & Journalis 
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Our Dumb Animals, 180 Longwood Ave., Boston 15, Mass. 
M-10) S. P. C. A. organ. Animal articles, up to 500; verse 
ip to 16 lines; cartoons; photos. W. Swallow. Mc, poems 
$1 up, Acc. 

Our Navy, 1 Hanson P1., 
thentic articles on modern 
naval short stories; photos. 
No payment for verse. 


Pacific Frontier and the Philippines, 
Angeles. (M-15) Feature articles on social, economic and po- 
itical issues, 2000, as well as short stories depicting the 
roblems and cultural potentialities of the people of the Pacific 
asin. Verse; jokes; illers; cartoons; cartoon ideas. Stanley 
B. Garibay. Pub. ‘Ye. 

Pageant (Hillman Periodicals), 535 5th Ave., New York 17. 
(M-25) Pocket-size magazine using only original material, arti- 
les, photographic features. Articles on any_ subject of interest 
to a mass circulation periodical, to 3000. Many short fillers. 
Vernon Pope. 

Pan American, The, (Famous Features Syndicate), Avenue of 
the Americas, New York !9. $7.50 yr. including Year Book.) 
Articles on Latin America, business and industrial subjects pee. 


Brooklyn 17, N. Y. (2M-25) Au- 
naval subjects 2000-4000; action 
Cliff Alderman. %-lc, Pub. 


305 Temple St., Los 


ferred. Fillers about Latin America; exceptional photos. $15 
ip, Pub. 

0) Human interest and local his story for * mericana,” ‘‘Path 


and ‘‘Education’’ departments, "100-35 50; cartoons; 
Donald McNeil. 5c a word for edited material, Acc. 

Pen, P. O. Box 2451, Denver 1, Colo. (M) Articles, 500-1000; 
short stories and vignettes, 500-1500; verse; fillers; all ma- 
terial particularly interesting to teachers, federal and public 
workers—out-of-doors, love, domestic, rural, juvenile, medical, 
scientific, fashion, education, health, sports. A. . Lindsay. 
Sc, fiction and articles; $2.50-$10 verse; $2.50-$10 fillers; up to 
$10 photos, Acc. (Temporarily overstocked in several ‘depart- 
ments.) 

Pipe Lovers, Room 623 Guaranty Bldg., Hollywood 28, 
Calit. (M-25) A magazine for men using articles on pipes, pipe 
smoking and related subjects, to 1000. Geo. W. Cushman. Ic, 
lub. 

Practical Knowledge Monthly, 1139 S. Wabash Ave., Chicago 
5 (M-10) Practical applied ‘psychology, popular mechanics, 
self-help, vocational articles, 1000, all written for men who are 


finders,’ 
photos, 


ambitious to get ahead. .V. Peter Ferrara. Approx. 2c, photos 
$2-$3, Acc. 

Predictions . . . (Parents’ Institute) 52 Vander 
bilt Ave., New yor Predictions by experts in many 
fields, to 2000. Barbara “Rothschild. 3c, additional for line 
drawings. 

Profitable Hobbies, 5007 Westport Sta., Kansas City 3, Mo. 
(M-25) Original how-to-do-it articles; features demonstrating 
the financial possibilities of fact items; 


su gested enterprises ; 
N 


epigrams or jokes with hobby angles. O'Leary. is. let. 


ters, $2, photos, $1-$5, Pub. 


Railroad Magazine, (Popular) 205 E. 42nd St., New York 17. 
(M-25) Technically accurate railroad materoial. Fact articles 
and photo stories. Query editor beforehand stating subject and 
qualifications for handling. Henry B. Comstock. Good rates, 
Acc. (Overstocked with poetry and fillers.) 

Rayburn’s Ozark Guide, Eureka Springs, Ark. 
stories, features, verse, photos with Ozark slant. 
Rayburn. Payment by arrangement, 
Reader’s Digest, Pleasantville, N. Y. 
lished articles; occasionally original articles. Good rates, Acc. 
Read, 75 West St., New York 6. (M-25) Timely general 
articles to interest whole family; fillers to 1500, with excep- 
tionally good articles to 2000. No fiction or photographs. Henry 
Walsh Lee. 5c, Pub. Top of $150. 
Reader’s Scope, 114 FE. 32nd St., New 
Vocket-size magazine using reprints. and 
Open market for self-help, and anti- Fascist, 
affairs, etc., articles; profiles of interesting 
with occasional article to 3000. E. A. Pillar. 


Redbook (McCall) 230 Park Ave., New York 17. 


Short 
Ernest 


(Q-35) 
Otto 


(M-25) Digests of pub- 


York 16. 
original material. 
post-war, foreign 
people, 1200-1500, 


(M-25) 


(M-25) Short 


serials, complete novels, novelettes, feature articles 

Fdwin Balmer. First-class rates, Av« 

Renascence, 787 Washington St., New York 14.  (Bi-M-25) 
High quality fiction to 6000, critical articles to 10,000; mis- 
cellany in the various arts. James Blish and Robert W. 
Lowndes. Payment by subscription. 

Rocky Mountain Life, 1447 Stout St., Denver 2, Colo. (M-25) 
Articles with regional appeal, 800-1000; humorous essays and 
short stories, 1000; light verse; Western fillers. William J. 
Parker. lc, Pub. Verse by arrangement. 


Rotarian, The, 35 E. Wacker Drive, Chicago 17. (M-25) Au- 
thoritative articles on business and industry, social and eco. 
nomic problems, travel sketches, humor, essays, 1500-2000 
Little fiction used. Leland TD. Case. First-class rates, Acc. 

Russian Review, The, 213 W. 23rd St., New York. (Semi- 
An.-$1) Scholarly articles and essays on ‘Russia, past or pres- 
ent,. 3000-3500. $25, Acc. 

Salute, 19 Park Pl., New 
national problems with G. 
good love stories, and humor to 

eas. L. Gleason, Pub. 10c, Acc. 

Saturday Evening Post, The, (Curtis) Independence Sq., Phil- 
alelphia 5 (W-10) Articles on timely topics 1000-4 short 
stories 2500-5000; serials 40,000 to 60,000; lyric and humorous 
verse; skits, cartoons, non-fiction fillers, to 500. Ben Hibbs. 
lirst-class rates, Acc. (Reports within a week.) 

Saturday Night, 73 Richmond St., W., Toronto, Canada. (W) 
Arties of Canadian interest up to 2000; light, humvurous 

rticles, satire. Sandwell. % to Ic. photos $2-$3, Pub. 


Saturday Review of Literature, 25 W. 45th St., New York 19. 
W) Articles, essays, verse, fact- items, on literature. Norman 
Cousins. 


Sea Power, 
june, 1946 


Articles on current 
fiction, especially 
and cartoon 


York 7. (M-15) 
1. point of view; 
3000; cartoons 


76 9th Ave., New York. Published by Navy 


League of U. S. (M-25) Articies to 2500 on all aspects of all 
navies and the merchant marine; aviation; also first person 
stories of war adventures at sea. Roger Kafka. 2c, Pub. 
Query 

Sir, (Votant Pub. Co.) 103 Park Ave., New York 17. 
M-25) Short articles to 3000, and stories of appeal 
1000 to 4000; short-shorts; fillers, 1000; verse; 


(Bi- 
to men 
cartoons, 2c, 

Cincinnati 10. (M- 
interest features 


, (Franciscan Fathers) 
25) Catholic family magazine. Human- 
: on prominent Catholic achievements and 
en articles on current events, especially when hav- 
ing Catholic significance, 2000-2500, short stories on modern 
themes slanted for mature audiences, 2000-2500. Extra pay- 
ment for photos retained. Occasional poetry on insp rational, 
religious, and nature themes. Rev. Hyacinth Blocker, O.F.M 
3c up, Ace. 

Story, 432 4th Ave., New York. 
stories, ‘‘novellas.’’ Whit 

Story Digest, (Popular 
York. (M-25) Pock i 


cet-size 


1615 Republic 


(Bi-M-40) <t tive shor: 
Moderate rates, 
Publications), 205 E. 42nd St., 

fiction reprint. Barbara 


New 
Brandt and 


Lawrence Galton, Co-Eds. $150, full-length story; 5¢ a word 
or $5 an item, jokes, fillers. 

Swank, 33 42nd St.. New York 18. (Bi-M) Pocket-size 
male digest. Buys no original material. Arnold Shaw. 

This Month, 247 l’ark Ave., New York 17. (M-25) Human 
interest political (national and international) articles to 1500; 
popular science ; — jokes, fact items, etc., to 500; short 
stories, cartoons. da Siegel. 4c-10c; jokes, $5; epigrams, $3; 
fillers, $5-$16, Acc. 

This Week, 420 Lexington Ave., New York 17. (\V-maguzine 
section of 21 newspapers) Romance, mystery, adveuture, hu- 
morous short stories, 1200-4000; short articles on popular 
science, interesting personalities, sports, news, su tects mak 
ing for a better America, to 1500; interesting non-war shorts, 
800-1000; fillers, cartoons, short animal material; appealing 
animal photos. William I. Nichols. 

_Times Magazine, Times Sq., New York 18. Articles, 
1500-2500, and verse based on the news, topics relating to 
sports, nature, science, education, the world of fashion and 
“f women’s interest. Lester Markel, Sunday Ed. $100-$200 
for full-size article. 

Tomorrow, 11 E. 44th St., New York 17. (M-35) Forward 


looking and unbiased articles of general interest; 
economics, science, education, literature and the 
w.th exceptional fiction and verse. 
review section with thoughtful appraisals of significant books. 
Eileen J. Garrett. $100 up, Acc. 

Toronto Star Weekly, The, 80 King St., W., Toronto, Can- 
ada. (W-10) Feature articles, Canadian appeal, to 2500. Novels, 
50-90,000, and serials, 18-20,000; short stories, 500-4500; love- 
adventure, romantic, Mester. mystery, detective, sport, etc., 
cartoons; photos. Jeannette F. Finch, Article Ed.; Gwen Cowley. 
Fict. Ed. Varying rates, Acc. 

Town and Co:m'ry, 572 Madison 
Sot rical, topical short stories, 
jects, not addressed to a 
Varying rates, Pub. 

Townsend Nationa! Weekly, 450 E. Ohio St., 
1000-word short-shorts of general family 
to old-age pensioners. Jesse George Murray. $15-$25 each. 

True (Country Press), 150! Broadway, New York 18. (M-25) 
Any factual subject of interest to men—adventure, oateinamen 
sports, hunting, fishing—to 5000. Fillers 500 up. Cartoons; 
cartoon ideas. Bill Williams. According to value, Acc. 


U. Army Review, 300 Mine Workers Bldg., Springfield, 
Il. Bie M) Personal, human-interest military features, with 
articles to 1500. Harry C. Ford. “ec up. 


U. S. Navy Magazine, 512 5th Ave., New 
Material largely trom naval personnel; to 2000. H. 
erby. Yc, Vuh 

Vet, 206 E. 5th St., Cincinnati 2. (M-25) 
says, 1000-1500; short stories and novelettes, 
3000; verse, 150-300 words; fillers, jokes, ete. 
veteran angle. Joseph Lepo. Moderate rates, 

Virginia Quarterly Review, | West Range, 
Va. (Q-75) Exceptional literary, scientific, 
3000-7000; short stories and verse of high standard. 
Kohler, Mng. Ed. Good rates, Pub. 


Welcome News, 404 W. 9th St., Los Angeles. (Q-10 for 
duration.) Articles on travel, history, biogr aphy. 200-1500; 
essays on Cooperatives and social reform, 1000-1200; 
stories along socialistic lines; varied verse. J. G, Mt auritzen. 


world affairs, 
arts together 
Outstanding feature is book 


York 22. (M-20) 
on unusual sub- 
public. Harry Bull. 


1 Ave., New 
articles, essays, 
purely feminine 


: Chicago 11. (W) 
interest, not limited 


York 18. (M-25) 
C. Black- 


Articles and es- 
800-1000; serials, 
50-100; all with 
Pub. 
Charlottesville, 
political essays 
Charlotte 


Payment as agreed, Pub. (Overstocked. ) 

Westways, 2601 So. Figueroa St., Los Angeles 54, Calif. 
(M-20) Articles 600-1500, photos of out-of-doors, natural sci- 
ence, history, etc., on Calif., Ariz., Utah, Nevada, New Mexico, 
and So. Colorado. Verse. Phil Townsend Hanna. 3%c, Acc. 

Whisper, (Harrison Pubs.) 340 W. 57th St., New York. 
(Bi-M-15) Exposé articles and startling news features, heav- 


Acc. 


Insurance Bldg., Omaha, Neb. 
to male reader. Horace L. 


ily illustrated. Edythe Farrell. photos $5, 


WwW. of the World, 216 
(M-5) Short stories with appeal 
Rosenblum. $5, Acc. 

Yale Review, Box 1729, New Haven 7, Conn. (Q-$1) Articdas 
on current political, literary, scientific, art subjects 5000-6000 
Helen MacAfee, Mng. Ed. Good rates, Pub. 

Yankee, Dublin, N. H. (M-25) Robb Sagendorph. Short fiction, 
articles, 1500; verse, 8 lines; fillers, cartoons, photos. 
Yankee trading instinct appeal. 1c-2c; 3c-5c, verse. 

Your Life, The Popular Guide to Desirable Living, 354 4th 
Ave., New York 10. (M-25) Inspirational, helpful articles on 
living. 1200-2500; quizzes; brief games; fillers. Douglas 
Lurton. First-class rates, Acc. 

Your Mind—Psychology Digest, 103 Park Ave., New York 17. 


(M-25) Material on psychological subject-matter, 1-2000; _fill- 
ers; stories and occasional poetry avith psychological ‘slant. 
Dr. Thomas Garrett, Ed.; Lesley Kuhn, Mng. Ed. 1c-2c, Ace. 
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Your Personality, 354 4th Ave., New York 10. (Twice a 
year.) Heiptul articles on all phases ot personality, 7U0-250U. 


Good rates, Acc. 


WOMEN’S AND HOME MAGAZINES» 


American Baby, Inc., 258 Riverside Drive, New York. (M- 
15) For expectant mothers aud mothers of babies under one 
year old. Uses in every issue an article by physici*. No 
tuction. No payment tor verse. Welcomes conmtrivutons of less 
than 1000 words dealing with infant care. No photos. OUuily 
magazine ot its kind edited vy a professional registered nurse, 
Beulah France. Yc, Pub. 

Mag 53 W. Jackson Blvd., Chicago. 


American Family azine, 
(M) Articles, 500-1500, covering all phases of home and family 
ohn 


life; brief verse; fillers; jokes, puzzles; cartoons. 
Mullen, lc, Pub. (Reported unsatisfactory.) 
Baby Post, 55 W. 42nd St., New York 18. (Q-25) Author- 


itative articles on baby care, home features, and occasionally 
a short story of appeal to this particular field; verse. Louise 
Cripps. -5c. 

Baby T: 420 Madison Ave., New York 17. (M-25) Lightly 
handled but constructive articles about babies and their care. 
1000-2000. Irene Parrott. lc, Acc. 

Brides Magazine, 527 5th Ave., New York 17. (Q) Articles, 
100-1500, covering fashions, recipes, home lucetediea, etc., of 
interest to brides. Marian E. Murtieldt. Varying rates, Acc. 

Bronze Housekeeper, The, 34 S. 17th St., Philadelphia 3. (M) 
Negro domestic-homemaking magazine. Overstocked on articles 
and fiction, but interested in 100-word fillers, 40-word jokes, 


epigrams. Thomas H. Todd, Ind. 

Girl, Business Girl Publishing Co., Inc., Dallas, 
Texas. (M-25) Success stories of business girls, with photos 
of girls written am 1000-5000; fillers on women in unusual 
businesses, Cartoons. Jokes for ‘“‘Good Humor’’ col- 
umn, 50c each. ye Oliver. lc; fillers, $5, Pub. 


Californian, The, 210 W. 7th St., Los Angeles. (M-25) 
Articles on interesting women in Californian life, careers for 


women, etc., 750-1000; light, warm, mood, character, plot 
short stories, 1000-1800; lifornia travel articles; humorous 
or light emotional verse. % Osherenko, Ed.; Irwin Sloan, 
Mng. Ed. Varying rates, b. 

ome Journal, 73 Richmond St., W., Toronto, Ont. 


6-part serials; articles of 


Canadian H 
(M-10) Short ste stories to 5000, 4 to 
Dawson. rates, Acc. 


interest to Canadian women, 2500. W. 


Charm azine, (S. & S.) 122 E. 42nd St., New York 17. 
(M-15) Articles to 3000 of interest to the business girl, age 
20-30; short stories; fillers; verse. Cartoons. Mrs. Frances 


Harrington. Good rates, Acc. 
Chatelaine, (Maclean) 481 University Ave., Toronto, Canada. 


(M-10) Short stories, love, married-life, parental problems, 
mystery, adventure, 3500-5000. Articles, Canadian interest, up 
to 2000. Mary-Etta Macpherson, Mng. Ed. 3c up, Acc. 


Deb, (Bilbara Pub. Co.) 295 Madison Ave., New York. (M-25) 
Feature articles, 2000-3000; young and breezy fiction of interest 
to young unmarried women, late teens, 
1500-5000; fillers; light verse. Tess Buxton. Flat rate, Acc 


ine, (Coast-to-Coast Pub. Co.) 1790 
(M-5) Love and domestic stories with 
short-shorts, 1200-1500; light arti- 
cles, 1000; short verse; how-to-do-it items; cartoons. Joan 
anson. Approx. 2c, Acc.; short shorts, $50-$75; short 
stories, 3500-5000, $100- $150; "4-6 part serials, $600. 

Family Circe Magazine, The, 25 W. 45th St., New York 19. 
(W-gratis) Short stories 1500-3500. R. R. Endicott, 3-5c, Acc. 


(Limited market.) 


with emphasis on 


Everywoman’s Magaz 
Broadway, New York. 
housewife slant, 3500-5000; 


Family Digest, 549 N. Jefferson, Huntington, Ind. (M-20) 
Articles, 1000-1500; short stories, 1500-2000, on family sub- 
jects. A. Fink. Y%c-2c, Pub. 


Fascination, 119 W. 57th St., New York 19. (M-25) Short 


stories, serials, novelettes and articles to appeal to women 
from teen- 2 to middle-age. Special stress on beauty, charm, 
and style. erse; jokes, Ind. rates. 


Glamour, (Conde Nast) 420 Lexington Ave., New York 17. 
(M-20) Love, humor, unusual career on good personality 
pieces; politics; world affairs; social problems; how-to arti- 
cles; facts with light treatment; fillers. Elizabeth Penrose, 
Ed.; Miss Ray Pierre, Feature Ed. $25-$150, Acc. (Query on 
articles. ) 
and 8th Ave., New 


(Hearst) 57th St. 
short articles; 


Good Housekeeping, 
York 19. (M-35) Short stories up to 10,000; 
verse. Herbert R. Mayes. Acc. 


Harper’s Bazaar, 572 Madison Ave., 
Distinguished short stories only; not 
terial. Prefers articles in outline form. 
Lit. Ed. Good rates, Acc. 

Holland’s, The Magazine of the South, Main and 2nd Sts., 
Dallas, Tor. (M-10) Articles of interest to Southern women, 
love short stories, 1500-3000; novelettes, 10,000; fill- 


1000-2000 ; 
ers, 200-500-1000. J. Tom Mann. lc up, Acc. 
Nashville 3, Tenn. (M-25) Short 


Home, 161 8th Ave. N., 
stories and feature articles of interest to home and family 
short poems of lyric 


750-1800 


New York 22. (M-50) 
popular magazine ma- 
Mary Louise Aswell, 


groups, Christian viewpoint, 
quality human interest, and beauty; occasional photos. How- 
ard M. Reaves. %c average, Acc. 

Household, 8th and Jackson Sts., Topeka, Kans. (M-20) 
Household and general articles, short stories 1000-5 Nelson 
Antrim Crawford. 2c up, verse q 

s Digest, 5549 Germantown, Philadelphia, (M-25) 


Housekeeper’ 
Articles on cooking, recipes, canning, interior decorating, etc. ; 
household hints; short Stories, novelettes of interest to wo- 
men. Mada Winship. Ind. 


Independent Woman, 1819 Broadwa 
tional Federation Business & 
Articles expressing woman's on and 
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k. (M- 15). (Na- 
Clubs) 
economic 


matters, business and professional women’s problems, stories 
of women’s success in business, techniques for satisfying 3 
ing; women’s adventures; light, humorous articles, woman 
angle, 1500-1800. Verse 2-5 stanzas. Frances Maule. $5- $35 
per article, verse $2-$3, Acc. 


Ladies’ Home Journal, (Curtis) Independence Sq., Philadel- 
phia 5. (M-25) Articles 2000-5000; short stories 2500-7500; 
serials, 50-70,000; novelettes 20-40,000, short lyric verse; fillers 
cartoons. Bruce Gould, Beatrice Blackmar Gould. First-class 


rates, Acc. 


Mademoiselle, (S. & S.) 122 E. 42nd St., New York 17. (M- 
25) Short stories and articles for smart young women, ages 
18-35, 1500-3500. Fiction editor: George Davis, Acc. 
air, (MacLean) 481 University Ave., Toronto, Canada. 

Articles of Canadian interest on fashion, society, the 
arts, sport. Fiction editor: George Davis. Acc. 

McCall’s Magazine, (McCall), 230 Park Ave., New York 17. 
(M-15) Serials, 40,000; complete novels, 20,000; novelettes, 10- 
12,000; short stories, 5000-6000; articles; verse.’ Otis L. Wiese. 
First-class rates, Acc. 

Mothers Home Life, 179 E. 2nd St., Winona, Minn. (M-5) 
Articles, 300-500; short ae 2500-2700; short verse. Dorothy 


Mayt 
(M-25) 


Leicht. Fair rates, 
Mr. and Mrs., 21 E. Van Buren St., Chicago 4. (M) Gen- 
eral interest publication with one section each for men, fam- 


Articles and fiction, 500-2500. No material 
racial or class problems, Cartoons and 
strips. Joseph Kashnick, Assoc. : 


ily, and women. 
on religion, 
small humorous 
ind. 

_ My Baby, 1 E. 53rd St., New York (M) Articles to 1000 of 
interest to expectant mothers, new mothers, and mothers of 
children up to six years. Photos. No poetry. Gertrude War- 
burton. Ic, Pub. 


politics, | 
comic 


National Home Monthly, (Home Pub. Co.) Bannatyne and 
Dagmar Sts., Winnipeg, fan., Canada, (M-10) Illustrated fea- 
ture articles; short stories, 4500; verse. L. E. Brownell. Good 


rates, Acc. 

National Parent-Teacher, The, 600 S. Michigan Blvd., Chi- 
cago 5. (M) Scientifically accurate, but informally written, il- 
lustrated articles on rearing and education of children, to 2500. 
Eva H. Grant. lc, photos $1-$3, Acc. 


Parents’ Magazine, The, 52 Vanderbilt Ave., New York 17. 
(M-25) Articles on family relationships, child care, food with 
menus and recipes, etc. 000. Clara Savage Littledale. 
$-Se. Acc.; shorts on childhood and teen- -age problems $5 each. 
Pub. 


She, (News Story Worldwide, ,Inc.) 521 5th Ave., New York. 
(M-25) Articles covering women’s everyday problems—romance, 
careers, self-improvement, etc.—1000-3000; stories, either first 
or third-person, 2000 to 4000. Self evaluation and ques- 
tionnaires; original test-yourself ideas and other entertaining 
features, to 2000; fillers; humorous verse; cartoons and car- 
toon ideas. 1-3c, Acc. 

_Today’s Woman, (Fawcett Pubs., Inc.), 1501 Broadway, 
New York 18. (M-25) Short stories, 3000-7000; novelettes, 
12,500. Temporarily stocked with 22,000 word novels. Special 
interest in all the phases of contemparary life which affect 
and interest the young woman of 1946. Personality and 
career articles; surveys of social, psychological and medical 
problems based on the experiences and experiments of mn 


ities in these fields. Self-help, factual fillers, 800. 
rates. Geraldine Rhoads, Ed.; Wm. C. Lengel, Exec. Ed. 
Two-to-Six, 420 Madison Ave., New York 17. (M-25) Ar- 


1000-1500; good pho- 
tos of children 2-6. Irene Parrott. 3c within 30 days of Acc. 

Vogue, Incorporating V: Fair, (Conde Nast) 420 Lexing- 
ton Ave., New York 17. (2M-35) Articles of interest to wo- 
men, 1500-2000; photos. No poetry, no fiction. $150 up, Acc. 


Western Family, 1300 N. Wilton Pl., Hollywood 28. (Semi- 
M) All types interesting, readable fiction to 2000; short- 
shorts and timely well-illustrated articles of interest to the 
homemaker, to 1200; two-part serials; humorous, everyday 
incidents for ‘‘Living Humor,’’ 100-300 words, $25, Acc. Aud- 


ree Lyons, 2c-5c, Acc. 
420 Lexington Ave., New York 17. (M-15) 
and articles on what 


Woman, 
Non-fiction of interest to women, 1800, 
women are doing, preferably written in narrative style; 
a. Wm. H. Kofoed, Edit. Dir.; Marion White, Ed. 5c up, 


ticles on child care, age 2-6, 


Woman’s Day, 19 W. 44th St., New York. (M) Fiction, 2500- 
4500 with human interest appeal to American women; _art- 
of- living and humorous articles, 1000. C. A. Anthony, Mng. 
Ed.; Betty Finnin, Fiction Ed.; Mabel Hill Souvaine, Ed. 
Rates on arrangement. 


Woman’s Home Companion, (Crowell-Collier) 250 Park Ave., 
interests. Ar- 


New York 17. (M-i0) Women’s and 
ticles, 2500-6000; short stories, to 10 os 15,000; 
short novels, to 25,000; serials to 20,000, A. Birnie. 


First-class rates, Acc. 

Woman's Life, 354 4th Ave., New York 10. (Q) A companion 
publication to Your Life and Your Personality, helpful, enter- 
taining articles, 400-2500, on all phases of a woman's life. 
Douglas Lurton. Good rates, Acc. 


ALL-FICTION OR “PULP’’ MAGAZINES 


GENERAL ADVENTURE 
(Also Special Classifications not Grouped Elsewhere) 

Adventure, (Popular) 205 E. 42nd St., New York_17. (s- a) 
Distinctive adventure short stories, novelettes. Kennet 
White. 1%c up. Acc. 

Blue Book, (McCall) 230 Park Ave., New York 17. (M-25) 
Mystery and adventure short stories, novelettes; book length 
novels. Articles of masculine interest. Donald Kennicott. 
Good rates, Acc. 


The Author & Journalist 
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Doc Savage Magazine, (S. & S.) 122 E. 42nd St., New York 
7, (M-15) Action adventure short stories, 1000-6000, any lo- 
J. deGrouchy, B. Rosmond. lc up, Acc. 

Ju le Stories, (Fiction House) 670 5th Ave., New York 19. 
Adventure short stories, novelettes of the African 

Robert Kuehnle. 1c up, Acc. (Wide-open market 

Adventure, 185 N. Wabash Ave., 


(Ziff-Davis) 
any type of 


Mammoth 
Chicago 1, (Bi-M-25) Strong action stories, 
background. Length range from 2000-7 Raymond A. 
Palmer, Mng. Ed. 1%-3c, Acc. 

Short Stories, 9 Rockefeller Plaza, New York 20. (2-M-25) 
Adventure, mages? action short stories up to 6000; novel- 
ettes, 10,000-25,000; serials; book lengths; fillers, 50-500. True 
idventures to 1000, Dorothy Mcllwraith. Good rates, Acc. 


DETECTIVE—CRIME—MYSTER Y—GANGSTER 


Black Book Detective, (Thrilling) 10 E. 40th St., New York 
16. (Bi-M-10) Uses a 35,000-word lead novel featuring The 
Black Bat, written on assignment; several short fast-action 
— stories not over . Leo Margulies. lc up, 
cc. 

Black (Fictioneers, Inc.) 205 E. 42nd St., New York 
17. (M-15) Detective short stories and novels to 60,000. Ken- 
neth White. lic up, Acc. 

Chief Detective, (Atomic Action Magazines), 
New York 18. (Bi-M) Same requirements as 
Raymond W. Porter. 1c up, Acc. 

Crack Detective Stories, (Columbia Publications, Inc.-Double 
Action Group) 241 Church St., New York. (Bi-M-15) Detective 
fiction stressing plot and characterization; short stories 
novelettes, 3000-8000. Robt. W. Lowndes, Ed. lc up, Acc. 

Detective Novel, (Thrilling) 10 E. 40th St., New York 16. 
(Bi-M-10) Book-length detective novel by arrangement. Fast- 
action detective short stories. Leo Margulies. lc up, Acc. 

Detective Story, (S. & S.) 122 E. 42nd St., New York 17. 
(M-15) Detective short stories to 8000; novelettes to 12,000; 
Suet novels to 18,000. Daisy Bacon. lc up, Acc. 

Detective Tales, (Popular) 205 E. 42nd St., New York 17. 
(M-15) Emotional short stories, crime background, up to 
detective-mystery-menace novelettes 9000. Michael Tilden, Mng. 
Ed.; John Bender, Ed. Good rates. 

Dime ve, (Popular) 205 E. 42nd St., New York 17. 
(M-15) Mystery and action with emphasis on menace _ and 
horror; short stories around 5000; novelettes, 10-15,000. Ken- 
neth S. White. lc up, Acc. 

(Popular) 205 E. 42nd St., New York 17. 
fantastic detective-mystery action in novels 
short stories up to 5000; love 
Ed.; John Bender, Ed. Ic 


512 5th Ave., 
Detective. 


Dime Mystery, 
(M-15) Thrills, 


14,000; novelettes 9000-10,000; 
interest. Michael Tilden, Mng. 
up, Acc. 

Ellery Queen’s Mystery Magazine, 570 Lexington Ave., New 
York 22. (M-25) Stories of detection, and/or crime, and/or 
mystery. No supernatural stories per se, although if a legiti- 
mate mystery, crime, or detective short story has supernatural 


or horror elemeats, O. K. Cartoons. No taboos, no angles 
editorially. ‘‘Ellery Queen.’’ $200 up for average length 
short story, Acc 

Gem Detective, (Atomic Action Magazines), 512 Sth Ave., 
New York 18 (Bi-M) Wide-open market for action detective 
stories, clearly and simply written, with a warm, human 
touch. ym Porter. lc up, Acc. 


G-Men Detective, (Thrilling) 10 E. 40th St., New York 16. 
(Bi-M-10) Glamorous, fast-action G-Men_ short stories 1 
6000; novelettes 7000-8000; 20-000-word G-Man novel by ar- 
rangement. Leo Margulies. le up, 

Hollywood Detective, (Trojan) 125 E. 46th St., New York. 
All material on contract. 


Detective, (Ziff-Davis). 185 N. Wabash Ave., Chi- 


Mammoth 
cago 1. (Bi-M) Fast-action detective fiction, with lots of dia- 
logue; also true-crime stories. Wide range in 
75,000. Raymond A. Palmer, Mng. Ed. 1%-3c, Acc. 
Mammoth Mystery, (Ziff-Davis) 185 N. "Wabash Ave., 
Chicago 1. (M-25) Fast-action detective mysteries with lots 
of dialogue; also true-crime stories. Wide range of length, 


2000-75,000. Raymond A. Palmer, Mng.. Ed. 1%-3c, Acc. 

Mystery Book Magazine. (Mystery Club, Inc.) 10 E. 40th 
St.. New York 16. Mystery material of exceptional merit. 
Short- yo short stories to 6000; novelettes, 7000-30,000; first 
serial righ ts book- lengths to 50,000. Leo Margulies, Ed.; 
aero Heckelmann, Assoc. Ed. 2c and up. 

ew Detective, (Fictioneers, Inc.) 205 E. 42nd St., New York 

7 *(M- 15) Detective action stories to 6500; novelettes to 
12,000. Alden Norton. 

Pharitom Detective, The, (Thrilling) 10 E. 40th St., New York 
16. (Bi- Fat ag Fast-action detective, crime short stories 1000- 


length novels by arrangement. Leo Margulies. 
le up, Acc. 
P Detective, (Thrilling) 10 E. 40th St., New York 16. 
(BiM-10) Detective short stories, 1000-6000; novelettes, 7000- 
10,000. Leo Margulies. 1c, Acc. 


Private Detective, (Trojan) 125 E. 46th St., New York 17. 
Short stories to 6000, with some girl interest. l1c-1¥%c, Acc. 
) 

Saint Magazine, 314 N. Robertson Blvd., Hollywood 26, Calif. 
(M) Crisp crime, mystery, or detective ‘stories to » with 
but justifiable or plausible, twists, turns, punches, 
and denouément—melodrama, whimsical, humorous, or ironical. 
2c up, Acc. 

Speed Detective, (Trojan) 125 E, 46th St., New York 17. 
(Bi-M) Fast-moving detective stories to 6000. Little market 
for shorts; novelettes usually on order. lc-1%c, Acc. 

Speed M: (Trojan), 125 E. 46th St., New York 17. 
Reprint detective 

Shadow Magazine, (S. & S.) 122 E. 42nd St., New York 17. 


lune, 1946 


{u- 15) Mystery detective short stories 1500-10,000. W. J. de- 

Grouchy, B. Rosmond. ic up, Acc. 
125 E. 20,000" ‘by York 17. (Bi- 

ort stories, novels, 20,000, by arrangement. 
W. Hutchinson and W. Wis Matthews, joint editors, 

x Detective Aces, (Ace Mags.) 67 W. 44th St., New York 
18. (Bi-M-10) Dramatic detective, mystery short stories, 10U00- 
5000; novelettes, 8-10,000; woman interest welcome. 

Wyn. lc up, Acc. 

10 Story Detective, (Ace Mags.) 67 W. 
18. (Bi-M-10) Short stories 1060-5000, 
A. A. Wyn. Ic up, Acc. 

I Detective, (Thrilling) 10 E. 40th St., New York 16, 
(Bi-M)  Action-detective short stories, 1000-6000; novelettes, 
7000-10,000; novels, 15-20,0u0. Leo Margulies. Ic up, Acc. 

ling Mystery, eon) 10 E. 40th St., New York 16 
(Bi-M-10) Book-length detective novel by arrangement. 
Margulies. 1c up, Acc. 


44th St., New York 
novelettes 8-10,000. 


WESTERN: MALE INTERESI 


Ace High, (Popular) 205 E. 42nd St., New York 17. (M-15) 
Fast-moving, dramatic Western fiction; short stories to 5000: 
noveiettes and noveis, 8-14,000. Michael ‘liluen, Mng. Ed. 
Everett Ortner, Ed. 1c, Acc. 


Session, 670 Sth Ave., New York 19 
fast stories ot the est with good woman teres 
3000-25,000, Robert Kuehnle. lc up, 


Big Book Western, (Vopular) 205 E. 42nd St., New York 17. 


(M-15) A few short stories, 5000. Western novelettes, 10,000; 
novels 17,000, Western fact articles 1500. Michael Tilden, 
Mng. Ed. George Murphy, Ed. lc, Acc. 

Blue Ribbon Western, (Columbia Publications, Inc.-Double 
Action Group) 241 a St., New York. (5 times a year) 
Short stories, 2 . Novels, 40-50,000, rates by agree- 
ment, paying rt ay Pub. Robert W. Lowndes. lc, Acc. 

Compiete Cowboy, (Cuiumbia t’ublicationus, Inc.—Double Ac- 


tion Group) 241 Church St., 
piue Kibbon Western. 


New York. (Q-15) Same as 
Dime Western Mag (Popular) 205 E. 42nd St., New 
York 17. (M-15) Vigorous, human Western short stories, 2000- 
; novelettes, 9000-10,000; novels, 18,000; emotional inter- 
est, realistic characterization. Michael Tilden, Mng. Ed.; 
Kenneth Fowler, Ed. Good rates, Acc. 

Double Action Western, (Columbia Publications, 
Action Group) 241 Church St., New York. 
requirements as Blue Ribbon Western. 

Exciting Western, (Thrilling) 10 E. 40th St., New York 16. 
(Bi-M-10) Western action-packed short stories, 1000-6000; nov- 
elettes, 7000-10,000. Leo Margulies. Ic up, Acc. 

Famous Western (Columbia Publications, Inc.-Double Action 
Group) 241 Church St., New York. (Q-15) One novelette, to 

; short stories. 2000- ; fact articles to 1500. Robert W. 


Inc.-Double 
(Bi-M-15) Same 


Lowndes, Ed, Ic = Acc, 

Fifteen Western T (Fictioneers, Inc.) 205 E. 42nd St., 
New York 17. (M-25) Stories of the Old West, 4000-6000; no 
ae. Occasional fact articles. Alden Norton. le up, 

ce, 


ighting Vane, (Trojan Pubs.) 125 E. ap" St.. New 
es cc. 


Fig! 

York 17. -(Bi-M) tern action stories. lc-1¥%c, 

44 Western, (Popular) 205 E. 42nd St., New York 17. (M-15) 
Western short stories, 4000-6000; novelettes, 9000-15,000. 
Michael Tilden, Mng. Ed., Everett Ortner, Ed. 1c, Acc. 

Frontier Stories, (Fiction House) 670 Sth Ave., New York 19. 
(Q-20) Western historical short stories, novelettes, of covered. 
wagon days. Paul Payne. lc up, Acc. 

Lariat Story Magazines, (Fiction House) 670 5th Ave, New 
York 19, (Mi- M-20) Fast-moving, colorful stories, ranch-and- 
ro locale, good woman interest 15-25,000. Jack O'Sullivan. 
c up, 

Leading Western, (Trojan Pubs.) 125 E. .» New York 
17. (Bi-M-10) Western action stories. lc-l¥%c, A 

) Western, (Ziff-Davis) 185 N. Wabash Ave., Chi- 
cago 1, (Bi-M) Stories of the old West, from shorts of 1000 
words to full-length novels of 75,000. B. G. Davis, Ed., Ray- 
mond Palmer, Mng. Ed. 1%c-3c, Acc. 

_Masked Rider Western, (Thrilling) 10 E. 40th St., New 
York 16, (Bi-M-10) Uses a 30,000-word lead novel featuring 
the Masked Rider, written by assignment; an 8000-word 
novelette, several short stories not over 6000. Distinctly Old 
West, an no modern touches. Leo Margulies. 1c up, Acc. 

New estern, (Popular) 205 E. 42nd St., New York 17. 
(M-15) Western action stories; shorts to 5000; 
novels and novelettes, 8-12,000. Michael Tilden, Mng. Ed., 
George Murphy, Ed. Up to Ic, Acc, 

Popular Western, (Thrilling) 10 E. 40th St., New York 16. 

(Bi-M-10) Two 10,000-word novelettes on free-lance market; 
10,000-word Sheriff Blue Steele story on assignment; short 
stories to . Old West with no modern touches. Leo Mar- 
gulies. lc up, Acc. 
Prize Wi (Atomic Magazines), 512 Sth Ave, 
New York 18. (Bi-M) Clearly and simply written Western 
stories, full of action, but with good motivation. Raymond 
W. Porter. lc, up. 

Range Riders Western, (Thrilling) 10 E. 40th St., New York 
+ (Be °M- 10) Book-length novels on assignment; short stories 


000-6000; novelettes 8000-10,000. 1c, Acc. 

Real Western, (Columbia Publications, Inc.-Double Action 
Group) 241 Church St., New York. (Bi-M-15) Same require- 
ments as Blue Ribbon Western. 


Rio Kid Western, The, (Thrilling) 10 E. 40th St., New York 
16. (B-M-10) Book-length novel on assignment. Pioneer and 
frontier short stories 1-6000. Leo Margulies. 1c, Acc. 

Speed Western (Trojan) 125 E. 46th St., New York. 
(M) Western action stories. lc-1%c, Acc. 
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Star Western Magazine, (Popular) 205 E. 42nd St., New 
York 17. (M-15) Dramatic, emotional, colorful stories of the 
old west, girl interest, to 15,000. Michael Tilden, Mng. Ed., 
Kenneth Fowler, Ed. lc up, Acc. 

10 Story Western, (I’opular) 205 E. 42nd St., New York 17. 
(M-15) "cpanabic human-interest Western short stories up to 
5000; novelettes 4000; novels 9-11,000. Harry Widmer, . ae 
up, Acc. 

Texas Rangers, (Thrilling) 10 E. 40th St., New York 16. 
(M-10) Fast-moving, action-packed short stories, Western 
law man’s viewpoint, 1000-6000. Book-length novel by arrange- 
ment. Leo Margulies. 1c up, Acc. 

Thrilling Western, (Thrilling) 10 E. 40th St., New York 16. 
(M-10) Action- moe ol thrilling Western short stories, 1000-6000 
novelettes 8000-10,000; novels, 10-15,000. Slight girl aren 
permissible. Leo Margulies. le up, Acc. 

West, (Thrilling) 10 E. 40th St., New York 16, (M-15) Book- 
length novels arranged for on assignment; short stories 1000- 
6000. Leo Margulies. 1c, Acc. 

Western Aces, (Ace Mags.) 67 W. 44th St., New York 18. 
(Bi-M-10) Dramatic Western short stories up to 5000; novel- 
ettes 8000 and 10,000 with strong human interest—range, out- 
law, railroads, etc. Ruth Dreyer. lc up, Acc. 

Western Action, (Columbia Publications, Inc.-Double Action 
Group) 241 Church St., New_York. (5 times a year) Same 
requirements as Blue Ribbon Western. 

Western Story, (S. & S.) 122 E. 42nd St., New York 17. 
(M-15) Western short stories up to 5000; complete novels 12,- 
000; novelettes 8000-9000. John Burr. Good rates, Acc. 

Western Trails, (Ace Mags.) 67 W. 44th St., New York, 
18. (Bi-M-10) Western action short stories up to 5000; novel- 
ettes 8-10.000. Ruth Dreyer. Ic up, Acc. 


SPORT 


Baseball Stories, (Fiction House) 670 5th Ave., New York 19. 
(Twice yearly-20) Short stories to 4000; novels 10-20,000, 
with baseball theme. Jack O'Sullivan. lc up, Acc. 

Exciting Football, (Thrilling) 10 E. 40th St., New York 16 
(Ann.-15) 20,000-word lead novel, 10,000-word novelette: sev- 
eral shorts not over 6000; covering amateur, professional, col- 
legiate, etc. football. Leo Margulies. Ic, Ace. 

Exciting Sports, (Thrilling) 10 E. 40th St., New York 16. 
(Q-10) 25,000-word lead novel featuring football or baseball; 
short stories, any sport, to 6000. Odd sports especially de- 
sirable. Leo Margulies. Ic up, Acc. 

Fight Stories, (Fiction House) 670 5th Ave., New York 19. 
(Q-20) Fast stories of the ring, including army-navy settings, 
10,000-25,000. Jack O'Sullivan. lc, Ace. 


Popular Football, (Thrilling) 10 E. 40th St., New_York 16 
shorts to 6000. Leo Mar- 


(Ann.-15) 30,000-word lead novel; 
gulies. lc up. Acc. 

Popular Sports, (Thrilling) 10 E. 40th St., New York 16. 
(Q-10) 35,000-word lead novel about baseball or football only; 
several short stories not over 6000. Leo Margulies. 1c up, 


Acc. 

Sports Fiction, (Columbia Pubs., Inc.) 241 Church St., New 
York 13. Uses more adult type of sports story, stressing 
characterization and carrying more off-field motivation and 
action; short stories, 2000-6000; novelettes, 7000-10,000; occa- 
sional fact article if of unusual interest, not over 2000. Rob- 
ert W. Lowndes. Ic up, Acc. 

s Novels, (Popular) 205 E. 42nd St., New York 17. 
(M-15) Stories of headline sports, slanted directly in the sports 
field. Shorts, 5-6500; novelettes, 10-15 Stories should be 
submitted three months ahead of season. Occasional _by-line 
fact articles by sport celebrities. Alden Norton, Ed. Dir. 1c 
up, Acc. 

Sports Winners, (Columbia Pubs., Inc.) 241 Church St., 
New York 13. Similar requirements as s on, 
Sports, (Columbia Pubs., Inc.) 241 Church St., New 

(5 times a year-15) All types of sports; adult mo- 


Super 
York 13. 
novelettes, 


tivation and situations. Short stories, 1500-6000; 
000-9000. Robert W. Lowndes. 1c up, Acc. 


Thrilling Football, (Thrilling) 10 E. 40th St., New York 16. 
age An-15) Gridiron stories, woman interest allowed. ~~ 

000-6000; novelettes 8000-10,000; short novels 15-25,000. Leo 
le up, Acc. 

Thrilling Sports, (Thrilling) 10 EF. 40th St., New York 16. 
(QO-10) Three 8-10,000-word novelettes; several shorts under 
6000. All types 7 sports stories wanted; odd sports especially 
desirable. Leo Margulies. 1c up, Acc. 


WAR—AIR—AIR-WAR 


Daredevil Aces (Popular), 205 E. 42nd St., New York 17. 
(M-15) Stories of war in the air, First or Second World Wars, 
any front. Shorts 5-6000, novelettes, 10-12000. Alden Norton, 

Dir. 1c, Acc. 

Sky Fighters, (Thrilling) 10 E. 40th St., New York 16. (Bi- 
M-10) Stories of U.S. Army and Navy air forces and the RAF 
in action; of American soldiers-of-fortune in the air, all over 
the world; modern commercial fiying; sabotage; Fifth Column 
activities in aviation industry, etc., ; novels, 15,000 
Leo Margulies. Ic up, Acc. 

Wings, (Fiction House) 670 Sth Ave., New York 19. (Q-20) 
Modern, up-to-date war air novels, 18-25,000;  novelettes, 
10-15,000; short stories, 3000-7000. Query on articles. Robert 
Kuehnle. lc up, Acc. 


SUPERNATURAL—WEIRD—HORROR 


Weird Tales, 9 Rockefeller Plaza, New York 20. (Bi-M-15) 
Supernatural, bizarre, weird, pseudo-scientific short stories up 
to 6000; novelettes to 15,000; verse to 30 lines. D. Mcllwraith. 
le, verse 25c line, Pub. 
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SCIENCE FICTION—FANTASY 


Amazing Stories, (Ziff-Davis) 185 N. Wabash Ave., Chi 
cago 1. (M-25) Science-fiction short stories, 2000-10,000; nov 
elettes, 10-40,000; novels, 40-60,000. B. G. Davis, Ed.; Ray 
mond A. Palmer, Mng. Ed. 1%-3c, Acc. 

Ast Science Fiction, (S. & S.) 122 E. 42nd St., New 
York 17. (M-25) Science short stories up to 6000, novelettes 
ws serials 40-60,000. John W. Campbell, Jr. 1%c up 
cc. 

Famous Fantastic Mysteries, (Popular) 205 E. 42nd St., New 
York 17. (M-25) Fantastic novelettes, short stories and verse 
of exceptional Mary Gnaedinger, Ed.; Alden H. Nor 
ton, Ace; 

Fantastic (Ziff-Davis) 185 N. Wabash Ave., 
Chicago 1. (Bi-M-25) Pseudo-scientific short stories 2000-10,000 
novelettes to 40,000; novels, 40-60,000. Definite air of fan 
lasy, not straight science. B. G. Davis, Ed.; Raymond A 
l'almer, Mng. Ed. 1%-3c, Acc. 

Planet Stories, (Fiction House) 670 5th Ave., New York 19 
(Q-20) Imaginative short stories, novelettes, of future worlds, 
4000-25,000. Good adventure feel. Paul Payne. lc up, Acc 

Startling Stories, (Thrilling) 10 E. 40th St., New York 16. 
(Bi-M-15) Book-length science-fiction novels, short stories. 
Leo Margulies. Ic up, Acc. 


Thrilling Wonder Stories, (Thrilling) 10 E. 40th St., New 
York 16. (Bi-M-15) Pseudo-scientific adventure stories to 
pseudo-science novels, 15-20,000. Leo Margulies 
c up, cc. 


WESTERN LOVE FICTION 
‘ 


Northwest Romances, (Fiction House) 670 Sth Ave., New 
York 19. (Q-20) Romantic action stories of the Arctic, the 
Yukon, 5-25,000. Jack O’Sullivan. lc up, Acc. 

Ranch Romances, (Warner) 515 Madison Ave., New York. 
(Bi-W-15) Western love short stories to 6000; novelettes 
9000; novels 20,000; 4-part serials to 40,000; well-authenticated 
fact material to 2500; verse. Fanny Elisworth. le up, Acc. 

Rangeland Rom (Popular) 205 E. 42nd St., New York 
17, (M-15) Emotional love short stories, old West, woman's 
viewpoint 2000-4000, novelettes 10,000. Harry Widmer, Ed 
lc up, Ace. 

Rodeo Romances, (Thrilling) 10 E. 40th St., New York 16. 
(B-Mo 15) Romantic Western stories, co ~ or cowboy view- 
point love yarns with rodeo backgroun 1000-10,000. Leo 
Margulies. Ic up, Acc. 

Romantic Range, (S. & S.) 122 E. 42nd St., New York 17. 
pS 15) Stories of the modern West; 3000-7000; novelettes to 

Daisy Bacon. ic up, Acc. 

Thrilling Ranch Stories, (Thrilling) 10 E. 40th St., New York 
16. (Bi-M-15) Romantic action Western short stories, novel 
ettes 1000-10,000, novels 20,000; mostly girl’s viewpoint. Le 
Margulies. lc up, Acc. 

Western Love, 125 E. 46th St., New York 17. (Bi-M-15) 
Love stories to 8500, and articles to 1500, with Western back 
ground; Western love novelettes, to 20,000, modern or period; 
Western love verse and fact fillers. Madge Bindamin. 2c; 
verse. 25c line, Acc. 


ROMANTIC LOVE 


All Si Love Magazine, (Popular) 205 E. 42nd St., New 
York 17. (M- 15). Publishes one strong, dramatic serial, which 
must be motivated by love, but can combine elements ci 
mystery with the love story; one novelette to 10,000, and six 
short stories of not more than 6000. Some verse. Short 
stories in especial demand. Ollie Redpath. 

Army Love Tales, 18 E. 41st St., New York 17. (Q-25) Love 
stories with G. Il. heroes or heroines from home and abroad, 
2000-3000, occasionally to Humorous _ treatment wel- 


comed. Fact fillers about Service marriages, $.0. romances, 
etc., 3 Bern Williams. 2c up, slightly higher for fact 
items, Acc. 


Army Romances, 18 E. 41st St., New York 17. (Q-25) otic 
heroines, GI background, 2 4000. Occasionally a humorou 
story. Fillers, 200-500. Bern Williams. 2c up, slightly higher 
for fact items, Acc. 

Complete Love, (Ace Mags.) 67 W. 44th St., New York 18. 
(Bi-M-10) Love short stories, novelettes, up to 8,000; court- 
ship and marriage articles to 1000, romantic verse. Rose 


Wyn. Ic up, Acc. 

Ex Love, lorie: 3 E. 40th St., New York 16. 
(Bi-M-10) Lead novel, stories 1000-6000. Le 
Margulies. Ic, Acc. 

Gay Love Stories, (Columbia Publications, Inc-Double Action 
Geom) 241 Church St., New York. (5 times a year) Third per 
son love short stories; novelettes to 10,000. Marie A. Park 
lc up, Acc. 

Golden Love Tales, 125 E. 46th St., New York 17. (Bi-M 
15) Cinderella-type love-yarns to 8500; articles on love theme, 
to 1500; fillers pertaining to love, health, beauty; love verse 
Madge Bindamin. 2c; verse, 25c line, Acc. 

Ideal Love, (Columbia Publications, Inc.-Double Action Group) 
241 Church St., New York. (5 times a year) Third perso: 
love short stories, novelettes up to 10,000. Marie A. Park 
le up, Acc. 

Leading Love (Arrow Pubs.) 125 E. 46th St., New York 17 
(Bi-M) Emotional love stories, third person, to 20,000. Madg: 
Bindamin. le up, Acc. 

Love Book Magazine, (Popular) 205 E. 42nd St., New York 
17. (M-15) Glamorous young love short stories, novelettes, 
3000- 10,000 ; wee verse. Ollie Redpath. Ic to 2c, Acc. 

Love Fiction outhiy. (Ace Mags.) 67 W. 44th St., New 
York 18. (Bi-M- MO) ausible, well-written love short stories 
2000-5500; strongly dramatic novelettes 6000-8000. Romanti 
le up, verse 25c line, Acc, 


The Author & Journalis: 


verse and articles. Rose Wyn. 
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Love Novels, (Fictioneers, Inc.) 205 E. 42nd St., New York 
17. (M-15) Glamorous modern love stories; shorts up to 5000 ; 
novelettes to 18,000. Mary Gnaedinger. lc up, Acc, 

Love Short Stories, (Fictioneers, Inc.) 205 E. 42nd St., New 
York 17. (M-15) Romantic fiction, 3000-10,000; serials, 20,000- 
50,000. Ollie Redpath. lc min, Ace. 

Love Story Magazine, (S. & S.) 122 E. 42nd St., New York 
17. (M-15) Modern love short stories, to 6000; novelettes 7500; 
2- to 4-part_ serials, installments 5000-7000; verse up to 16 


lines. Daisy Bacon; Esther J. Ford. Good rates, Acc. 

Lovers: The Magazine of Enchantment, 114 E. 32nd St., 
New York. (Bi-M-15) Romantic love stories, 3500-5000; ro- 
mantic novelettes, 10-12,000; must be of young people, ordi- 
nary people—shop girls, office workers, etc., with, happy 
themes. Occasional poem about love. Christine Gregory. 
2c-5ce, Acc.; poems, 

Magic Love, (Arrow Pubs.) 125 E. 46th St., New York 17. 
(Bi-M) Emotional love stories, third person, to 20,000. Madge 
Bindamin. le up, Ace. 

Navy Romances, (Bernard & Ellis) 18 E. 41st St., New York 
17. (Q) Adventure love stories, 2000-6000, with G.I. heroes and 
strong G.I. background. Foreign setting preferred. Heroines 
may be exotic and of any color, but miscegenation taboo. 
Humorous presentation welcome. Fact-filler articles about 
service marriages, USO romances, Australian brides, etc., 200- 
2000. Bern Williams. 2c, up, Ace. 

New Love, (Fictioneers, Inc.) 205 E. 42nd St., New York 17. 
(M-15) Realistic love shorts, 2000-5000; novelettes, 7-15,000. 
Peggy Graves. Ic up. 

Popular Love, (Thrilling) 10 E. 40th St., New York 16. 
(Bi-M-10) Book-length girl angle love novels; will look at de- 
tailed synopsis. Around 25,000; shorts, 1000-6000. Leo Margu- 
lies. le up, Acc. 

Romance, (Fictioneers, Inc.) 205 E. 42nd St., New York 17. 
(M-15) Modern stories with exotic or unusual backgrounds, 
3500-12,000; 3-part 30,000 serials. Peggy Graves. le up, Acc. 

Romantic Love Stories, 241 Church St., New York. (Q-15) 
Short stories with strong love interest, 1000-4500; novelettes, 
6000-7000; verse, with love theme, 4-12 lines. Marie Antoin- 
ette Park. lc up, Acc. 

Ten Story Love, (Ace Mags.) 67 W. 44th St., New York 18. 
(Bi-M-10) Love short stories, novelettes, up to 8000, roman- 
tic verse and articles. Rose Wyn. Ic up, Ace. 

Thrilling Love Magazine, (Thrilling) 16 E. 40th St., New 
York 16. (M-10) Love short stories 1000-6000; novelettes, 8000- 
10,000; novels 15,000, girl’s viewpoint. Leo Margulies. 1c 
up, Ace. 

Winning Love, (Arrow Pubs.) 125 E. 46th St., New York 17. 
Emotional love stories, third person, to 20,000. Madge Binda- 
min. le up, Acc. 

Variety Love, (Ace Mags.) 67 W. 44th St., New York 18. 
(Ri-M-10) T.ove short stories. novelettes. "nm to 8000; roman- 
tic verse and articles. Rose Wyn. Ic up, Acc. 


TRUE CONFESSION 


Modern Romances, (Dell) 149 Madison Ave., New York. 
(M-1£) First-person real-life short stories 5000-7500; novel- 
ettes 10-12,000; book lengths 15-20,000; frequent contests 
for cash prizes. Hazel L. Berge. 3c up, Acc. 

My Love (Buse Pubs., Inc.) 66 E. 78th St., New York 21. 
(Bi-M-15) Inspirational and self-help articles, 500-1500; short 
stories, 4000-7 novelettes, 14,000-16,000; verse, 4-16 lines. 
Confession-type based on problems of love or marriage; well- 
plotted, motivated by narrator. Ethel M. Pomeroy. 2%c up, 
stories; 3c, articles; 50c a line, verse, Acc. 

Personal Romances, (Ideal) 295 Madison Ave., New York 17. 
(M-15) First-person romances, young heroes and heroines, with 
strong emotional problems logically worked out, 1500-5000; 
novels, 14-15,000; novelettes, 6500; inspirational editorials, 750; 
verse, 4-12 lines. Mrs. May C. Kelley. 2%c and up, Acc. 

Real Romances, (Hillman) 535 5th Ave., New York 17. (M- 
15) First-person short stories to 6500; novelettes, 10-15,000; 
articles, 1000; fillers. Written from viewpoint of both men 
and women. Claire Glassburg. 3c, Acc. 

Real Story, (Hillman) 535 5th Ave., New York 17. (M-15) 
First-person short stories to 6500; novelettes, 10-15000; 
articles, 1000; fillers. Written from viewpoint of both men 
and women. Claire Glassburg. 3c, Acc. 

Secrets, (Ace Mags.) 67 W. 44th St., New York 18. (M) 
Dramatic first-person stories from real life. Shorts 3000-6000, 
novelettes 10,000. Rose Wyn. 2%c up, Acc. 

True Confessions, (Fawcett Pub., Inc.) 1501 Broadway, New 
York 18. (M-10) First-person stories reflecting life today, and 
based on problems of young love, romance, marriage, 3000, to 
6000; novelettes to 10,000, by-line autobiographical stories. 
2000-4000, and first-person fact articles on problems of modern 
living. Inspirational, self-heln fillers, 500; poetry to 16 lines. 
Florence N. Cleveland, Ed.; Wm. C. Lengel, Exec. 

True Experiences, (Macfadden) 205 E. 42nd St., New York 17. 
(M-10) First-person short stories 5000-7000; book-lengths 16,000; 
serials 15-20,000. Ruth L. Baer. Based on 3c, Acc. 

True Love and Romance, (Macfadden) 205 E. 42nd St., New 
York 17. (M-10) First-person short stories 5000-7000; book- 
lengths 16,000; serials 14-20,000. Hope Stuart. Based on 
3c, Acc. 

True Romances, (Macfadden) 205 E. 42nd St., New York 17. 
(M-10).. First-person. short stories 5000-7000; book-lengths 
18,000; serials 15-21,000. Hilda Wright. Based on 3c, Acc. 

True a” Magazine, (Macfadden) 205 E. 42nd St., New 
York 17. (M-10) First-person short stories to 7000; book- 
lengths, age serials 2-3 parts, 7000 each. Henry Lieferant. 


4c and up, Acc. 
TRUE DETECTIVE 


Amazing Detective Cases, 366 Madison Ave., New York. 
(Bi-M) -Fact articles on crime cases with mystery and good 
detective’ work, 1500 to Official by-lines preferred. 
Robert Levee. 1%c up, photos $3, Acc. 


June, 1946 


_ Authentic Detective Cases, 1841 Broadway, New York 23. 
Fact detective cases featuring strong elements of mystery, sus- 
pense, action, and detective work. Prefers reasonably current 
material, but will consider older cases if material is good and 
sufficient supply of pictures available. Leonard Diegre. 2c up, 
photos, $5, Acc. 

Baffling Detective Fact Cases, 1841 Broadway, New York 23. 
See Authentic Detective Cases. 

Best Detective Cases (Fawcett), 1501 Broadway, New York 
18. First-class detective stories. Horace B. Brown. 

_Best True Facts, (Your Guide Publications) 114 E. 32nd St., 
New York 16. Confession-type material and great fact de- 
tective stories, with a little less emphasis on the sensational 
than required by Women in Crime and Smash Detective. Ruth 
Beck. $75, $100, $125. 

Complete Detective Cases, 366 Madison Ave., New York. 
(Bi-M) Fact articles on crime cases with mystery and good 
detective work, 1500-5000. Official by-lines preferred. Robert 
Levee. 1%c up, photos, $3, Acc. 

_Confidential Detective Cases, (Close-Up, Inc.) 241 Church St., 
New York. (Bi-M) Unusual fact detective cases with weird 
settings or fast-moving Stories with good detective work, 
3000-6000. Ethel C. Sundberg. 2c up, Acc.; photos, $3-$5. 

Crime Detective, (Hillman) 535 5th Ave., New York 17. 
(M) Fact detective stories, current, human emotion, 500; pic- 
dealing with crime. Hugh-Layne. up, photos $5, 
cc. 

_Current Detective Cases, 1841 Broadway, New York 23. 
Similar requirements as Authentic Detective Cases. 

_ Exposé Detective, 366 Madison Ave., New York. (Bi-M) 
Fact articles on crime cases with mystery and good detective 
work, 1500-5000. Official by-lines preferred. Robert Levee. 
up, photos, $3, Acc. 

Front Page Detective, (Dell) 149 Madison Ave., New York. 
(M-1U) True stories of detective investigations, preferably 
under official by-lines; strong mystery element necessary, 1000- 
5000. West F. Peterson. 2c to 4c; photos $5, Acc. 
Headquarters Detective, (Hillman) 535 5th Ave., New York 
Illustrated current crime stories, 5000. Hugh Layne. 
’%zc up, photos $5, Acc. 

Human Detective Cases, (Close-up, Inc.) 241 Church St., New 
York. (Bi-M) Unusual fact detective cases with weird set- 
tings or fast-moving stories with good detective work, 3000- 
6000. Ethel C. Sundberg. 2c up, Acc.; photos $3-$5. 

Inside Detective, (Dell) 149 Madison Ave., New York. (M-10) 
True stories of crime investigations under official by-line, if 
possible, 1000-5000, stressing mystery, detective work. W. A. 
Swanberg. 2c-3c up, photos $3 up, Acc. 

Line-Up, (Your Guide Publications) 114 E. 32nd St., New 
York 16. Same requirements as Police Detective, only all 
stories must have a preliminary editorial paragraph pointing out 
that crime does not pay. 

Master Detective, The, (Macfadden) 205 E. 42nd St., New 
York. (M-25) True crime stories 4000-7000. John Shuttle- 
worth. 2c minimum, photos $1 to $5, Acc. (Send for sug- 
gestions and case cards.) 

National Detective Cases, 366 Madison Ave., New York. 
(Bi-M) Fact articles on crime cases, with mystery and good 
detective work. 1500-5000. Official by-lines preferred. Robert 
Levee. 1%c up, photos $3, Acc. 


Official Detective, 400 N. Broad St., Philadelphia 30, (M-25) 
True detective crime-detection stories 5000-7000; photos. H. A. 
Keller. 2c, Acc 

Police Detective, (Your Guide Publications) 114 E. 32nd St., 
New York 16. True crime stories to 5500, with photos of people, 
both criminals and detectives, involved. Stories should start 
off with a moral tone, a preliminary paragraph extolling 
the work in the — story in each 
issue. No cases prior to 4 unless they have been reopened. 
Ruth Beck. $106, $125. 
Real Detective, (Hillman) 535 Sth Ave., New York 17. 
True illustrated crime_stories, 5000; official by-lines preferred 
but not imperative. Hugh Layne. 2%c up, photos $5, Ace. 

Revealing Detective Cases, (Close-Up, Inc.) 241 Church St., 
New York. (Bi-M) Unusual fact detective cases with weird 
eottines. 3000-6000. Ethel C. Sundberg. 2c up, Acc.; photos, 


_ Smash Detective, (Your Guide Publications) 114 E. 32nd 
St.. New York 16. Crime stories “of especial violence; con- 
fession-type stories and exposés. Foreign stories O.K., pro- 
viding they have all the other elements. Old cases considered. 
Ruth Beck. $75, $100, $125. 

_ Special Detective, (Your Guide Publications) 114 E. 32nd 
St., New York 16. Same requirements as True Crime. 

Startling Detective, (Fawcett) 1501 Broadway, New York 18. 
Factual crime material, current or older, 4000-6000; shorts, 
1000. Sam Schneider. 3c up; shorts, 5c, Acc.; photos, $5 
each, Pub. 

Timely Detective Cases, 1841 Broadway, New York 23.. See 
Authentic Detective Cases. 

True Crime, (Your Guide Publications) 114 E. 32nd St., 
New York 16. (M) Current or classic crime cases, true- 
crime fact novelette, 15,000-20,000; by-lined editorials by a 
name crime-fighter or detective (special rates); series articles 
to 3000 on crime subjects; personality pieces, or profiles on 
famous detectives and law-men; instructive crime detection 
articles; photo features, fillers, cartoons, crime puzzles, games, 
etc. Ruth Beck. 2c, up. 

True Detective, (Macfadden) 205 E. 42nd St., New York 17, 
(M-25) True detective, crime stories with actual photos, with 
or without official by-line, 4000-7000; serials, installments of 
6000-7000. Send for detailed instructions and case cards. John 
Shuttleworth. 2c minimum, photos $2 to $5, Acc. 

Uncensored Detective, (Hillman) 535 5th Ave., New York 17. 
(M) First-person stories by persons involved in current crimes, 


5000, particularly convicted women criminals. Query. Hugh 
Layne. 2%c and up, photos $5, Acc. 
19 
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Women in Crime, (Your Guide Publications) 114 E. 32nd 
St., New York 16. Crime-detective stories involving female 
criminals. Cases violence. Stories involving models 


(Hollywood or theatrical backgrounds are naturals). Good 
Gi une. — type stories and exposés. Ruth Beck. 


B—JUVENILE LIST 


GENERAL FIELD 


BOYS AND YOUNG MEN 


American Farm Youth Magazine, Jackson at Van Buren, 
Danville, Ill, (M-10) Outdoor, rural, modern agricultural ar- 
uae 100-1000, adventure, mystery, action short stories 1000- 

4000, adventure novelettes 6060-12,000, jok okes; short stories 100- 
350. Robert Romack. c up, photos to $2, Pub. 
copy, 10c saving stamp. 

Boys’ Life, 2 Park Ave., New York 16. (M-20) Boy Scouts 
publication, ages 14 to 18. Outdoor adventure, sport, achieve- 
ment short stories 2 500; serials 2 to 4 instalments of 
4000; cartoons. Irving Crump, Mng. Ed. 2c up, Acc. 


(Sample 


Calling All Boys (The Parents’ Institute, Inc.), 52 Vander- 
bilt Ave., New York 17. (M-10) Articles, 500-2000, about 
boys, teen-agers, celebrities, adventure, travel, etc.; short 


stories, adventure, mystery, sports, humor, 700-2 >; mystery 
novelettes for serialization, 12,000-20,000; true boy stories, to 

; news items about boy sonalities, in article form; photos 
of interesting boys. Aim at boys 10-16 years. Richard G. 
Kraus. 3c; photos, $5; fillers, flat rates, Acc. 

Fellows, (Comfort Press, Inc.) 200 S. 7th St., St. Louis 2 
(M) Aviation stories; cargo stuff and interplanetary fact and 
fiction; career stories; how-to-do-it features; hobby informa- 
tion, with sketches, photos, drawings; material, well-illustrat- 
ed, on boys who are doing somethi different. For boys 10- 
18. B. Tuttle. Approx. 1c, Acc. 

Open Road for Boys, 729 Boylston St., Boston 16, (M-15) 
Long or short stories and articles on boys in sports, business, 
science, etc.; fillers; cartoons and cartoon ideas. Don Sam- 
son. Varying rates, Acc. 

s Stars (The Parents’ Institute, Inc.), 52 Vanderbilt 

Ave., New York 17. (M-10) Competitive sport serials, 3-4 
- instalments. Overstocked on sports articles. Abraham Schwartz- 
man. 3c; comics, $6 page, Pub. Supplementary rights are re- 
leased on special arrangement with authors. 


GIRLS 


American Girl, (Girl Scouts) 30 W. 48th St., New York 19. 
(M-20) Girls, ages_10 to 18. Action short stories 2500-3000; 
articles, 500-2000. Esther R. Bien. lc up, Acc. 

Calling All pate, (Calling All Girls, Inc.) 52 Vanderbilt Ave., 
New York 17. (M-10) Short stories to 2500 for girls 12-16 
with chief vor maga = gas in teens; dramatic, vivid, natural. 
Also non-fiction, on subjects of interest to girls of 
this age. oon Ullman, Ed. Prose, about 3c-5c, Acc. 

Junior Bazaar, 572 Madison Ave., New York 22. Fashion, 
beauty, interior decorating, sports, health, cooking recipes. 
books, music, art, career articles of appeal to girls 13 to ete 

ree Vilas. (Scheduled to appear in November.) 

Miss America, 350 5th Ave., New York. (M-10) Wholesome 
stories for girls, to 2500. Good rates. 

Polly Pigtails (The Parents’ Institute, Inc.), 52 Vanderbilt 
Ave., "Now York 17. (M-10) How-to-do-it fillers under 200; 
short stories with realistic, fanciful, or foreign settings, 2500, 
for girls 8-12; 6-instalment mysteries; ideas or scripts for 


comics appealing. to girls; news of girls; —: photos. Sallie 
Sewell. 3c; comics, & page; photos, $5, 
(Triangle Publications, ary "tt W. 42nd St., 


Seventeen, 
New York 18. (M-15) Non-academic articles on all subjects 
of interest to ‘ae, agers, 1000-2500; young love, mystery, pe- 
= = 2000- Jokes; cartoons. Helen Valentine. Good 
rates, 


BOYS AND GIRLS 


Adventure Trails for Boys Girls, Pine Spring Ranch 
Steamboat Springs Colo, (Bi- ae 40) Authentic out-of-doors, 
animal, rura ucational stories. True child stories. Verse. 
Helen a Johnson. No payment. Child authors encouraged. 
Calling All Kids (The .Parents’ Institute, Inc.), 52 Vander- 
bilt Ave-, New York 17. (Bi-M-10) Juveniles’ to interest 
children 4-8, 1000-1500; humorous ig verse, 4-24 lines; 
things-to-do; comic scripts (query for instructions). Beatrice 
Lewi. Approx. 3c; comics, $6 page, Acc. 


Canuck, 198 Bay St., Toronto 1, Canada. Short stories, 
800-2500, articles, to 1500, photo-articles, poetry, preferably 
with a Canadian setting, James F. M. Leech. ‘%c, fiction 
and articles, 15 cents a line, verse, Pub. 

Child Life, 405 Mercantile Library Bldg., Cincinnati 2. (M- 
25) Really humorous brief stories for children up to 12; non- 
sense rhymes; picture strip continuities; children’s cartoons. 
At present overstocked with usual type short stories, arti- 
cles and verse. Wilma McFarland. Ic up, Acc. 

Playmate Magazine, 3025 E. 75th St., Cleveland, 
Nursery stories, ee mystery, adventure, pioneer, 


Children’s 
QO. (M-15) 
er children. Esther Cooper. 


seasonal stories to 1800 for ol 
lc, Acc. (Slow.) 

F Book, (The Parents’ Inst., Inc.) 52 Vanderbilt Ave., 
New York 17. (Bi-M-10) Humorous juveniles to interest _chil- 
dren, 500-1500; humorous verse, 4-24 lines. Beatrice Lewi. 
Approx. 3c, flat rates, Acc. 

Jack and Jill, (Curtis) 546 Ledger Bldg., Philadelphia 6. 
(M-25) Juvenile short stories, 1800; serials ‘(installments not 
aver 1600); articles 600, verse. Ada C. Rose. Rates not stated. 

ce. 


200 Sth Ave., New York 10. (M-25) Query 


Story Parade, 
editor on material to appeal to children from 8 to 12 years, 
Short stories, 1500-3000; verse. Lockie Parker. 1c, Acc. 
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Young America, (Eton Pub. Corp.) 32 E. 57th St., New York 
22. ow 5) Young people, 12 to 16. Short stories 1200, broadly 
educational background. Julie Neal. $25 per story, Pub. (Not 
in market at present.) 


COMIC AND CARTOON MAGAZINES 


Ace Comics, King Comics, Stage eC (David McKay Co.) 
604 5. Washington Sq. k Philadelphia 6. (M-10) Cartoon strips 
chiefly obtain from King Features Syndicate; some original 
work for puzzle page. Florence Cooke. 2c, Acc. 


Air Ace, Shadow, True Sport, op, Supermagician 
Comics. (5. & 5S.) "122'E. E, 42nd St., New York 17. Rates on 
application. Wm. J. de Grouchy. 


America’s Best Comics (Q-10), Startins Comics 
Real Life Comics (Bi-M-10), Thrilling C 
Fighting Yank (Bi-M-10), Exciting C 
Comics, Happy Comics, Goofy Comics. (Q-10) (Thrilling) 10 E. 
40th St., New York. Purchase continuities for strips. Write 
giving details before submitting. State price desir Acc. 

Comic Comics, (Fawcett) 1501 Broadway, New "York 18. 
Really funny adventure stories. Wayne Amos, In 

Famous Funnies, 500 Sth Ave., New York. (M-10) Cartoon 
strips obtained from regular sources; considers original cartoon 
aan Harold A. Moore. Action short stories, 1500. $25 each, 

ub. 


(Bi-M-10), 
The 


Feature (Comic Pea. 322 Main St., Stamford, 
Conn. (M-10) ic strips, chiefly of syndicated origin. Ed- 
ward C. Cronin. 


Lantz’s New Funnies, (Dell) 149 
(M-10) Comic-strip material, chiefly 
Albert Delacorte. 


Popular Comics, Walter 
Madlenn Ave., New York. 
furnished by syndicate or staff artists. 

Street and Smith Comics, 122 E, 42nd St., New York 17. 

low cs, featuring detective-adventure stories (M); 
True Sport Picture Stories, true sport stories (Bi-M); 
Super-Magician Comics, magic in comics (M); Air-Ace, aviation 
interest (Bi-M); pe Comics, humorous material (Bi-M); 
(Q). W. J. de Grouchy, Ed. Ind. rates, Acc. 

Sparkler Comics (United Features S 
220 %e, “ade 42nd St., New York. (M-10) Camics on Parade ( 
All staff work or by special assignment. 

True Comics (True Comics, Inc.), 52 Vanderbilt Ave., New 
York 17. (M) Featured comic scripts dealing with persons or 
events, past and present, 1-6 pages long. Send synopsis first. 
$6 page, Acc. 


RELIGIOUS PUBLICATIONS 


SENIOR AGE (16 years up) 
(Boy and Giri) 


Challenge, The, (Presbyterian Pubs.) 165 Elizabeth, Toronto, 
Canada. (W-3) Young le, 16 years up. Illustrated articles 
on subjects of interest to this age group, 500-1 Fact items. 
Fillers. Some verse. N. G. Smith. arying rates, Pub. 

Classmate, Pub. House) 810 Broadway, Nashville, 
Tenn. (W-5) Young people 17 and over. Seasonal short stories, 
(8 mos. ahead), 2500-3600. J. Edward Lantz. 


Forward (Presbyterian Bd. of Christian Education), 914 
Witherspoon Bldg., Philadelphia 7. (W) —, people 18 to 23 
years, Short stories 2500- ; serials 4 8 chapters, 3000 


each; religious and nature poetry; nature, 
graphical, historical, scientific and activities 
articles, 1000, with 8x1 prints. Catherine 
50c per 100 words ie 

Front Rank, 2700 Pine ual St. Louis 3. (W) Stories with 
zip; interesting articles for young people and young adults; 
poetry; witticisms; cartoons; career articles; oddities of ani- 
mal life; picture stories. Avoid sentimentality. Eugene S. 
Ogrodowski. Varying rates, Acc. 

Onward, (United Church Pubs.) 299 Queen St., W., Toronto. 
(W) Young people. Short stories, articles, serials ~~ na- 
ture and science material. Archer Wallace. ‘%c, ‘Ace. ver- 


stocked.) 

Onw: Box 1176, Richmond, Va. (W-5) Presbyterian young 
people. haracter building short stories, serials, articles, edi- 
torials. Miss Mary Garland Taylor. Rates not stated. (Over- 


stock 
Our Young P (Brethren Pub. House) 16-24 S. State St., 
isin. Ill, (W) oung people 13 to 24 and older. Low rates, 
ce. 
word, The, (United gerne Pub. House) 240 W. Sth 
St., Dayton 2, O. (W) Young people. Short stories 1800-2800; 
serials, miscellany. E. E. Harris $1.50 to $2 per M, Acc. 
Young People, (Am. Baptist Pub. Soc.) 1701-1703 Chestnut 
St., Philadelphia 3, Pa. (W) Young people over 16. hort 
stories 2000-3000 dealing with and inter- 
religious, fact, 


Watchword, 


ests; serials 4-10 chapters, 

how-to-do articles, preferably illustrated, 3. news 
articles about young people; verse, high literary standard. Ap- 
prox. $5 per M, according to nature and quality of ma- 


terial, Acc. 

Young People’s Paper, (Am. Sunday-School Union) 7 
Chestnut St., Philadelphia 3. (W) Late teen ages. Int 
nominational feature and inspirational articles, short stories 
up to 2500; fillers 200-800. All articles and stories must pre- 
sent some — of Bible truth. %c, verse 50c stanza, Acc. 


You People’s Weekly, (D. C. Cook Pub. Co.) Elgin, Ill. 
(WwW) Entirely staff-writtenr 
The Author & Journalist 
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Youth (Section of Our Sunday Visitor), Huntington, Ind. (W) 
Short stories 1900; articles of interest to young 
6 to 25 yrs. 700. F. A. Fink, Paul Manoski. %c up, 

Youth for Christ Magazine, P. O. Box 150, Wheaton, Il. 
L ical, evangelical point-of-view short-shorts and stories to 
3 feature articles ranging from devotionals to stories about 
etetanding Christian young people; verse which presents and 
solves a problem—no mere descriptive words or sentiments. 
Ken Anderson, Mng. . le, Ace.; verse, 25¢ a line. 


INTERMEDIATE AGE (12 to 18) 
(Boy) 


Boy Life, (Standard Pub. Co.) 8th and Cutter Sts., Cincin- 
nati 3, O. (W) Boys 13 short stories 1800- 
2400, articles, miscellany. %-%c, A 

Boys Today, (Methodist Pub. House) 810 Broadway, Nash- 
ville, Tenn. (W-2) Boys 12-15. Short stories 3500. Margaret 
Greene. 

Boys’ World, (D. C. Cook Pub. Co.) Elgin, II. 
13- Entirely 

Canadian Boy, (United Church Publications) 299 Queen St., 
W.. Toronto, Canada. (W) Teen-age hoys. Short stories, 
—, verse, photos. Archer Wallace. “Yc, Acc. (Over- 
stoc 

Catholic , The, 25 Groveland Ter., Minneapolis 5, Minn. 
(M-except Ju uly- -Aug.) Adventure, sports, school, mystery, his- 
torical stories for boys 11-17, to 2500; illustrated articles, 
1000-2000, with boy appeal; hobby and career articles; some 
religious articles. Cartoons and cartoon ideas. H. W. Sand- 
berg. “ec up, Acc. 

Pioneer, (Presbyterian Board of Christian Education) 914 
Witherspoon Bldg., Philadelphia 7. (W) Short stories, 00- 
2200; serials of same length in 6 to 8 chapters; illustrated 
articles, 500-1000; — verse; all of interest to boys. 
A. E. Reigner. %c, Acc. 


(W) Boys 


(Giri) 
Gt United Church Publicati ) 299 Queen 


photos. Neuss Swinarton. %c Acc. 

fc Miss, Ling 28 Groveland Ter., Minneapolis 5, Minn. 
(M- —_ July-Aug.) action stories to 2500 of interest 
to girls 11-17; illustrated articles—hobby, career, general in- 
terest—with girl appeal; religious articles. Cartoons; cartoon 
ideas. H. W. Sandberg. ec up, Acc. 

Gateway, (Presbyterian Bd. of Christian Education) 914 
Witherspoon Bldg., Philadelphia 7. (W) ce 12 to 15, Short 
stories 1500-2500; serials 6-8 chapters, 1500-2500 each; articles, 
00-1000, editorials, occasional verse. Reigner. 
ce. 

Girlhood Doze, (Standard Pub. Co.) 8th and Cutter Sts., 
Cincinnati 3, Ohio. (W) Girls 13 to 17. olesome short 
stories 1800-2000; miscellany. c up, Acc. 

Girls’ Ci (D. C. Cook Pub. Co.) Elgin, Tl. (W) 
Girls 14 to 17. Entirely staff-written. 

Girls Today (Methodist Pub. House), 810 Bresiwer, Nash- 
= Tenn. (M-2) Girls 12-15. Short stories 3500 argaret 
reene. 


(Boy and Gtrl) 


Friend, The (United Brethren Pub. House), Dayton 2, Coe. 
(W) Boys’ and girls’ moral, educational short stories, 1200-1500 
informational, inspirational articles, 100-800; short verse. O 
0. Arnold. $1 to $3 per story, Acc. 

rage Bd. of Pub.) 2700 Pine Blvd., St. Louis 
Boys and girls, 12-18. Short stories not over 

id, 8-12 2500-word chapters; poems up to 20 lines; 
iustrated articles 100-1000. Frances Woolery. $3.50 per M. 


Our Young People (Augsburg Pub. House) 425 S. 4th St., 
Minneapolis 15, Minn. (W) Articles, stories, photos for illus- 
young folks 12 to 17, 2500. Gerald Giving. $3 per 
1000, 10th of month after Acc. 
wae (Lutheran Pub. House) 1228 Spruce St., Philadelphia. 
Boys and girls 12-17. Illustrated descriptive articles; short 
stories 2500; serials 6-12 chapters. Linda C. Albert, Assistant 
Fair rates, Acc. 


| ee 4 School Messenger, (Evangelical Pub. House) 3rd and 
Reily Sts., Harrisburg, Pa. (W) Young people, 12 to 17. 
Short stories 1800; 


verse, editorials 300. 
"Teens (Am. Baptist yy Soc.) 1701 Chestnut St., Philadel- 
phia 3. (W) Boys and girls, 12-15. Challenging, realistic short 
base gre preferably with Christian or social slant, 2000, boy 
onal characters; serials, 13 chapters, 2000 each: inspira- 
tone a hobby, how-to-do articles, preferably illustrated, 
Short stories, $15 up; articles, $5 (inc. photos.) 

yp Ben: (Baptist Sunday School Board), 161 8th Avenue ey 

Nashville 3, Tenn. Short stories 2500-3000; a tticles, 500-15 
or without ph photos ; all of interest x boys 
girls and y people years and up. Novella Pres- 

ton and Alice Rare f Eds. “%c up, Acc. 
Young Canada, (Presbyterian Publications) 165 Elizabeth, 
Toronto, Ont., Canada. (W-20) Junior, teen-age boys and 


nature, science, religious articles; 
f. Peffley. $1.25 per M, Acc. 


girls, Iilustrated articles on nature, hobbies, biography, travel, 
etc. A few stories and some verse. N. G. Smith, M. A. Vary- 
ing rates, Pub. 

Messenger, 124 E. 3rd St., Dayton 2, Ohio. 


Young Catholic 
(W) ors and girls, junior high age. Short "stories, 1260-2000, 
with shorter sonetee preferred; serials up to 1000 words per 
installment; plays 1200. ttoon ideas; short stories, $50 min. ; 
se non-fiction, 2c up. Don Sharkey, Acc. 


ies and (Augu a Book Concer) Rock Island, 


. wa 
Lite ss. eroy nson, roa: y 
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‘oung People’s Friend, (Gon Trumpet Co.) Sth and Chest- 
Anderson, Ind. character-building, re- 
— short stories 1000-2500: serials 8 to 15 chapters 
8 stanzas. Ida Byrd Rowe. $3 per Mt. Pub. 

3c) 
bs People’s Standard (Nazarene Pub. House) 2923 Troost 
Ave., Kansas City, Mo. (We 5) Short stories up to 2500, ar- 
up 


‘Sample 


ticles up to 1200; verse to 16 lines, fillers. Margaret R 
Cutting. $3.75 per M, verse 10c line, Acc. 
Youth’s C (Nazarene Pub. House) 2933 Troost 


comrade, The, 
Ave., Kansas City, Mo. (W-5) Boys and girls, — ages. 
Short stories 2500; articles, 800-1000; serials, verse, work, 
religious and out-of-door subjects. "Miss Edith ny $3.75 
per M., Acc. 


JUNIOR AGE (9 to 12) 
(Boy and Girl) 


Boys’ and Girls’ Comrade, (Gospel Trumpet Co.) 5th and 
Chestnut, Anderson, Ind. (W) Ages 9 to 15. Stories of char- 
acter building or religious value 1000 to 2000; serials 5 to 10 
chapters; verse 2 to 6 stanzas. Ida Byrd Rowe. $3 per M. 
Photos 50c to $2, Pub. (Sample copy, 3c.) 

Catholic Student, The, 25 Groveland Ter., Minneapolis 5, 
Minn. (M-except July-Aug.) Adventure, sports, 
school, historical stories, 1200-1500, of interest to girls and 
boys 8-10; illustrated articles, 500-1000, with preference for 
hobby articles. W. Sandberg. “%c up, Acc. 

Children’s Friend (Augsburg Pub. House—Lutheran), 425 S. 
4th St., Minneapolis 15, Minn. (W) Articles, stories for ages 
9-12, religious note thes: photos to illustrate, 1600. Gerald R. 


Giving. $2.50-$3 per , 10th of month after Acc. 
Explorer, (United Church Publications) 299 Queen St., 
W., Toronto, Canada. (W) ys and girls 9 f... 11. Short 


stories, serials, verse. Agnes Swinerton. “%c, Acc. 
Juni (Am. Baptist Pub. 

deiphia 3. 3. (W) Boys and girls 9-12. Short stories, Christies 
point of view, boy and girl characters, : i 
coments, under 2300 words each. Educational articles 100 to 

1000. Some poetry. Approx. $4.50 per M, Acc. 

Junior Boys and Girls, 307 15th Pa. (W) 
Stories with definite 2000; junior-age char- 
acters. Prompt reports. C. huler, Assoc. Ed. Varying 
rates, Acc. 

Junior Catholic Messenger, 124 E. 3rd St., Dayton 2, Ohio. 
(W) Boys and girls 3rd, 4th and 5th grade age. Short stories, 
simple vocabulary 800-1000, $25; articles 300, serials up to 3200; 
ag fillers, jokes, verse, 12 lines. James J. Pflaum. Photos 

Acc. 

_Junior Life (Standard Pub. Co.), 8th and Cutter Sts., Cin- , 
cinnati 3, Ohio. (W) Boys and girls 9 to 12. olesome short 
a 1200-1800; illustrated hobby and handicraft articles 200- 


(Christian Bd. of Pub.) 2700 Pine Blvd., St 
u ) Children 9 9 to 12. to 1500, 
serials 8 to 2 1500 word : 
illustrated informative articles 100 to "1000. pe = Lewis. 
$3 to $4 per M, Acc. 

Olive Leaf, (Augustana Book Concern) Rock Island, III. (Ww) 
Boys and girls, 8 oe 11. Religious, adventure short stories 
articles verse to 12 lines. Submit_mss. to Miss Ruth 
Ronander, 2445 Park Ave., Minneapolis 4, Minn. %c, b. 

Our Boys and Girls, (Evangelical Pub. House) 3rd and Reily 
Sts., Harrisburg, Pa. Junior, 9 to 11. Poems, articles. Low 
rates, Acc. 

Our B wis, (Brethren Pub. House) 16-24 S. State 
St., and girls 9 to 12. Stories; verse; 
photos. Low rates, 

Picture World, ieee. " Sunday-School Union) 1816 Chestnut 
St., Philadelphia 3. (W) Children under 10. Short stories and 
incidents definitely Christian, impressing moral and A iritual 
truths 400-800, $5 per M, verse 50c stanza, Acc. Mss. 
must contain some Bible teaching or inspiration. 

Pilot, (Lutheran Pub. House) 1228 Spruce St., Lae ~ go 
(W) Ages 9 to 12. Short stories, articles. Low ra 


Sentinel, The, (Baptist Sunday School Board) yo 
N.. Nashville 3, Tenn. Boys and girls 9 to 14. Mystery, camp- 
ing, adventure, animal short stories 1500-2000; articles on 
birds, animals, gardening, games, things to — and do, 
500-1000; verse. Novella Dillard Preston. %c, Acc. 

Trails for J (Methodist Pub. House) 810 Broadway, 
Nashville 2, Tenn. Material to interest children 9 to 12; short 
stories en 800. arion Armstrong. 

What to Do, (D. C. Cook Pub. Co.) Elgin, Ill (W) Boys 
= 0 9 to 12. Entirely staff-written. 

Crusader, The, 1730 Chica Ave., Evanston, III, 
we SO) W.C.T.U. Children’s paper. Short stories up to 1000. 
M. Langill. “%c Acc. Verse, no payment. 

"venue Repeal Viewpoint, 3 W. 16th St., New York 11. Fea- 
ture articles with authoritative background, 700-2000; poetry 
—_ Jewish angle. Rabbi M. Rothman, Mng. Ed. Good 
rates. 


TINY TOT AGE (4 to 9) 


(Boy and Giri) 
Children’s Pa, The, (Primary Association) 36-40 Bishops 
Bidg., Salt Lake City. (M-20) A monthly for boys and girls 


4-12, Outstanding seasonable outdoor adventure and whole- 
some action stories, conforming to Christian ideals, 800-2500; 
short articles on the arts, specifically for children, 400-1000. 
Some poetry, %c, prose; 12%c line for verse, Acc. 

Dew Drops, (D. C. Cook Pub. Co.) Elgin, Ill. (W) Children 
6 to 9. Short stories under 1000; puzzles, games, poems, and 
very short articles. lc up, Acc. 

Jewels, (United Church Publications) Ques St... Was 
Toronto, Canada. (W) Material for small iidren. Agnes 
Swinerton, 
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Little Folks (Augsburg Pub. House—Lutheran), 425 S. 4th 
St., Minneapolis 15, Minn. (W) Stories up to 400-450, moral, 
réligious note, for ages 5-8; verse. Gerald R. $3 per 
M, 10th of month after Acc. 


Giving. 


(Brethren Pub. House) 16-24 S. State St., 


Our Children, 

Elgin, Ill. (W) Children 6 to 8. Low rates, Acc. 

Our Little Folks (United Brethren Pub. House), Dayton, 
Ohio. (W) Children 4 to 9 years. Short stories 300-600. O. O. 

rnold. Up to %c, Acc. 

Our Little Messenger, 124 E. 3rd St, Dayton, Ohio (W-dur- 
ing school year.) Short stories, 350-400, for 6-7-year-olds. Miss 
Pauline Scheidt, 434 W. 120th St., New York. Good rates. 
Acc., depending on merit of story. 


Pictures and Stories (Methodist Pub. House), 810 Broadway, 
Nashville 2, Tenn. Material to interest children 6 to 8; short 
stories 600-1000. Sue Garth. 


Shining Light, (Gospel Trumpet Co.) 5th and Chestnut Sts., 
Anderson, Ind. (W-4) Children 5 to 9. Moral, character-build- 
ing, religious short stories 300-500; nature, religious verse; 
photos of nature, children. Ida Byrd Rowe. $3 per M, 
Pub. (Sample copy, 3c.) 

_ Stories for Primary Children, 
Ed.) 914 Witherspoon Bldg., Philadelphia 7. ( 
to 8. aracter-building and spiritual short 
Stories of world friendship and of Bible times. 
and do. Elizabeth M. Cornelius. “%c, poems under 16 
10c a line, Acc. 


(Presbyterian Bd of Christian 
W) Children, 6 
stories 500-800. 
Things to make 
lines, 


LITERARY 


Our New York correspondent writes: “Pulp houses 
are practically back to prewar steam in all branches— 
except adventure. The love, detective, and Western 
markets are wide open at Popular Publications, 
Standard Magazines, Street & Smith, Magazine Pub- 
lishers, Postal, Trojan, Columbia, and Ziff Davis (in 
the detective field.) If a writer can’t sell a story at 
one of the above markets, he had better junk it... 
Toronto Star has become more choosey than Cosmo- 
politan. They have slick tastes, but pay pulp rates, 
or a little better . . . Prentice-Hall has gone all out 
for sex, judging by circulars sent out on the new 
Marshall novel called ‘Dutchess Hotspur’. Reports 
are that many reviewers and dealers are going to op- 
pose these sex publications, so authors should not 
try to outdo Hostspur and Amber, believing that hot 
sex is coming back. It isn’t . . . There is one way for 
an author to get a publisher’s attention these days. 
Let him get his hands on some paper, and tell the 
publisher he can supply the paper if he (the publish- 
er) will buy the book . . . Smart Traveler, 90 West 
St. Zone 6, is open for suggestions for regular fea- 
tures. It wants articles on travel, travel benefits, 
entertainment, and costs. Rates by arrangement. 
Glenn Johnston is editor. A monthly, it starts with 
96 pages, 4-color cover—and 150,000 copies 
Rumors: Curtis will put out a magazine to compete 
with Life—it will be published in New York. Crow- 
ell-Collier’s is selling 100,000 shares of stock to 
launch a new magazine . . . Syndicate markets still 
closed to untried stuff, reports a writer who went the 
rounds during April.” 


Sport, Macfadden Publications, 205 E. 42nd St., 
New York, new monthly edited by Ernest V. Heyn, 
will pay on acceptance at unstated rates for human 
interest, personality features and stories of important 
figures in the sport world. 


The Mayflower’s Log, Mayflower Hotel, Washing- 
ton 6, D. C., Frank B. Cook, editor, has sufficient 
material of al] kinds on hand for the next six months. 
Writing to the A. & J., Mr. Cook said: “As ‘big 
names’, or previous sales to other publications, mean 
nothing to us unless material submitted fits our re- 
auirements. we have had the pleasure of giving more 
than one of your readers his professional start through 
his ‘first sale’ to us.” 


Radio & Television Journal, 510 RKO Bldg., 
22 


Storyland, (Christian Bd. of Pub.) 2700 Pine Blvd., St. Louis 
3, Mo. (W) Children under 9. Short stories 300-1000; s 
up to 20 lines; handicraft articles 300-500, drawings or photos, 


child or animal subjects, simple puzzles. Hazel A. Lewis. $3 
to $4 per M, Acc. 
Storytime, (Baptist Sunday School Bd.) 161 8th Ave., N., 


Nashville 3, Tenn. (W) Children 6 to 8. Short stories 400-700; 
articles and suggestions for playthings children can make, 
No MSS. purchased 


100-300; verse. Agnes Kennedy Holmes. 
during July, August. %c, Acc. (MSS. not typed are returned 
unread.) 

Story World, (Am. Baptist Pub. Soc.) 1701 Chestnut St., 


(W-2) Children under 9; short stories 500-700; 


Philadelphia 3. 
short verse. Ap- 


simple illustrated story articles up to 400; 
prox. $4.50 per M, Acc. 

Wee Wisdom, 917 Tracy Ave., Kansas City 6, Mo. (M-15) 
Read-aloud stories for little tots, to 1000; also constructive 
stories filled with action for boys and girls up to 13; humor- 
ous and whimsical poems suitable for illustration. Up to 2c; 
verse, 25c a line. (Overstocked.) 


FARM PUBLICATIONS 


—and several other miscellaneous fields will be 
covered in the July Author & Journalist 


| 


ARKET 


1270 6th Ave., New York 20, wants practical, 
down-to-earth factual articles on merchandising, 
sales ideas, sales training, etc., based on the actual 
experiences of some particular dealer or serviceman. 
“Articles,” states Bob Tighe, managing editor, 
“should run from 1500, 1800, or 2000 words, and 
two or three pictures should accompany. Photos 
should be from 5x7 to 7x10, and should have a 
glossy finish. We can’t use mats. We have estab- 
lished the policy of paying 1 cent a word and $2.50 
for each acceptable photo. All payments are made 
on the 15th of the month in which the issue is ac- 
cepted.” Mr. Tighe will be glad to answer letters 
from interested writers. 

Western Love, 125 E. 46th St., New York 17. a bi- 
monthly edited by Madge Bindamin, uses articles up 
to 1500 words, “love subject with Western back- 
ground”; short stories to 8500, and novelettes to 
20,000, with Western background, either modern 
or period; Western love verse, and Western short 
fact items. Payment is on acceptance at 1 cent a 
word and up, 25 cents a line for verse. 

Golden Love Tales, 125 E. 46th St., New York 17, 
is likewise edited by Madge Bindamin. Its require- 
ments call for articles themed to love, to 1500 words, 
Cinderalla-type love yarns to 8500 words, love verse, 
and fillers pertaining to love, health, beauty. Payment 
is made on acceptance at 1 cent and up, $2 for fillers, 
and 25 cents a line for verse. 

Swank, 33 W. 42nd St., New York 18, is not in- 
viting the submission of original manuscripts, ac- 
cording to Arnold Shaw, editor. “Our policy since 
the first of the year has emphasized digest material,” 
he states. The magazine is now sub-titled, “The 
Modern Digest for Men.” Several writers have re- 
ported that submitted manuscripts have been returned 
marked “Refused.” 

Good Business, Unity School of Christianity, 917 
Tracy Avenue, Kansas City 6, Clinton E. Bernard, 
associate editor, writes: “We urgently need articles 
from men. We send samples of our publication 
on request; also a pamphlet that was written es- 
pecially to help aspiring contributors. Incidentally. 
1 cent a word is our minimum rate: we will pay 
more for superior material.” All articles should 
show that the teachings of Jesus Christ are the 
basis for successful modern business. 


The Author & Journalis: 
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Starchroom Laundry Journal, 305 E. 45th St., New 
York 17, has a new editor, Wayne Wilson. “We 
are always in the market for timely, stimulating arti- 
cles relating to commercial laundries,”’ he says, adding 
that each manuscript submitted will be given his 
personal attention and consideration. 


Cadillac Publishing Co., Inc., 22 5th Ave., New 
York 1, is interested in book-length manuscripts in 
the following non-fiction range: Self-help; Biog- 
raphy; Travel; Popular science; Popular medical; 
Hobbies (art, music, etc.) ; Antiques; Personalities 
(that is, current celebrities, on topics such as anec- 
dotal, biographic, collected material, humor, etc.), 
Works of new authors are considered. Correspond- 
ence should be addressed to Dorothy Sara, Editor- 
in-chief. This house has recently taken over the Jine 
of non-fiction books of the Kenmore Publishing Co. 

The American Horologist, 226-28 16th St., Denver 
2, Colo., is scheduled to undergo a complete re- 
juvenation in the near future, and will carry the title, 
The American Horologist and Jeweler. “We are in- 
terested in receiving articles of interest to the watch- 
maker and jeweler trade,’ writes Allan Clevenger, 
of the editorial department. ‘“These may run as high 
as 1500 words and pertain to unusual clocks and 
watches, unusually jewelry creations, etc. Technical and 
historical material, as well as accounts of successful 
displays and promotional ideas, should run about 
the same length. Interesting and informative fillers 
are always of special interest to us. Photographs 
should accompany articles, whenever it is possible. 
although they are not a requirement.’’ Cartoons will 
also be used. These should be submitted in rough 
form first. Humorous anecdotes will be considered. 
Both cartoons and anecdotes must bear the watch 
maker and jeweler slant. Payment will be made 
promptly on acceptance at 14 cent up, plus $1.50 to 
$2 for photos, and $2 up for cartoons. 


Brooklyn Digest Magazine, 175 Shepherd Ave., 
Brooklyn 8, N. Y., is wide open right now for short 
lively articles, 700 to 1000 words, about Brooklyn, 
Brooklyn history, or Brooklyn people who have made 
good anywhere. One short story, about 1000 words, is 
used in ‘each issue. It must have plot and locale with 
a direct bearing on Brooklyn. Verse (short) must 
have a Brooklyn tie-in, and cartoons should be about 
Brooklyn. “Writing must not be in slang or so-called 
‘Brooklynese’,”’ states Nono Lo Bello, managing -edi- 
tor. “People in Brooklyn resent any references to 
‘dese’, ‘dem’, and ‘dose,’ largely because they are 
rarely heard there.” Payment is on publication 
at 5 cents a word. All communications should be 
addressed to Charles W. De Mangin, editor. 


O O O 


PRIZE CONTESTS 


The Board of Foreign Missions of the Presbyterian 
Church in the U. S. A. is offering prizes totaling 
$600 for the six winning plays in a One-Act Play 
Contest, which closes December 1, 1946. The plays 
are to be not more than an hour’s playing time, may 
have as many scenes as desired, and must depict some 
problem confronting evengelical Christianity at work 
abroad. The six winning plays will be printed both 
in a bound volume and separately. Anyone may 
compete, regardless of church affiliation. For detailed 
information, write Play Contest Committee, Room 
331, Sth Ave., New York 10. 

Ellery Queen’s Mystery Magazine, 570 Lexington 
Ave., New York 22, announces its Second Annual 
Detective Short Story Contest with guaranteed prizes 
totaling $6000 to be awarded for the best detective 


June, 1946 


and crime short stories, 5000 to 10,000 words in 
length, submitted between now and October 20, 1946. 
The First Prize has been increased to $3000, com- 
pared with the $2000 top award for 1945. There 
will be six other prizes of $500 each. All other ac- 
ceptable stories will be purchased at the magazine's 
regular rates. The contest is open to amateur and 
professional writers alike. Christopher Morley, Major 
Howard Haycraft, author of “Murder for Pleasure,” 
and Ellery Queen comprise a Board of Judges who 
will make the awards Christmas, 1946. 


CARTOON GAGWRITERS! 
Let me, a selling gagwriter, criticize your gags 
—Eight for One Dollar. 


M. KENNEY 
P. O. Box 168, New Albany, Ind. 


PROMPT TYPING SERVICE 


Elite or Pica Type 
Neat, accurate and technically perfect. First copy 
Hammermill, 20-pound bond; carbon free. Minor cor- 
rections in spelling, punctuation and grammar, if 
desired. Every page proof read. Mailed flat. Fifty 
cents 1000 words. 15% discount over 10,000. 


AMELIA POEHLER 
913 E. Kilbourn Ave., Milwaukee 2, Wis. 


WHAT’S WRONG WITH MY STORIES? 


Editcria! Criticism 
BY EUGENE A. CLANCY 


Author of over 2000 fiction stories. Former editor with 
Street & Smith, Dell Publishing Company, and others. 
Fee for shorts, $5.00. For novelettes. $10.00. For novels, 
$25.00. Frank criticism for those who can take it. Fee 
must accompany manuscript. 


Address: 21 Bedford Street, Quincy 69, Massachusetts 


NEWSPAPERMEN—FEATURE 
WRITERS 
NEWSPAPERMEN—FEATURE WRITERS 
Story Magazine Price 
Playgirl Poisoned Inside Detective $135. 
Death Was A Slacker Official Detective 90. 


Front Pg. Detective 130. 
The-Shoe- Fits Murder Official Detective 144. 
The Scorpion Master Detective 490. 


a. | have written and sold, these and other, 
over 100 fact detective yarrs—avereging a 
story a week 

b. To: True Detective, Master, Official, Inti- 
mate, Actual, Crime, Inside, Front Page, 
Confidential, National, Expose, Daring, etc. 

c. At: An average price of $115 per story. 

d. Now: I'll give you the low-down FREE in 
Facts About Fact Detective Writing. Write: 


WILL MURRAY 
5703 Broadway Cleveland 4, Ohio 


Cleveland’s Terror 


For Best Service, Mention The Author & Journalist to 
Advertisers. 
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MIDWESTERN 


WRITERS’ CONFERENCE 
July 24, 25, 26, and 27 
Fine Arts Building, Chicago 
Morning, afternoon and evening, Workshops 
and Clinics in Short Story, Novel, Juvenile Fic- 
tion, Non-Fiction, Radio, Poetry, Playwriting, 
with outstanding Leaders. Important afternoon 
and evening programs with nationally known 
writers as speakers will be held in THE STUDE- 
BAKER THEATER. 
Send stamped addressed envelope, legal size, 
for information. 
410 S. Michigan Ave., Dept. D 
Chicago 5, Illinois 


“OVER YOUR SHOULDER’”’ 
If a professional commercial prose writer stood by your 
side and directed you “Over Your Shoulder” just what to 
do, you would be a selling writer almost immediately. 
Therefore, Mr. Jack Woodford has planned and will super- 
vise just such a writing course to a select number of 
promising writers. No contract to sign. Start and stop 
when you like. No monthly payments. Text books etc. 
furnished free. Get the full facts before starting ANY 
WRITING COURSE. No obligation. 

INTERNATIONAL WRITERS 


P. O. Box 7336-A Houston 8, Texas 


WRITERS’ SANCTUARY 


PRIVATE INSTR. July-Sept. in N.H. amidst pines, brooks, 
Mt. view. Weekly. Collaborative criticism by mail all year. 
1—WRITERS: HERE’S HOW! (Basic Technique) -___--$1.00 
2—WRITERS: HELP YOURSELVES! (Formulas) $2.00 
3—WRITERS: LET’S PLOT! (Plots for everything) -$2.00 
4—WRITERS: MAKE IT SELL! (Advance Technique) $2.00 


MILDRED |. REID 


2131 % Ridge Blvd. Evanston, Illinois 


WRITE FOR THE JUVENILES 


It is easy and profitable. 
| have sold hundreds of articles and stories and will 
help you write and sell yours. Personalized service at 
reasonable rates. 
Dorothea K. Gould, 348 Kenwood Ave., 
Delmar, N. Y. 


SELL YOUR PHOTOGRAPHS 
through the 
OUTDOOR PHOTOGRAPHERS’ LEAGUE 
Annual Membership $5.00 
Get Valuable Marketing Help and Press 
Identification Credentials. 
Write Today 
San Diego 1, California 


425 Union Bldg. 


Amazing THINKING ALPHABET 
helps thousands. Improves Writ- 
ing, Speech, Personality. Helps 
find your Best Abilities. Free 
Folder. Write Frank Tibolt, 41 B, 
Phila. 20, Pa. 


Be Sure to Say, “I Saw Your Ad in A. & J.” 
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Vet, 206 E. Sth St., Cincinnati 2, Joseph Lepo 
editor, is looking for all types of material of interest 
to veterans—articles and essays 1000 to 1500 words, 
short stories and novelettes, 800 to 1000 words, ser- 
ials, 3000 words, verse, 150 to 300 words, fillers, fact 
items, jokes, etc., all with veteran angle, 50 to 100 
words. Payment is made on publication at moderate 
rates. 

American Inspiration, Reslyn Publications, 171 
Madison Ave., New York 16, (first named Ins pira- 
tion) is paying 1 cent on acceptance for inspiring, 
optimistic success stories and articles. Editor is Irving 
Zinaman. 

Human Nature, 1950 Curtis St., Denver 2, Colo., 
a new national magazine which will deal in a simpli- 
fied, popular way with the interesting psychology of 
behavior, wants contributions from sincere writers 
who can instruct the public in self-knowledge and the 
understanding of others. An inspirational conclusion 
is very desirable. “Non-professional psychologists 
are not outlawed providing their material is unquest- 
ionably sound and helpful,” states sJames Ferguson, 
editor, ‘and we especially welcome articles by pro- 
fessional psychologists and doctors who have an 
ability to slant for popular interest.” At present, 1 
cent a word and up will be paid for all accepted ma- 
terial. Lengths should be 1500 to 2500 words, with 
some fillers of 150 to 300 words. 


Scoop Detective Cases, Suite 903, 114 E. 32nd St., 
New York, has been discontinued. 


California Apparel News, California Men’s Stylist, 
and California Stylist, 210 W. 7th St., Los Angeles, 
purchase no material on the outside. 

Good Time Charlie, 205 E. 42nd St.. New York 17, 
an A. L. Kirby publication, wants short verse not 
over 24 lines, on “wolves, gals, liquor—should 
be fast, slangy, blatant,” and jokes, skits, epigrams 
of the same general style. No stories or serious 
verses are used. Prompt payment is made on ac- 
ceptance at $1 for paragraphs, 25 cents a line for 


verse. 


PLAUSIBILITY VS. FACT 
(Continued from Page 12) 
happened. In other words, the situation is *mpossible, 
still it is plausible. 

Not many years ago, a well-known gentleman was 
running for president. At that time I heard a stu- 
dent in a public speaking class make a statement 
which I shall never forget. He said. “Mr. So.-and-So 
is winning favor because of his ability to present 
illoeical statements logically.” 

Please do not surmise from the foregoing that all 
fiction is without foundation of fact and that fic- 
tionists are bent upon duping John Q. Public. This 
needn’t be the case. In fact. the more entertaining 
facts vou can lift from real life, the better your stuff 
will be. But whether your material be possible or 
impossible. always it must be acceptable to the reader. 
I don’t think he is asking too much. Give him a 
break, and editors will do likewise by you! 


BEGINNERS—WRITE FOR THE JUVENILES! 


You need only average ability and spare time to earn 
money writing for the juvenile magazines. From five 
years work with hundreds of writers in all fields of writ- 
ing, I have learned that the juvenile field is the be- 
ginner’s best bet. My new up-to-date six lesson course, 
prepared specially for beginners, will teach you how to 
write to sell. Send for particulars. 

HELEN McMILLIAN 
6233 Delmar Blvd. 


St. Louis 5, Mo. 
The Author & Journalist 
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Musical Merchandise, 510 RKO Bldg., 1270 Sixth 
Ave., New York 20, is in the market for down-to- 
earth how-to stories based on facts, and, if possible, 
built around some specific person, dealer, or firm. 
Readers are almost exclusively musical merchandise 
dealers and record store proprietors (not piano store 
owners, unless they sell musical equipment). Pay- 
ment is 1 cent a word, $2.50 for pictures. Sybil J. 
Herzog is associate editor. 


The Neuman Publishing Co., 147 Madison Ave., 
Toronto, Ont., Canada, is publishing Caravan, a ro- 
mance and adventure fiction monthly of limited 
circulation exclusively for the Canadian market. Dan- 
ny Helperin, editor, requires fast moving, action- 
packed yarns, set in any locale, robust love stories, 
detective stories, gripping sport stories, Western 
stories, and the odd horror story, from 3500 to 5500 
words. Rates are low, and because of this the com- 
pany prefers to handle low-price reprints, minimum 
$5, maximum, $12. On original material, rate wavers 
between 4 cent and 14 cent. Word count is reckon- 
ed from story as published, not as submitted. Pay- 
ment is in U. S. A. funds, ten days after publication. 
A slight spicing is okay in the love stories, but it 
must be very slight, as Canadian censorship is strict. 
Canadian rights only are purchased. 


Duchess Printing & Publishing Co., Ltd., 2382 
Dundas St. W., Toronto, Canada, is in the market 
for all kinds of stories, features and fillers of interest 
to children in the 8-to-18 age-group, any length to 
3000 words. Minimum rate is 14 cent on accept- 
ance. Canadian and British rights will be bought. 


Truck Driver, 502 Sth St., Modesto 1, Calif., a 
monthly edited by Doug McCreary, is at present 
paying 1/4 cent a word on publication for experiences, 
hobbies, sports, length of service, of truck drivers 
(500 to 1500 words). News items of 50 to 400 
words covering truck operations, driver’s activities, 
highway information, personals, are also used. ‘In 
all material,” says Mr. McCreary, ‘‘names, places, 
and companies for whom drivers work should be 
included—and information must be correct. By-lines 
are given wherever possible, on worthy material . . . 
Truck drivers, whether they drive over-the-road or 
for a small-town establishment, have experiences that 
frequently are untold outside their immediate en- 
virons. They save lives on highways, prevent acci- 
dents, and assist motorists. Some of them are vet- 
erans of 10, 15, 25, and 30 years behind the wheel. 
A majority of them are married, have families, and 
hobbies.” 


Carr-Liggett Advertising Agency, N. B. C. Building, 
815 Superior Ave., Cleveland 14, is in the market for 
gags, one or two sentences, ‘he and she” jokes, or 
just plain ideas for cartoon-type newspaper advertise- 
ments built around mild social misdemeanors or hum- 
orous situations arising from overlooking some detail 
of manners or dress. ‘““We prefer to assign the actual 
drawing of the cartoon embodying the idea or joke,” 
writes Leonard W. Smith, “but will pay promptly 
and well for simple, usable ideas which can be illu- 
strated as well as conveyed in words. This is not a 
contest. We will send on request mimeographed 
sheet describing in more detail the type of material 
we can use.” 


White’s Book Co., Westfield, Mass., which had 
planned publication of self-help books, which it would 
sell by mail, writes: “Because of unexpected manu- 
facturing difficulties, we have had to change our 
plans, and therefore are no longer interested in seeing 
manuscripts for self-help books.” 


June, 1946 


Western State College 
Writers’ Workshop 


(tenth annual) 


July 15 to 25 


At Gunnison, Colorado 


Write to H. W. Taylor, Director 


MANUSCRIPT TYPING 


Prompt, Accurate, Dependable, Service 
50c per 1000 Words 
Minor Corrections Carbon Copy 


Irene H. Herlocker 


251 Vine St. Hammond, Ind. 


NEW WRITERS NEEDED 


New writers needed to re-write ideas in 
newspapers, magazines and books. Splen- FREE 
did opportunity to ‘‘break-into’’ fascinat- 


ing writing field. May bring you up to DETAILS 
$5.00 per hour spare time. Experience un- 
necessary. Write today for FREE details. NO OBLI- 


GATION. Postcard will do. 


COMFORT WRITER’S SERVICE 
200-T38 South Seventh (2) St. Louis, Mo. 


WRITERS’ SUPPLIES, BOOKS and COURSES 


Envelopes for mailing manuscripts flat, 25 outgoing 
and 25 return, $1.25; for manuscripts folded twice, 
50 outgoing and 50 return, $1.25; 75 6% x 9%, $1.25. 
Postpaid to 4th zone; beyond that ogy 10 = cent. 

roc 


How to Write Feature & News Articles, ure $1.00 
How to Write Stories That Sell $1.00 
Other books, courses, supplies. FREE Lists. 


UNDERHILL PRESS, BEEBE, ARKANSAS 


WRITING FOR THE JUVENILES 


is easy, instructive, pleasant and profitable. The largest 
market open to inexperienced writers—and the only one 
where you can EARN WHILE YOU LEARN!!! If you have 
ordinary writing ability, it is easily possible to earn the 
low cost of six months’ instruction before it is finished. 
W. N. Savage, Sang Run, Md. (graduate of the course) 
was paid $141 for articles and stories in one month. My 
specialized course of instruction in WRITING FOR THE 
JUVENILE MAGAZINES plainly teaches how to write 
for this wide-open market. Write for terms—mention 
A. & J. 


MAITLAND LEROY OSBORNE 
LITERARY INSTRUCTOR 
23 Green Street Wollaston 70, Mass. 


YOUR POEMS WILL SELL 


My pupils rank aoe in magazine and volume publica- 
tion, and in anthology and other poetry contests. This 
nation-wide record improves constantly. 


For 25 years I have taught poets, versifiers, songwriters 
how to perfect and get the fullest returns from their 
verse, including my work as instructor in versification 
at New York University and William and Mary Col- 
lege. Most of my work with private pupils, ranging 
from beginners to Pulitzer Prize winners, is done by 
correspondence. My Unabridged Rhyming Dictionary 
($3.07) and Poets’ Handbook ($2.60) are now standard. 
Why neglect longer the many profits from versifica- 
tion? Write today; you are unfair to yourself to delay 
longer. Send $1 for trial criticism of 1 poem. 


BOZENKILL 
CLEMENT WOOD DELANSON, N. Y. 
Tell the Advertiser, “I Saw Your Message in A. & J.” 
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YOUR 
WRITING 


DOUBLE INCOME 


Write SALABLE STORIES by using a “Sherwood Brief.” 

Stop wasting time on stories that don’t sell. yu 
your writing income—and mcre—by devoting your writing 
talent wholly to glotted, character motivated, action 
packed STORIES THA ELL. 

A “Sherwood Brief*’ is a rough draft of a story. It con- 
sists of a concentrated, soundly plotted narrative, exciting 
descriptions, natural conversation, correct lingo, trade names, 
and sparkling action incidents—all written expressly for 
you. From this Brief you write your own story in your 
own words—the quick, easy way. ; 

You will be amazed at how easy it is to write successfully 
using ““Sherwood Briefs.’’ One client sold 3 stories from 4 
Briets. A radio writer uses a Brief a week. 


WRITE TODAY FOR FULL INFORMATION 


FAY M. SHERWOOD 


Author, Professor, World Traveler, Radio Artist, Lecturer 
Studio B, 1715 S. Cloverly Ave., Rosemead, Calif. 


YOU CAN WRITE! 


Author of many stories and articles will help you 
produce salable material. Low-cost training; coach- 
ing; typing; editing; critical analysis; rough-draft 
revision for shorts and book-lengths. Details free. 


ROBERT C. BLACKMON 


Box 728 Florence, South Carolina 


? ? ARE YOU SELLING ? ? 


The BURNING QUESTION is not, DO YOU WRITE? 

but, DO YOU SELL? Clifton Anderson knows Editors— 

Knows what they WANT—How to write what they 

BUY! Send NOW for his book, “How to Write Stories 

THAT SELL!” $1.00 Postpaid, and Money Back if 
Dissatisfied. 


WORTHWHILE BOOK SERVICE 


2224 E. North Avenue 
BALTIMORE 13, MARYLAND 


VIRGINIA SLAUGHTER 


Six years editor national writer's magazine 


Constructive criti- 
cism of mss. 


PRACTICAL, Individual assign- 
PROFESSIONAL, ments and training 
INDIVIDUAL beginning 

writers. 
TRAINING Personal collabora- 
FOR WRITERS _ tions. 


Free reading and 
report on novels. 


Cincinnati Classes 


RATES: 90c per 1000 words to 5000; 50c per 
1000 thereafter. Write for informa- 
tion concerning beginners’ course and 
personal collaboration. 


All mss., except novels, returned with- 
in 10 days. 


VIRGINIA SLAUGHTER 


574 Terrace Ave. 
Cincinnati 20, Ohio 


Be Sure to Say, “I Saw Your Ad in A. & J.” 
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The American Aquarist, Box 26, New Lots Sta., 
Brooklyn 8, N. Y., a monthly edited by Thomas 
E. Gilmore and Adeline W. Keller, is a market 
for authoritative and scientific articles describing 
experiences in breeding the various tropical fish. 
(“We can spot a rehashed article immediately.’’) 
Particularly interested in features 1000 to 2000 
words in length, but uses also fillers from 50 to 
500 words. Uses verse having as its subject any 
form or aspect of aquatic life; cartoons poking 
fun at some phase of the hobby or aquatic life, 
and pictures of tropical fish. Pays 1/4 cent to 2 cents 
depending on the scientific value of the article 
and reference work necessary, 25 cents for each 
4-line stanza of verse, $2 for each joke illustrated 
with good drawing, 14 cent a word for fillers, 
and $2 to $5 for photos, on publication. 

The Fisherman, 1103 S. W. Stark St., Portland, 
Ore., a monthly “dedicated to the best interests of the 
sport and commercial fisherman of the West Coast,” 
is in the market for well illustrated stories and articles, 
1000 to 1500 words in Jength. Wrest coast stories 
with factual background are most desirable. Rate of 
mga was not mentioned by E. O. Whitehead, 
editor. 


Television Showman, 130 Williams St., Suite 806, 
New York 7, a 10-cent bi-weekly, is offering 5 cents 
a word on acceptance for articles, 500 to 1000 words 
in length, on the television show business. Short fact 
items and fillers are also used. Five dollars will be 
paid for each photo used. Ira Robert Becker and 
Mark Schindler edit. 


The Beekeepers Item, Paducah, Ky., is much in 
need of illustrated articles on bees and beekeeping. 
I. M. Kelley, editor, offers $5 a page, $1 for each 
picture. 


Casual Foot Notes, 253 S. Park St., Decatur 16, 
Ill., the only national trade magazine devoted ex- 
clusively to Casual footwear, is anxious to obtain 
experienced correspondents in Los Angeles, Nash- 
ville, Tenn., Boston, Washington, D. C., and Cin- 
cinnati. For full details of type of material wanted 
— rates of payment, write to Mark Sherwin, news 
editor. 


The Bronze Housekeeper, 34 S. 17th St., Phila- 
delphia 3, new Negro domestic-homemaking peri- 
odical, is overstocked on articles, short stories, 
novelettes. verse, etc., but is interested in 100- 
word fillers, and 40-word jokes and epigrams. 
Thomas H. Todd, publisher, reports that payment 
is made on publication at “author's rate for article 
or work.” 


The following Thrilling Publications magazines 
have been added to our Quarterly Market List: 
Exciting Football; Exciting Sports; Popular Football: 
Popular Sports, and Thrilling Sports. All are edited 
Address is 10 E. 40th St., New 

ork 16. 


Your Mind: Psychology Digest, 103 Park Ave., 
New York 17, is now on a monthly basis. Lesley 
Kuhn, managing editor, expresses the hope that 
from now on it will be possible to give all manu- 
scripts prompt reading and make prompt reports. 
“We are in the market at 1 cent a word and up for 
articles dealing with all phases of psychology other 
than spiritualism and faith healing,” writes Mr. 
Kuhn. “We would also welcome stories and occas- 
ional poetry with a psychological slant as well as 
news items and features.” 


Western Family is now located at 1300 N. Welton 
Place, Hollywood 28. 


The Author & Journalist 
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SYNDICATE YOUR IDEAS! 


Toughest Market to Crash 
Rejection slips do not tell the story! 


’LL TELL YOU THE SCORE! As a former 
syndicate salesman for the Chicago Times Syn- 
dicate and the Chicago Sun Syndicate | will pass 
on to you what | learned while personally sell- 
ing features to editors and publishers in 48 
states. 


| take the time to give your column, comic 
strip, panel, etc. a thorough constructive criti- 
cism. 


If your stuff stinks, |’ll say so, but I'll tell you 
why and try to set you on the right track. If 
there is real hope for you, I'll help you nurse 
your idea along. 


| divide my time between NYC and Chicago for 
marketing. 


CRITICISM COLLABORATION MARKETING 
NEWSPAPER SYNDICATE FEATURES 


(No fiction or articles, please) 


Reading and Criticism Fee—$10 


CHARLES A. TEPPER 


7720 N. Ashland Ave. Chicago 26, Ill. 


BECAUSE 


writers need additional training bette they 
be accepted for collaboration, I am offering a 

complete two-course program for ‘interested writers 

The first course, basic, costs ten d = 

course, advan costs twenty dollars. Both co 
can be finished in four months. At that time. ‘collab- 


ri WRITER 


P. O. Box 403 Blue Ash, Ohio 


BIG DIME’S WORTH! 
Here’s Something New For Writers! 


ae J choice of anv of these twelve new bro 

Wycliffe A. Hill, author of ‘Plot Genie” 
and re rarti cle Writing Made Easy’’—for a dime each! 
Stamps or coin. 


- Genie Formula for Radio or Stage Play Plot 
The Article Writing Formula 

How to Syndicate What You Write 
How to Criticize Your Own Story 

How to Protect Your Storv ‘ie 

How to Write a Book in Six 

. Plot Ideas From the uohcemocbons Mind 
. Story Self Taught 

How to Write Your Life Storv 

10. ad to Choose a Success Pen Name 
11. How to Market Your Story 

12. Interesting Story Openings 


All Twelve for $1.00. Descriptive literature on The 
Plot Genie System. including sample plot 
tion. and Writing Made Easy” t free 


upon requ 
GENIE PLOT CARDS—10c 
~ a innumerable plot synopses. New! pitter- 
ctical! Demonstrates PLOT GENIE Sys- 
tem. close e or 


THE GAGNON COMPANY, tee. 
Dept. 302, 8161 West Third St., 
Los Angeles 36, Calif. 
(Please state if you own Plot Genie) 


Open Your DoorTo Success! 


GHOST WRITING 


RE-WRITES : 
REVISIONS Mary Kay Tennison 
ADAPTATIONS a 
ANALYSIS Bert Winder, Associate 
Consultations bv 

a Ouy 719 WEST 116th STREET 
FEATURES PHONE PLEASANT 
PLAYS 
MOVIES 

RADIO If you need help 


TELEVISION : with your book, 


consult an Expert. 


Mary Kay Tennison has for the past ten years 
acted as Ghost for many prominent writers in 
all fields of literature. She now of- ee 
fers her personal and _ individual 
services to the uninitiated and will 
accept a limited number of 
booklength manuscripts only. 
Inquiries promptly answered. 
No stamps necessary. 


ED BODIN 

545 Fifth Avenue, New York City, 17, 
Bonded agent, sells to slick, pulp and 
book markets. He has no course and 
never circularizes, but treats authors as 
individuals. Welcomes talented writers 
only—not those who think they can buy 
their way. He sells his own writings, too. 


Vill Do It For You! 


Are you sick of rejects? Have you some good story 
plots or ideas but lack the time or ability to write 
them up in the professional style essential to reap 
checks from editors? Then send your rejected 
scripts or ideas and plots to me with $1.00 reading 
fee for each short plot idea or script not under 
1500 words, with 50c each added 1000 on same 
script, and | will read it and quote you a reasonable 
fee for rewriting, polishing, building up the plot, 
etc., on your story—in short, doing all possible to 
turn it into a better sales bet. If your plot or script 
has no potentialities for sale I'll not let you waste 
your money on it and will give you a brief criti- 
cism. Reading fee is credited against ghost-writing 
fee if accepted for this service. 


| have ghost-written millions of words of stories, 
articles, books, for hundreds of satisfied clients. | 
may be able to help you see your name in print 
and make money on your raw story material. Par- 
ticulars free. 


WILL HEIDEMAN 


Dept. A NEW ULM, MINN. 


When Writing Advertisers, Mention The Author & Journalist 


June, 1946 
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CONSULT 
A Selling Writer 


! have just sold my new novel, “King of 
the Prairies,’’ to the largest book publisher 
in England. No literary counsellor can do 
more with your writings than he does with 
his own, but when you work with me you 
take nothing for granted, because |! sell 
what | write. Let me help you in making 
your manuscript sell, too. 

| have no “‘coursés” to offer, but I'll pro- 
vide the individual service your work re- 
quires, whether it be editing, criticism or 
complete revision. 

Send me your name and address, and |’ll 
answer promptly with complete details. Write 
today; let’s get started now. 


601 SO. VERMONT AVE., LOS ANGELES 5 


CHARLES 


Interviews by 
arrangement 
only. 


THE GHOSTERS 
CRITICISM REVISION 


Those we are helping report excellent results in un- 
derstanding and sales. We can do for you what you 
probably cannot do for yourself help you sell. 
Report on one short story, under 5000 words, $1.00. 
Plot Book folio free with each report: folio alone 50c. 


WRITECRAFT SERVICE 


Box 202-J Chicago Heights, Il. 


POLIVOPE—-OUR FRIEND IN OUR NEED 
A polivope equals two nae envelopes in roundtrip service 
and by eliminating the usual enclosed-return-envelope saves 
weight, postage and containers—saving more than its cost. 
Polivopes, sizes 8%x11”, expand for !ook-length scripts, or 
spread out for odd size cartoons. | ’ 
Price $1.00 a group of 20 postpaid, either of two styles— 
Roundtrip or Combination Mail. 
A dime brings full size trial Polivope and all information. 
Approved by the U. S. Post Office Dept. 
When Polivope’s unused—we both lose. 


G. E. POWELL, Envelopes 
2032 East 74th Street Los Angeles 1, Calif. 


POETS e Send self-addressed stam envelope 
* for 1946 PRIZE PROGRA Quarterly 
$25; Poetry Book Contest. etc. Fons will re- 


ceive also description of HELP YOURS HA 
pocns. ($1 each) containing 999 PLACES TO SEND 


A National Magazine of Poetry 
(Published monthly since 1929; 25¢c a copy; $2 a year) 


624 N. Vernon Ave. Dallas 8, Texas 


Often writers who are cramped by the short story form 
or unsuccessful in it, need a larger form to express 
themselves. My WRITING PLAN is a day-by- 
day guidance through preliminary note-taking, organ- 
izing and expanding the idea, assembling the charac- 
ters, plotting, making up the chapters, balancing for 
dramatic emphasis, writing the first draft, and revision. 
Easy to follow, assures a soundly built book, the only 
kind that will sell. 

Why not try this Plan? A novel may be the form in 
which you will ‘find yourself’’ as a writer. 


Write for free particulars 


ANNE HAMILTON 


Literary Specialist 
Instruction and Criticism: Novel, Poetry, Short Stories 
745 S. Plymouth Blvd. Los Angeles 5, Calif. 


Be Sure to Say, “I Saw Your Ad in A. & J.” 
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MAKE YOUR WRITING 
EASIER TO READ 


Is your writing easy to read? Do you know? 
Weigh it and find out! 

The government has just published an illustrated 
12-page pamphlet, “How Does Your Writing Read?” 
It describes the scale for measuring reading difficulty 
developed by Dr. Rudolph Flesch at the Readability 
Laboratory, Columbia University. Dr. Flesch’s scale 
is simple. You can use it to weigh your own writing, 
or you can apply it to the writing of others. 

The pamphlet weighs “Standard,” which is the 
level of Reader's Digest, Time, and other similar 
periodicals. Writing heavier than “Standard” takes 
more time to read, because it is more difficult. 

“Let’s cut long sentences into bites we can swal- 
low,’ says the pamphlet. ‘‘Long, involved sentences 
are the trade-mark of a fuzzy-minded writer. And 
let's avoid the abstract word, the legalistic word, and 
the $2 word. They give people headaches.” 

Dr. Flesch announced and copyrighted his three- 
point readability formula in 1943. Since then he has 
written books and articles on it. The formula. has 
been adapted to the writing of news reports, advertis- 
ing copy, and business correspondence, as well as to 
the writing of fiction, editorials, and other material. 
Simply stated, it consists of (1) short sentences, (2) 
simple words, and (3) lots of people. Ernie Pyle’s 
writings have been held up as good models. So have 
some other best sellers. 

A supplement to the pamphlet lists common pre- 
fixes and suffixes and also multiplication tables for 
each of the three factors used in the formula. The 
pamphlet, with supplement, may be secured from 
the Superintendent of Documents, U. S. Printing Of- 
fice, Washington 25, D. C. The cost is 5 cents a 
copy. 

—W. E. Ingersoll. 


Junior Catholic Messenger, 124 E. 3rd St., Dayton 
2, Ohio, pays $25 for short stories with simple 
vocabulary, 800 to 1000 words in length, of interest 
to boys and girls in the 3rd, 4th, and Sth grade age 
group. Articles to 300 words, serials up to 3200, 
short fillers, jokes, and 12-line verse, are also used. 
James J. Pflaum is editor. 

McClure Newspaper Syndicate, 75 West St., New 
York, has appointed Boardman G. Getsinger, general 
manager and Elmer Roessner, editor-in-chief. “‘News- 
paper syndicates have an important responsibility at 
this time,” Roessner says. “The end of combat news 
is producing broad changes in reading habits. The 
world’s greatest news story is over. The syndicates 
have an obligation to give American publishers fea- 
tures anticipating new reader demands. Foremost 
among these are escavist material, robust humor, and 
more searchingly informative material.” Mrs. A. P. 
Waldo continues as fiction editor. 

Radiocraft, 25 W. Broadway, New York 7, writes 
a contributor: “We have no non-technical require- 
ments either in humor or otherwise. Our chief humor 
items are cartoons labeled “Technical Terms IIlu- 
strated.” 

Front Rank, 2700 Pine Blvd., St. Louis 3, Mo.. 
wants “stories with zip”; interesting articles for 
young people and young adults; poetry; witticisms: 
cartoons; career articles; oddities of animal life: 
picture stories. Sentimentality should be avoided. 
Rates vary. 

The Author & Journalis: 
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YOU CAN WIN! 


Shepherd Students are America’s Biggest Win- 
ners in Prize Contests! You, too, can cash in 
on Contests when you learn the Secrets of 
Winning! Inexpensive Course! Write NOW 
for a FREE copy of the “SHEPHERD CON- 
FIDENTIAL CONTEST BULLETIN,”’ filled with 
Prize Offers, Winning Tips and Winning En- 


tries. 
SHEPHERD SCHOOL 
Dept. A, 1015 Chestnut Street 
Philadelphia 7, Pa. 


5012 S.VAN NESS AVE., LOS ANGELES 37, CALIF. TEL. AX. 19386 
GHOST WRITER 


Selling author with years of experience in distinctive 
ghosting of novels and all types of writing, including 
radio commercials and advertising copy. Also Hollywood 
Studio representative for Nicholas Literary Agency to sub- 
mit novel manuscripts. Return postage required on inquiry. 


NON-PROFESSIONAL WRITERS 


whose stories are not selling need 
editorial revision of their scripts. 
Twenty years’ editorial experi- 
ence qualifies me to give expert 
assistance with short stories and 
novels. I am _ helping other 
writers make sales—I can help 
YOU make sales! 


EXTREMELY MODERATE RATES 
FREE READING AND REPORT 


on one short story if you mention 
The Author & Journalist. 

Special Courses in Writing Short 
Stories—Writing for the Juvenile 
Magazines—and Writing Articles. 


MAITLAND LEROY OSBORNE 
LITERARY CONSULTANT 
Wollaston 70, Mass. 


23 Green Street 


ANALYZE HANDWRITING 


Qualify for Certified Grapho-Analyst Degree. New un- 
crowded, fascinating field of service. Gratifying earn- 
ings reported by graduates in Employment, Credit, 
Social Service, Police and Judicial, and Entertainment 


fields. Others have developed profitable private 
practice, full orspare time, as Personal Prob- 
lem and Vocati 1 C lors. Send for 
3000 word test lesson and Grapho-Analyst 


NOEL, Mo. 


ADDRESS A. 1. G. A. Inc. 


PROMPT TYPING SERVICE 


Pica Type 
EDITORS appreciate and BUY readily, neat, accurate, 
and technically perfect manuscripts in correct style, 
with flawless spelling, punctuation, and grammar. 
First copy on Eaton—16 pound bond; carbon free. 
Mailed flat with your original. Fifty cents 1,000 
words. Novels, shorts. 


Marie Adams, 1612 High St., Des Moines, lowa 


FREE 


A Copy of Sensational 
“LET’S WRITE SHORT-SHORTS” 


will be sent you free when you submit two of your 
best short-short stories for detailed critical analysis 
at total cost of only $3.95. Limited offer. Don’t wait. 


FOY EVANS 


Dept. AJ Box 689 


Athens, Ga. 


STORIES, ARTICLES, NOVELS, BOOKS 
WANTED FOR IMMEDIATE PLACEMENT. 
RECONVERT-: to peace-time writing. Maybe 
you need that lift, too. Writes F. S. Saun- 
ders, Bath, Me.: ‘‘Received the check for 
the sale of my short, ‘When Luck Ran Out,’ 
—also your friendly, constructive comments. 
Thank you for both. You certainly deserve 
credit for selling this short so quick.”’ 


10% is our commission. If your manu- 
script has slight sales possibility, leave it to 
us to fit it in the largest writers’ market in 
the world. Send several of your MSS. and 
be convinced. 


Our fee is $1 per 1,000 for the first 3,- 
000 words, plus 50c for each 1,000 more. 
Our minimum fee is $3. Enclose return 
postage. If we can’t sell it, our friendly, 
constructive criticism will help you revise to 
make the sale. 


WE READ BOOK - LENGTH NOVELS 
FREE. Pay the express to our office. 


Short stories with any theme or plot, and 
articles on social, political and economic 
problems are in special demand. You should 
send them now to make the sale. 


MANUSCRIPT BUREAU 


154 Nassau St., Tribune Bldg., New York 7 | 


Here Is the Easiest Way to 


WRITE for PAY 


| want new writers interested 
in cashing hundreds of 
checks of $1 to $100, offer- 
ed each month. No previous 


experience necessary. Send 


FREE 


INFORMATION 


postcard for 
information— 
FREE. 


Saunders Wt. Cummings 


Box 609-A Colorado Springs, Colo. 


Say, “I Saw Your Ad in A. & J.” 


June, 1946 
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A Book that Certain Factions would WRITE AND RELAX 
Like to See Out of Print! AT PINE POINT 
WRITING FOR A LIVING Here's the haven of repose you've been 
By Richard Tooker $2.50 looking for! A shelter from 
Second Edition, Cloth, Jacketed. interruption. 
“How to Publish Your Own Writing Profitably”’ {PINE POINT RESORT offers you from 
: Oe di August 15 to September 15 a vacation 
istinctive Help Plan j : 
Criticism, Ghosting, Pee that has of beauty, recreation and fun besides 
helped writers into slicks many times. this distinctive feature for writers :- 
(See ‘The Wild Stallion’’ recent Es- L 
quire.) $1.00 for consideration (short). ectures by prominent authors and 
or SEND FOR CIRCULAR Conferences with publishers’ repre- 
RICHARD TOOKER sentatives . . . 
c/o Sunland Publishers A workshop. . . 
P. O. Box 148 Phoenix, Ariz. Manuscript criticism and revision . . . 
Come out and finish that book! ( 
?? PURSE LEAK ?? i iti : ; 
Does MONEY slip Through YOUR Fingers? Stop the Bring your writing equipment—we 
LEAKS by reading “HOW TO KEEP YOUR MONEY, furnish the rest. 
and Attract GOOD LUCK,” by George S. Clason, the A , ‘ Lh 
Personal-Finance Expert. ttractive rates 
$1.00—Postpaid, and Money Back if Dissatisfied. For further information and folder write 
SERVICE Pine Point Resort, Elkhart Lake, Wisconsin 
. No venue or Room 2414—100 N. La Salle St. 
BALTIMORE 13, MARYLAND Chicago . . . Phone: State 8415 5 
Quick, Accurate Manuscript GHOSTWRITER 
Typing Seventeen years experience in mending writing 
for marketing. I do not tell what to do, I do 
40c per 1000 Words it for you. Reference: Woman’s WHO’S WHO. 5 
ewell, Miami 
paieeetieael Author of HOW TO PLOT AND WHY: post. |f A 
6265 West 52nd, Arvada, Colo. paid, $1.00. 
MANUSCRIPT CALL FOR MAGAZINE STORIES |] 
TECHNIQUE AND BOOK MANUSCRIPTS!! || 
The most unique writing book on the market. With new magazines being published and book 
blish b t f icies 
JACK WOODFORD says, in his introduction “E 
to this book, ‘‘In Dee Sledge’s book is found | 
the answer to hundreds of questions that puzzle The market is good, and editors are seeking 
down all the answers in infinite detail and her — 
book is one | believe every established writer ability, this is your harvest season and you need |f 5€ 
as well as every beginning writer should have. an established agent to handle your scripts , 
. The book is a great relief to me because promptly and efficiently. NI 
now when | get hundreds of queries about this 
and that detail, matters usually overlooked in Ask for our magazine map which shows our ‘ 
books for writers, | can refer the writer to Dee location and explains how we help you get your ] 
Sledge’s book and save valuable time while get- dave 6t the tee EX 
ting the person who wrote the letter accurate ° , 
information. : Typing service at regular rates. ! 
It’s the little things that count and often 
add up to all the difference in the end; all Careful consideration given to all requests for ”" 
those matters you’ve wondered about are ex- sfermnetion q 
plained in this book objectively and in the 4 : 
most careful, easily understandable way. This 
book will increase your sales at once, or help N FRA N K IMAN DT ; 
you make your first sale. Postpaid—$2.00. e NE 
Recommended by CHARLES CARSON, IN- 
and many others. 155 East Thirty-Ninth St., New York 16, N. Y. 
GUILD PUBLISHING COMPANY In the HEART of the publishing district. WH 
P. O. Drawer 6068A Houston 6, Texas Specializing in personal submission to editors. Ye 
For Best Service, Mention The Author & Journalist to Advertisers 
30 The Author & Journalist Jun 
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THE A. & J. 
MARKET PLACE 


Reputable advertisers of miscellaneous products and 
services are welcome in this department. Rate is six cents 
a word first insertion, five cents subsequent, cash with 
order; box number counts as five words; add ten cents 
per issue if checking copy is wished. Literary critics and 
agents, correspondence schools, typists, and stationers, are 
not admitted to this column. All copy is subject to ap- 
proval by the publishers, and readers are requested to 
report promptly any dissatisfaction with treatment ac- 
corded them by advertisers. 


LIBRARY RESEARCH. Avail yourself of the 
extensive facilities of New York’s specialized 
lib: by sending us your research problems! 
Accurately, comprehensively done; English or 
foreign languages. Reasonable rates; reliable, 
prompt service. Div. B, LIBRARY RESEARCH 
INSTITUTE, 475 Fifth Ave., New York 17, N. Y. 

CATHOLIC WRITER 1946 YEARBOOE. Fifth 
Annual Edition. Writer’s Catnolic magazine 
directory, $1.00. Marolla Press, Dept. AJO, 
Pence, Wisconsin. 

MAGAZINES— Reference Materials— Research— 
Clippings — Pulps — Comics — Detectives — 
Motion Picture — American Weekly — Movie 


ong 
Ideas — 1218 No. Western, Hollywood 27, Calif 


50 SUBE MARKETS pay cash for poems. List 
sent for 250. Charles Olive, Willmar, Minn. 
HERE IS A HOME BUSINESS, with your own 
hours and no boss. How to operate a newspaper 
clipping service. Details, 25c. Frank Dickson, 

808 Eluzabeth St., Anderson, S. C. 

500 814x11 Hammermill Letterheads, 500 large 
envelopes, printed, postpaid, $5. 1000 each, $9.00. 
STUMPCO, South Whitley, Ind. 

AIMLESS ENDEAVOR IS USELESS. Be smart. 
Read “LET’S WRITE SHORT-SHORTS” by Foy 
Evans. It starts you on a writing career. $1.50 
postpaid. Bulldog Publishers, Dept. AJ, Box 
689, Athens, Ga. 

WANT TO WRITE PROFESSIONALLY and 
swer in my ad, S magazine, page 30, NATA- 
LIE NEWELL, Ghostwriter. 

YOUR MORGUE, for notes, clippings, etc., on 
Plots, Characters, Locales. Easily learned, Con- 
fidential Shorthand and Touch Typing. Instruc- 
tions and booklet, $1.00 postpaid. Money back 
guarantee. SELF-HELP SERVICE, P. O. Box 
444, BALTIMORE 3, MD. 

“PORTY DOLLARS A MONTH Wri Pillers,” 
Methods, Markets, 25c; “Rural Writer Plan” 
Ge beginners’ checks, 25c; “Pay Side of Poetry 

riting,” examples, markets, 50c; GLORIA 
PRESS, 192644 Bonsallo, Los Angeles 7, Calif. 

SOMEONE TO CABE—that 
THE FRIENDSHIP CLUB. 
Kay, Box 670, Seattle, Wash. Postage, 

NEW WRITERS NEEDED! You can earn editors’ 
BIG-MONEY checks. “Writing for a Living— 
While L ” by Foy Evans tells how, 25c. 
“125 Short-Short Markets,” 25c. Bulldog Pub- 
lishers, Dept. AJ, Box 689, Athens, Ga. 

EXPENSE MONEY. One hour a day will pay your 

ays 50c per line. 

SELF LP 
y e. - 

ERVICE, P. O. Box fia, BALTIMORE 3, MD 

TEN PERCENT by James Sledge. A book that 
tells ALL about agents, and answers all your 
questions. Do you need an agent? What your 
agent thinks about you, how to select an ent, 
and what to do then. Postpaid, $1.00. GUILD 
PUBLISHING COMPANY, P. O. Box 6068, Hou- 
ston 6, Texas. 3 

NEED QUICK CASH IMMEDIATELY? “100 
Sparetime Homework Plans.” Complete instruc- 
tions, 60 pages, 25c coin postpaid. Homework 
Publications, Desk C, 814 - 44th Avenue, San 
Prancisco. 

WRITERS’ INSTRUCTION BOOKS bought and 
sold. Send your list for appraisal. Write for 
our list of new and used writers’ books. Hu- 
manity Press, 220 W. 42nd St., New York 18. 
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THE PLOT BOOK, make your own. Create orig- 
inal plots from published stories without plag- 
iarizing, ethically. Folio shows how. Price, 50c. 
Money back guarantee. Also, Short Features. 
Where to get, how to write, where to sell, 25c. 
Need plots? Write us. Address, Writecraft Box 
202-J, Chicago Heights, Ill. 

GUIDE TO PSYCHIATRIC REPFORM—Exposé of 
Fraudulent Commitments to State Hospitals for 
the Insane. Only 25c. William F. Burke, Jr., 
Founder, National Psychiatric Reform Institute, 
Dept. A, Altamout, R. D. 1, New York. 


FOOL-PROOF BOOKLET on punctuation. Every 
problem discussed and illustrated. $1.00. Mrs. 
Marjorie Davidson, Laceyville, Penna. 

RESEARCH AND ERRAND SERVICE: Complete; 
professional; all Was. n facilities. Ghost- 
writing. John Crehore, Postbox 2329A, Wash- 
ington 13, D. C. 


$100 SUMMER CONTEST 
The Kansas City Poetry Magazine Announces 
the Summer Contest on the Subject ‘‘Gardens”’ 
Original manuscripts in poetry or prose must be type- 
written, and stamped addressed envelope enclosed 
with registration fee of $2.00. This also covers one 
year’s subscription to K.C. 
Send Manuscripts to the Kansas City Poetry Magazine, 
Box 14, Zone 10, Kansas City, Mo. 


“THE INDEPENDENT WRITER” 
MAGAZINE 
Canadian and Foreign . . . . . $3.00 12 issues 
(No Free Samples Available) 


For those who want to sell. If your newsstand or 
book store can not supply, order direct from: 


-_" INDEPENDENT WRITER 


Somerville New Jersey 


@ ARE YOU ON THE 
RIGHT TRACK? 


When it comes to a subject of such vital importance 
to you as your writing, with success or failure at 
stake, it is obviously essential that you have the best 
help obtainable. 

have been budding literary careers for over 25 
years, and today, looking back over my work with 
writers, I know it has been successful. My clients 
are in virtually all the magazines, including the best, 
their books are in the libraries, their plays on the 
screen. You are welcome to the names of as many 
of them as you 4 

Consider these three letters, which came in today. 
Sage 4 are representative of literally hundreds received 

y me: 

“The thing uppermost in my mind is the dependa- 
bility of your word. You did more, much more, than 
I expected . .. Iam so used to the grasping greediness 
of men who mask deception with smooth phrases that 
when sincerity is proved, it takes me by surprise.’’ (*) 

“I have worked with many others, and paid them 
good money. Now, today I can say that I have re- 
ceived more help from you than from all the others 
put together ... You show one where to get right 
down to the core of plot structure and how to develop 
one’s stories to the final smashing end.’’ (*) 

“This is to thank you for the honesty, intuition, and 
sound technical knowledge of your criticism of the 
two stories. You showed me where I was lousing up, 
and the proof of the pudding is the sale of both 
stories after pen ag, in accordance with your criti- 


cism, for $207.00.’’ 
(*) Names on request. 


If You are looking for HONEST and COMPETENT 
help with — writing problems, write for my 44- 
page booklet, “THE TRUTH ABOUT LITERARY 
ASSISTANCE,”’ which is FREE on request. It gives 
details of my work with writers and my credentials 
both as an author and a literary critic. It contains 
vital information not obtainable elsewhere, designed 
to protect your pocket book, and describes the CRITI- 
CISM AND SALES SERVICE and the PROFESSIONAL 
COLLABORATION SERVICE, which you should in- 
vestigate. if you really wish to win literary success. 
The terms are surprisingly low. 


LAURENCE R. D’ORSAY 


Author “The Profit in Writing’’ ($3.00); “Writing 

Novels to Seli’’ ($2.50); ‘“‘Landing the Editors’ Checks” 

($3.00); “Stories You Can Sell” ($3.00); ‘“‘Mistress of 

Spears” ($2.50), etc. 

Author of stories and articles in leading magazines. 
Topanga 2, California 


“Builder of Literary Career’s Since 1919” 


For Best Service, Mention The Author & Journalist to Advertisers. 
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Beginning Writers 


GREETING CARDS are easy to write 
... IF you know how! 


| am offering a six-weeks’ course in GREETING 
CARD TECHNIQUE. Your work will be care- 
fully analyzed, your errors constructively cor- 
rected, and your style professionalized. | have 
no printed form lessons; | deal with you as an 
individual. 


The cost for this service is $12.00—the price 
“of twenty-four salable lines. 


| back up my course with a MONEY-BACK 
guarantee in the event of your dissatisfaction. 


My qualifications? | list them below: 


1. | am a former staff member of Hall Bros., 
Inc. 


. | am former editor of The Paramount Line, 
Inc. 


. | have written and SOLD literally thousands 
of greeting card verses, for rates ranging 
from fifty cents to one dollar per line. 


. | am currently selling my own material on 
contract, assignment, and _ straight free- 
lance. 


If you are interested in cashing checks for 
salable verses, write me NOW! You will re- 
ceive your first lesson by return mail. 


Raymond Stark 


Greeting Card Analyst 


Raymond Stark, 

P. O. Box 1072, 

Manitou Springs, Colo. 

1 am enclosing $12.00, for which | am entitled to 
your six-weeks’ course in GREETING CARD TECH- 
NIQUE. It is understood my money will be refunded 
after the first lesson if | am not satisfied. 


Again Available 
A MANUAL OF 


COPYRIGHT 
PRACTICE 


By Margaret Nicholson 


Recommended by AUTHORS 
EDITORS — PUBLISHERS 
BOOKSELLERS — AGENTS 


. reduces difficult topics, usually made ob- 
scure by legal jargon, into precise yet understand- 
able English.”—Henry Seidel Canby. 


. provides a new and much needed approach 
to copyright . . . Simply and clearly, she explains 
what to do to protect literary property, when to 
do it, and how to do it.’’—Frederic G. Melcher. 


“ it is very well done, and will be of con- 
siderable value to authors, publishers, in fact, any- 
one interested in copyright practice.”—R. F. 
Robertson, Little, Brown & Company. 


At all bookstores. $3.00. 


Oxford University Press, 114 Fifth Avenue, 
New York 11 


PROFESSIONAL COACHING 
FOR A. & J. READERS 


Send your manuscripts to our Criticism De- 
partment. Get a complete report on plot char- 
acterization, style; an expert analysis of mar- 
kets. Obtain the professional coaching counse! 
of the A. & J. Staff. 

We have examined the early work of thou- 
sands of writers, many of whom, receiving our 
constructive help, have later made magazine 
covers and book lists. 

Our research in current literary trends anc 
writing methods, coupled with the judgment 
based thereon, are professionally at the service 
of Criticism Department clients. 

Let us see some of your work. 

You can be confident that qualities of crafts- 
manship and appeal will be completely rated 
If we consider your manuscript has prospects 
of sale, with or without revision, our detailed 
personal report will include a list of prospective 
buyers. 

Criticism fee—-$2 for first 1000 words, then 
50 cents a thousand to 10,000 words; over 
10,000, 40 cents a thousand. Fee and return 
postage should accompany manuscript. 


THE AUTHOR & JOURNALIST 
CRITICISM DEPARTMENT 
P. O. Box 600 Denver 1, Colo. 


For Best Service, Mention The Author & Journalist to Advertisers. 
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